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ATICTPAKT

Y Bpeme Kaga je u3rpaheH, Xoten ,Majestic” je nmocTasuo
CTaHfape eNUTHOT X0TeNa 1 BUCOK HUBO XOTeNujepcke yanyre
y Cpbuju. tberos BnacHuk, yjeaHo 1 npojekTaut xotena, Munax
MuHuR, y noTnyHOCTY je 0cTBapUO CBOjy HaMepy Aa Ce Heros
X0Ten u3ABOju U3 Tpyne oCTanux XoTena, NoCTaHe enTHO U
MOHZEHCKO CacTajanuiTe Georpafckor v CBETCKOr BUCOKOT
ApywTBa. 06jekaT npefcTaB/ba CNoj apxUTEKType, NNKOBHE
N NpUMeHeHe YMETHOCTU W UCTOBPEMEHO penpeseHTyje
BUCOKe CTaHZApAe Y NPOjeKTOBakbY, KOHCTPYKLMjU U 413ajHY
eHTepujepa, LUTO ra YMHYM 3HAUajHIM ayTOPCKUM OCTBAperbeM
beorpapcke mehypaTHe apxutekType. Lnmb oBor nctpaxuara
je aHanu3a apxXUTEKTOHCKMX, YPOAHUCTUUKNX, YMETHUUKIX
W Apyrux Kapaktepuctuka 3rpage Xotena ,Majestic”, Kako
61 ce npeucnuTano CTaHoBULLTE MO KoMe je OH 610 npeTeya
(aBpemeHux boutique xoTena U TuMe AeleHMjama ucnpes
Bora BpemeHa. O kapakTepuctukama boutique xotena cy
nucany MHori aytopu, MehyTuMm jacHa eduHuLMja KoHLenTa
je jow yBek octana HeoppefeHa. YnopeZHoM aHanu3om
JOCTYMHe NuTepaType U Cymupatem pesyntata oBor
NCTpaXMBatba MOXe ce KoHcTaToBaTi Aa Xoten ,Majestic” y
NOTNYHOCTU UCMYH-aBa (Be PeNneBaHTHe KpuTepujyme npema
Kojuma ce Moxe npeno3Haty jefan boutique xoten. lonpuHoc
0BOT UCTPAXIIBatba Y TEOPUjCKOM CMUCTTY OrMefia ce Y aHanu3u
N CACTEMATM3aUMju Haj3HAuajHMjUX Tymauetba KoHLenTa
boutique xoTena, Kao v HUXOBUX OCHOBHUX KapaKTepUCTMKa.
Y uctopuorpadckom CMUCY UCTPaXKIBakbe NpyXKa HOBM YBUE,
y [0 aja HepasmartpaHy obnact boutique xotena y Cpbuju.
(MepHMLE Jarmbux UCTpaxmBarba 61 morne Aa byay y npasuy
OTKpUBatba HOBUX Npumepa boutique xotena, Kao u bnuxer
oppehetba 1 yBoferba y NpaBHy perynatusy.
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ABSTRACT

At the time it was built, Hotel Majestic set the standards for
elite hotels and for a high level of hotel management services
in Serbia. Its owner, also the designer of the hotel, Milan Minic,
fully carried out his intention for his hotel to stand out from
other hotels, and become an elite and fashionable meeting
place in Belgrade and in global high society. The building is a
combination of architecture, fine and applied arts, and at the
same time it represents high standards in design, construction
and interior design, which makes it a significant authorial
achievement of Belgrade’s interwar architecture. The aim of
this research was to analyze the architectural, urban, artistic
and other characteristics of the Hotel Majestic building, in order
to re-examine the view that Hotel Majestic was the forerunner
of modern boutique hotels, and thus decades ahead of its time.
Many authors have written about the characteristics of boutique
hotels; however, the definition of the concept still remains
vague. By comparative analysis of the available literature and
by summarizing the results of this research, it can be concluded
that Hotel Majestic fully meets all relevant criteria by which
a boutique hotel can be recognized. The contribution of this
research in the theoretical sense is reflected in the analysis and
systematization of the most important interpretations of the
concept of boutique hotels, as well as their basic characteristics.
In the historiographical sense, the research provides a new
insight into the so far unexplored area of boutique hotels
in Serbia. Guidelines for further research could be directed
towards discovering new examples of boutique hotels, as well
as clarifying their definition and introducing them into legal
regulations.

Keywords: architecture, cultural property, boutique hotel, Hotel
Majestic

INTRODUCTION

Urban hotel management in Belgrade has a long tradition
dating back to before the Second World War. The process of
building hotels was shaped by the need to accommodate an
increasing number of visitors to the capital, as well as business
people and tourists. As a dominant urban spatial element,
hotels symbolized the power and prosperity of the city, which
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YpbaHo xotenujepctBo y beorpagy uma gyry Tpaguuujy Koja
Jatupa jow npe Apyror cBeTckor pata. [lpouec usrpagmwe
XoTena je 610 ycnoB/beH noTpebom 3a cmeluTajem cBe Beher
6poja noceTunala y npecToHMLIA, NOCIOBHIX JbYAN U TYpUCTa.
Kao ypbaHa JomuHaHTa npocTopa, XoTenu ¢y cumbonuzosanu
Mol W npocnepuTeT rpaja Koju Ce (Be BuLe pa3Bhjao
nog yTauajem eBponckux Metponona. Xotenu beorpaga
Cy XNBO (BeJOYAHCTBO ypbaHor pa3Boja W APYLUTBEHUX U
MaTepujanHuX OKONHOCTIA BpemeHa Y Kojem cy nogurHyTu. 08u
CMOMEHULM KYNType Cy U3pasuTi NpuMepyu apXuTeKTOHCKOT
13pa3a enoxe U jacaH nokasatesb HauMHa X1BOTA U HaBIKa Ha
oBuM npoctopuma (Radovanovic, 2019).

lpefmeT 0BOr UCTpaXuBarba Cy CNeudUUHOCTY apXuTeKType
Xotena ,Majestic” y beorpay, y KOHTeKCTY npeucnuTiABatba
Te3e no Kojoj ce Xoten , Majestic” no cBojum kapakTtepuctukama
MOXe 03HauuT Kao npeu boutique xoten y Cpbuju. Xoten
+Majestic” je noguruyT y nepuogy 19361937, npema npojexty
apxutekTe-Bnacuka Munawa C. Munuha. ObnukoBaH je
y CTUny MoZepHu3mMa W NpeAcTaB/ba Cnoj apXuTeKType,
NVIKOBHE 1 MpUMetbeHe YyMeTHOCTU. UcToBpemeHo oaparxasa
BUCOKe CTaHAApAe Y NPOjeKTOBatbY, KOHCTPYKLMjU U AN3ajHY
eHTEepUjepa, LLTO ra YMHY 3HaUajHUM ayTOPCKNM OCTBaper-em
beorpacke MmehypaTHe apxutektype. EHTepujep xotena je
Takohe aytopcko aeno apxutekte Munuha, Koju ce WKonoBao
Ha JInkosHoj akaziemuju y Tapusy n Koju je CBOj yMETHUYKN
U3pa3 yTkao y ToTan-au3ajH oBor objekTa. Y Bpeme Kada je
carpaheH, Xoten ,Majestic” je nocTaBuo CTaHAapAe enuTHoOr
X0Tena W BWCOK HMBO XOTeNujepcke ycnyre Ha noapyujy
Jyrocnasuje.” 36or Beoma nyKkcy3Hor u mopepHor ypehetba
npunagao je paHry xotena npee KaTteropuje, y Kojem cy
OZICEANN M Y KOj) Cy AONA3UAN YTNeAHN 1 BUheHWju Sbyam Tor
noba (Radovanovic, 2019)

Xoten ,Majestic” je mpornaieH 3a HemoKpeTHO KymypHO
Ho6po 1997. rogute.? Mo ypbanucTuukoj aucnouyuju, Xoten
,Majestic” je penak 06nuK UHTEpNONaLuje Ha YHyTpaLlbeM
yrny 6noka (Alfirevi¢, Simonovi¢ Alfirevi¢, 2015) 3a pasnuky
0 octanux xotena y beorpapy. MocmatpaH y opHocy Ha
apXUTEKTypy XoTena y Jyrocnasuju mefypaTHor nepuopa,
,Majestic” HecymwMBO Cmaja y HajcaBpemeHuja, anu u
ayTeHTMUHa rpaauTesbcka octBaperba (Kadijevié, Markovic,

1 Xoten ,Majestic” je umao cBoje kacanuLie, 3acTakibeHy BalTy Ha nocneatbem
(npaTy U3 Koje e (BakoAHeBHO 6upano upefie 3a XxoTencke npoctopuje,
NepcoHanu30BaH ecLajr 1 HameLuTaj Koji je mpeAcTaB/bao Cnoj npumetbexe
Il NIMKOBHE ecTeTuke, pahieH MO 3aMUCIM apXUTeKTe, yMeTHUKA 11 BRacHUKa,
Munana Muxuha (Radovanovic, 2019).

2 Tlpema Odmyyu o ymephusarsy Xomena ,Majestic” y beozpady 3a cnomeHuk
Kkynmype, ofpehete cy cnefefie mepe 3awrTuTe: ,1) ouyBate ayTeHTUUHOT
NPOCTOPHO-aPXUTEKTOHCKOT CK0MA CMOMEHUKA KYNTYpe, XOPU3OHTanHOT v
BEPTUKANHOT apXUTEKTOHCKOT MNaHa, OpUTrMHaNHe AUCMO3NLMje YHYTpallHber
NpoCTOpa, KapaKTepUCTUYHUX KOHCTPYKTUBHO-AEKOPATUBHUX erleMeHaTa
U3BOPHOT apXWTEKTOHCKOr W3pa3a; 2) peHOBMpate (BUX MHCTanaumja ca
UHCTanupawem ypehaja 3a 3awWTuty of noxapa; 3) axypHo npahere cTawa
I OApXaBate KOHCTPYKTUBHO-CTaTUYKOT CACTEMA, KPOBHOT MOKPUBaua
ca nparefium cuctemom oiBoferba atmMochepcke Bope, CBUX dacada u
ayTeHTUYHOT eHTepujepa; 4) ycknahuBare (BUX HATMNCA Ca KOMMO3ULMjOM
dacapa; 5) 3awWTMTa M OuyBate OPUTMHANHOT eHTepujepa 3ajefHo (a
HameLwTajem.” (0dnyka Bnade Peny6nuxe (pbuje 05 Gpoj 633-3721/97 00
17.10.1997. 200uHe o npoenawerby 3a Henokpemto kynmypHo 0o6po, CnyxGexu
enacxuk Peny6nuke Cpbuje 51 o 13.11.1997. ropune).
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developed increasingly under the influence of European
metropolises. Belgrade’s hotels are a living testimony to the
urban development and the social and material circumstances
of the time in which they were built. These cultural monuments
are clear examples of the architectural expression of the era
and a clear indicator of the way of life and habits in the region
(Radovanovic, 2019).

The subject of this research is the specifics of Hotel Majestic’s
architecture, in the context of reviewing the thesis that because
of its characteristics, it can be described as the first boutique
hotel in Serbia. Hotel Majestic was built in the period 1936-1937,
according to the design by architect and owner Milan S. Minic.
It was designed in the style of modernism and is a combination
of architecture, fine and applied arts. At the same time, it
reflects high standards in design, construction and interior
design, which makes it a significant authorial achievement of
Belgrade’s interwar architecture. The interior of the hotel is also
the work of architect Mini¢, who was educated at the Academy
of Fine Arts in Paris and who wove his artistic expression into
the total design of this building. At the time it was built, Hotel
Majestic set the standards for elite hotels and a high level of
hotel management services in Yugoslavia.' Because of its very
luxurious and modern arrangement, it belonged to the rank of
a first category hotel, where respectable and prominent people
of that time stayed and frequented (Radovanovi¢, 2019).

Hotel Majestic was declared an immovable cultural asset in
1997.2 According to its urban disposition, Hotel Majestic is
a rare form of interpolation on the inner corner of a block
(Alfirevi¢ Simonovi¢, Alfirevi¢, 2015), unlike other hotels in
Belgrade. Observed in relation to the architecture of hotels in
Yugoslavia in the interwar period, Majestic is undoubtedly a
more modern, but also authentic architectural achievement
(Kadijevi¢, Markovi¢, 2003). However, in addition to the listed
characteristics which resulted in its protection as a cultural
asset, the hotel has other characteristics that set it apart from
most other hotels in Belgrade, such as its attractive proximity
to the city centre, immediate orientation towards the protected
pedestrian zone, and unusual “introverted” position on the
inner corner of a block, which can bring it into close relation
with the concept of a boutique hotel.?

1 Hotel Majestic had its own butchers, a glazed garden on the top floor from
which flowers were chosen daily for the hotel rooms, personalized cutlery and
furniture that was a combination of applied and fine art, according to the ideas
of architect, artist and owner Milan Mini¢ (Radovanovic, 2019).

2 According to the Decision to declare the Hotel Majestic in Belgrade a cultural
monument, the following measures of protection were determined: “1)
preservation of the authentic spatial and architectural structure of the
cultural monument, the horizontal and vertical architectural plan, the original
disposition of the interior space, and characteristic structural and decorative
elements of the original architectural expression; 2) renovation of all
installations with the installation of fire safety devices; 3) up-to-date monitoring
of the condition and maintenance of the structural-static system, roof covering
with the accompanying atmospheric water drainage system, all facades and
the authentic interior; 4) harmonizing of all inscriptions with the composition
of the facades; 5) protection and preservation of the original interior together
with the furniture.” (Decision of the Government of the Republic of Serbia 05 no.
633-3721/97 from 17.10.1997 on the Declaration of Immovable Cultural Property,
“Official Gazette of the Republic of Serbia” no. 51 from 13.11.1997)

3 Asignificant number of boutique hotels have been created by the conversion of
old and protected buildings due to their position, accessibility and attractiveness.
(Schrager, 2015:34.)
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2003). MehyTum, 1 nopea HaBefeHUX kKapakTepucTuka 36or
Kojux je 3awTmheH kao KynTypHo Aobpo, moceayje u apyre
KapaKTepuUCTUKe Koje ra U3ABajajy y 0AHOCY Ha BefiHy apyrux
xoTena y beorpagy, nonyT aTpakTuBHe 6M3nHe y 0AHOCY Ha
LieHTap rpaja, HenocpeaHe opujeHTaumje npema 3awwtuhieHoj
Mewwaykoj 30HM M HeobuyHe ,MHTPOBEPTHE” Mo3nLMje Ha
YHyTpalbem yrny 610Ka, WTO ra Moxe J0BECTM Y 6auUCKy
penauujy ca KoHuenuujom boutique xotena.?

LUub oBOr uCTpaxmBara je aHanu3a apXMTEKTOHCKIX,
YpOAHUCTUUKNX, YMETHWYKUX U JpYruX KapakTepuctvka
3rpage Xotena ,Majestic”, kako 6y ce npencnuTano cTaHoBMLITE
no kome je Xoten ,Majestic” 6uo npeteua caBpemenux boutique
X0Tena 1 TUMe [eLieHnjama ucnpes CBora BpemeHa.

BOUTIQUE XOTENW — MOPEKNO TEPMIHA, 3HAYEHE
KAPAKTEPUCTUKE

Boutique xoTen je yrocutesbckin o6jexkat 3a cmelUTaj Manor
KanauuTeTa, Kora ONKY]y jeRMHCTBEH KapakTep, UHTUMHA
atmocdepa, npuaTHOCT U nykcy3. (maTpa ce Aa je TepMuH
npBu nyT Kopuiufien ocampecetix roanHa XX Beka y ceBepHoj
Avepuun n Benukoj bputanuju, kako 6m 03Haumo manu
NYKCY3HU XOTeN KapaKTepuCTuHor Au3ajHa.*

Kao paHu npumepu boutique xoTena y nutepaTypu ce NOMUKY
xoTenu Mama Shelter y Mapu3y, kao 1 The Chocolate Boutique
Hotel y bopumyty y EHrneckoj, nok ce 3a npBu boutique
xoTen cmatpa Morgans Hotel y tbyjopky, koju je oTBopeH
1984. ropuHe.’ W3rpagroM OBUX XOTena HampaBibeHa je
MpeKpeTHILA Y XOTeNnjepeTBY, Koja je y cam Bpx npobuna mane,
NYKCy3He XoTeNe KapakTepucTUYHor au3ajHa. Maxo je koHuent
boutique xoTena 3BaHWYHO YCTAHOBILEH Mpe CKOPO YeTUpu
[ielieHuje, UX0BA aTPaKTUBHOCT je MoTuBMCana 6pojHe
UCTpaXuBaye Aa nuLy o wima. Kao 3HauajaH U3Bop UCTUYe
ce uctpaxmpame JaHa Llperepa (lan Schrager), jesHor o
ocHuBaya Morgans Hotel Group, Koju y com ecejy The Boutique
Hotel Concept HaBoAM HeKe 0] OCHOBHUX KapaKTepUCTUKA Koje
ozpehyjy 0Baj KOHLenT:

a) Maru kanauuter (061uuHo o 10 coba, a pehe usmehy 10
1 150)

b) WHTUMHO,  mHAMBMAYanHO
(nepcoHanu3oBaHe ycnyre)

) ATpakTuBHa no3uuuja y rpagy

d) Bucok HuBO KOMdOpa

e) MocebHa naxwa noceefieHa AW3ajHy  YHyTpalLmber
npocTopa

f) Eckny3uBaH,
(Schrager, 2015).

NCKYCTBO 34 rocre

eKCLEHTPUYaH, YHUKaTaH — eHTepujep

3 3HavajaH 6poj boutique xoTena HacTaje KOHBeP3MjOM CTapux v 3alTuhieHnx
rpafieBiHa 3007 HbUX0Be noO3uUMje, MPUCTYNAYHOCTU W aTPaKTUBHOCTY
(Schrager, 2015:34).

4 OpaHuycka pey ,6yTuk” (boutique) 03HayaBa many NpoAaBHULY, Noce6HO
OHY KOja je CMeLujanu3oBaxa 3a eMTHe U MoZepHe apTuke. Takohe ce moxe
OAHOCUTY 1 Ha cneumjanu3osaty dupmy (Wheeler, 2006; Rabontu, Niculescu,
2009).

5 Morgans Hotel Group cy 1984. roguHe ocxoBanu lan Schrager u Steve Rubell
(Schrager, 2015).
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The aim of this research is to analyze the architectural, urban,
artistic and other characteristics of the Hotel Majestic building,
in order to re-examine the view that Hotel Majestic was the
forerunner of modern boutique hotels and thus decades ahead
of its time.

BOUTIQUE HOTELS — ORIGIN OF THE TERM, ITS MEANING AND
CHARACTERISTICS

A boutique hotel is a hospitality facility for small capacity
accommodation characterized by a unique character, intimate
atmosphere, privacy and luxury. The term is thought to have
been first used in the 1980s in North America and the United
Kingdom to denote a small luxury hotel of distinctive design.*

Early examples of boutique hotels in the literature are the
Mama Shelter hotels in Paris, and The Chocolate Boutique Hotel
in Bournemouth, England, while the first boutique hotel is
considered to be the Morgans Hotel in New York, which opened
in 1984. The construction of these hotels created a turning
point in the hotel industry, which broke into the very top of
small, luxury hotels with a characteristic design. Although the
concept of a boutique hotel was officially established almost
four decades ago, their attractiveness has motivated many
researchers to write about them. A significant source is the
research of lan Schrager, one of the founders of the Morgans
Hotel Group, who in his essay entitled The Boutique Hotel
Concept listed some of the basic characteristics that determine
this concept:

a) Smaller capacity (usually up to 10 rooms, and less often
between 10 and 150)

b) Intimate, individual experience for guests (personalized

services)

Attractive position in the city

High level of comfort

Special attention paid to interior design

Exclusive, eccentric, unique interior (Schrager, 2015).

e 2o

Otherauthors have written about the characteristics of boutique
hotels, but a clear definition of the concept still remains vague.
One of the first scientific papers discussing the topic of a
boutique hotel is a study by McIntosh and Siggs, in which the
authors list six dimensions that distinguish a boutique hotel
from traditional concepts: a) unique character, b) perculiarity, ¢)
comfort, d) high quality services offered, e) attractive location,
and f) informed and educated hotel staff (McIntosh, Siggs,
2005).

Numerous scientific studies on the theme of boutique hotels
unite several qualitative definitions that can be adopted as a
standard in their definition. These include: stylistic uniqueness
of the ambience, high standards of design, service, offers
and special, personalized attention directed to the guest

4 The French word boutique means a small shop, especially one that specializes
in elite and modern items. It can also refer to a specialized company (Wheeler,
2006; Rabontu, Niculescu, 2009).
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0 kapakTepucTukama boutique xotena Cy nucanu u Apyru
ayTopu, MehyTUM jacHa depuHuuMja KoHLeNTa je jow yBek
ocTana HeogpefeHa. JedaH of MpBMX HayuHUX pagoBa Y
KOMe je pa3maTpaHa Tema boutique xoTena je UcTpaxuBaroe
Mekuntowa u Curca (Mcintosh, Siggs) y kome ayTopu
HaBoje LiecT AuMeH3nja Koje u3ABajajy boutique xoTen of
TPaJMUMOHANHNX KOHLenaTa: a) jeAMHCTBEHW KapakTep, 6)
noce6HOCT, L) ya06HOCT, A1) BUCOK KBANUTET NOHYfHeHnx ycnyra,
€) aTpaKTUBHa NoKaLmja 1 ¢) MHHOPMIUCAHOCT 1 06pa30BaHOCT
3anocnenux y xoteny (Mclntosh, Siggs, 2005).

bpojHa HayuHa ucTpaxmBama Koja ce baBe Temom boutique
XoTena objeautbyjy HEKONNKO KBanUTaTUBHUX oapehetba Koja
e MOry YCBOJUTU Ko €TanoH Y bUX0BOM AeduHucary. Ty
Cnafajy: CTUNCKA jeSMHCTBEHOCT aMOujeHTa, BICOKY CTaHAApaK
[AN3ajHa, ycnyra, noHyze 1 nocebHa, nepcoHanu3oBaHa naxka
ycmepeHa Ka rocty (Countryman, Jang, 2006; McIntosh, Siggs,
2005, Albazzaz et all, 2003; Adner 2003; Freund de Klumbis,
Munsters 2005; Aggett 2007; Chang, Teo 2008; Lim, Endean
2009; Tucker, Aluri 2010 i dr.). AyTopka CTyanje 0 KpeTarby 1
TPeHAO0BUMa YHyTap XoTencke UHAycTpuje Onra Anekceesa
HaBoAM [a Cy CTWA, NOCebHOCT, TOMAMHA M WUHTUMHOCT
HajnpeunsHujn  aTpnbyT! 3a ONWCMBAtHE aApXUTEKTYpe I
An3ajHa boutique xotena. Y Tom cmmuany, boutique xotenn
npuBnaue CBoje TrocTe YKYMHUM YTUCKOM KOju rpaje
apXUTeKTypa, An3ajH, 00je, 0CBeT/bEIbE, YMETHOCT 1 NoCebHa
naxtba nocaecheqa npegurbeHocty (Alekseeva, 2009).

3a boutique xoTene je KynTypHo Hacnehe 3HauajaH acnekT
WAEHTUTETA, jep oapaxaBa Tpajuumjy, uctopujy rpahesute
I MeCTa Ha KOMe (e Hanasl, WTo je OUTHA KOMMOHEHTA Y
KBanuUTeTy UCKycTBa bOpaBka y TakBom xoteny. lpema BaH
XapTecBenty, jeAHa 0f 3HauajHUX KapakTepuctuka boutique
X0Tena je HUX0BO NOCTOjatbe YHyTap HenoKpeTHOr KynTypHor
[o6pa, Koje ce yecTo ajanTiupa Kako 61U MpUXBATANO HOBY
HameHy (Van Hartesvelt, 2006).

CMELUOUYHOCTI XOTENA , MAJESTIC"

Y nepuogy usmehy 1930—1940 roguse y beorpapy cy
CTBOPEHY YCNOBY 32 NPOjeKTOBabe 1 U3rpajty MoZepHUjuX
ApXMTEKTOHCKIX 06jekaTa, Kojuma npunaga v Xoten ,Majestic”
Ka0 KOMMJIEKCHO apXMTEKTOHCKO [Jeno (a YMETHUYKOM
00paiom eHTepujepa v HaMeLLTaja 0 OPUTMHANHIM HaLPTUMA
[0 Hajmarber getasba (Gordi¢, 2018). Y Kpyry Tapalutonx
feorpaickix XoTeNna, OHUX Koju Cy HacneheHn 13 npownocTu
W OHWUX MOJEPHUX KOju Cy MOAUTHYTA Ha pa3mehy BekoBa,
Xoten “Majestic” je, u no Ha3uBy 11 N0 3aMUCAN 1 OCTBAPEHLY,
610 HajmoaepHuju yrocTuTesbckn objekar y beorpapy. eros
BMACHUK, Yje[HHO 1 NPOjeKTaHT, Y NOTNYHOCTY je 0CTBAPUO CBOjY
HaMepy Jia ce X0Tef U3/1BOj1 113 Fpyne 0CTauX XoTeNa, NocTaHe
€NIUTHO 1 MOHZEHCKO cacTajanuwiTe beorpajckor u CBeTCkor
BICOKOT JIPYLUTBA, a (Be TO NOTBPAMO je HOBUM CTaHAApAMMA
y onpematby, Matepujanu3aumjin 1 03Hakama Koju ¢y Hocuim
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(Countryman, Jang, 2006; Mclntosh, Siggs, 2005, Albazzaz
et al.,, 2003; Adner 2003; Freund de Klumbis, Munsters 2005;
Aggett 2007; Chang, Teo 2008; Lim, Endean 2009; Tucker,
Aluri 2010; and others). Author of a study on movements
and trends within the hotel industry, Olga Alekseeva, states
that style, uniqueness, warmth and intimacy are the most
precise attributes for describing the architecture and design
of a boutique hotel. In this sense, boutique hotels attract their
guests with their overall impression formed by the architecture,
design, colours, lighting, art and special attention paid to
sophistication (Alekseeva, 2009).

Cultural heritage is an important aspect of the identity of
boutique hotels, because they reflect the tradition and history
of the building and place where they are located, which is
an important component in the quality of the experience of
staying in such a hotel. According to Van Hartesvelt, one of
the significant characteristics of boutique hotels is that they
are found within immovable cultural property, which is often
adapted to its new purpose (Van Hartesvelt, 2006).

SPECIFICITY OF THE HOTEL MAJESTIC

In the period 1930-1940, conditions were right in Belgrade
for the design and construction of more modern architectural
structures, of which the Hotel Majestic was one, since it was a
complex architectural work with an artistically formed interior
and furniture design according to original designs down to the
smallest detail (Gordi¢, 2018). Among Belgrade’s hotels at the
time, those that were heritage from the past and modern ones
built at the turn of the century, Hotel Majestic, was in name,
purpose and realization, the most modern hospitality facility in
Belgrade. Its owner, also the designer of the hotel, fully carried
out his intention for his hotel to stand out from other hotels to
become an elite and fashionable meeting place in Belgrade and
in global high society, all of this confirmed by new standards of
equipping, decoration and signage that bore the monograms
of a “royal” hotel. The beauty of this hotel stems from the
simplicity, purity of expression, harmonious architecture and
permeation of the interior and exterior (Kadijevi¢, Markovic,
2003). From the aspect of the architectural concept, it can be
stated that the hotel Majestic satisfied the material, but also
certain psychological needs of its users, such as the experience
of spatial comfort and spaciousness (Alfirevi¢, Simonovi¢
Alfirevic, 2020).

Viewed from the urban aspect, the location of Hotel Majestic
belongs to the city centre. The hotel is oriented towards the
protected pedestrian zone of Knez Mihajlova Street and its
immediate surroundings. The main accesses to the hotel are
from the direction of the pedestrian streets Obilicev venac and
Marsala Birjuzova, the height of which has been significantly
levelled. The hotel is positioned on an inner corner of the city
block and is located at the end of the pedestrian zone, which
is why it is visually exposed. Considering that this is a complex
example of city interpolation, built in on multiple sides, only
one of its facades is predominantly visible, which is why in
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MOHOrpame ,KparbeBckor” xotena. Jlenota oBor xoTena
NpoOUCTUYE M3 jeAHOCTABHOCTW, YMCTOTE W3pa3a, CKNagHe
APXUTEKTOHUKE W MpOXUMatba eHTepujepa U eKcTepujepa
(Kadijevi¢, Markovi¢, 2003). Ca acnekta apXuTeKTOHCKOr
KOHLeNTa, MoXe ce KoHcTatoBath ja je Xoten ,Majestic”
33/10BO/bMO  MaTepujasiHe, anu 1 MojefuHe MCUXONOLLKe
notpebe KopuUCHIKa, NONYT AOXMBIbaja MPOCTOPHOr KOMQopa
n npoctopHocty (Alfirevi¢, Simonovic Alfirevi¢, 2020).

MocmaTpaHo ca ypbaHuCTUUKOr acnekTa, flokauuja Xotena
+Majestic” npunaga 3oHu Hajyxer ueHTpa rpaga. Xoten

Cn. 1. Mo3uyuja Xotena ,Majestic” Ha yHyTpawutbem yrny, norned u3 Ynuue 06unuhes
BeHal (13Bop: www.majestic.rs) / Fig. 1. Position of Hotel Majestic on an inner corner,
view from Obilicev venac Street (source: www.majestic.rs)

Cn. 2. Mornep u3 xoTena Ha newwayky 30Hy (13op: www.majestic.rs) / Fig. 2. View of
the pedestrian zone from the hotel (source: www.majestic.rs)
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relation to other city hotels, which are mostly free-standing
buildings, Hotel Majestic can be said to be an “introvert” type.

From the aspect of its architecture, Hotel Majestic consists of
two buildings set at right angles, which form a spatial and
functional whole. The first was built in 1936, oriented towards
Obilicev venac, with a ground floor and four levels for guests,
the fifth floor had two large apartments, and the sixth had two
studios, a terrace and a winter garden for the Mini¢ couple.
The second hotel building with a garage, which is entered
from Mar3ala Birjuzova Street (formerly Kosmajska Street),
was built in 1940. In terms of its architectural characteristics,
the additional building was designed as a separate unit, on the
levels of the basement, ground floor and gallery, where the
public spaces are situated (halls, foyers and others) connected
with the “upper” part of the hotel on Obilicev venac Street.

On the sixth floor is a large balcony overlooking the Zemun and
Pancevo bridges. Originally, there were also a winter garden and
a florist from which fresh flowers were taken for the restaurant,
and the hotel had its own bakery, a printing house for printing
the latest menu, special aquariums with freshwater and sea
water and a restaurant with a movable roof. The restaurant
hall on the ground floor is connected with the foyer, and with
the “lower hall” in the basement by means of a representative
staircase, as well as a specially formed smaller staircase with a
gallery where a smaller dining hall was designed. Glass prisms
were applied to the centrally formed circular surface of the hall,
through which it is possible for natural lighting to enter. The
roof above the restaurant could be opened over the entire hall
(iron frame with glass), while in the middle of the restaurant
hall there was a fountain with a palm tree. The gallery is located
above the auxiliary rooms (kitchen, office and other technical
rooms). During the thorough reconstruction of the hotel in
1961, a porch restaurant was formed above the hall, connected
to the main restaurant, now functioning as a kafana (ethno
restaurant) on the ground floor of the building in Obili¢ev venac
Street. The porch is on pillars and in its central area is an atrium
of rectangular dimensions, in the floor of which are partial glass
prisms from the roof construction of the lower circular hall. The
porch has a special cafe-bar, a cloakroom and an office that is
directly connected to the office of the first building. Towards
Mars3ala Birjuzova Street, this area is connected to the main
hotel staircase. The walls between the porch and these spaces
are made of glass prisms.

At the time it was built, the hotel had 72 rooms, of which
twenty were accommodation units containing twin beds in
each. The larger apartments had lavish lounges, and guests had
at their disposal the entire technical floor for their business. A
representative part of this six-storey hotel was the fifth floor,
which still houses two large apartments. One of the apartments
has seven compartments (entrance hall, two rooms for the
secretary, two lounges and a bedroom), which was considered
a luxury at that time (Vreme, 1937).

The facade of Hotel Majestic is characterized by calmness
and simplicity, without decorations or any geometric play,
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je opujeHTMcaH npema 3awTuhieHoj newaukoj 30HM KHe3
Muxaunose ynuue u tbeHe HenocpefHe OKONUHe. [MaBHU
MpUCTYNI XoTeny Cy M3 npasua newwaukux ynuua Obunuhes
BeHal u Mapwana bupjy30Ba Koje Cy BMCMHCKN 3HauajHO
LeHuBenucaHe. XoTen je MO3MUMOHMPAH HAa YHYTpaLlkbem
yray rpajckor 6noKa U Hamasu Ce Ha 3aBpLLETKY Melauke
30He 300r yera je Bu3yenHo exkcnoHupad. C 063upom fa je y

dominated by horizontal windows and vertical pillars in a
reqular arrangement. The street facade is covered with stone
slabs, and the courtyards are plastered and painted. Levelling
of the terrain made it possible to connect the buildings into a
single functional whole by introducing new staircases that were
spedially artistically processed and which enriched the interior
space. A representative entrance for guests and a garage were
designed for the ground floor level in Mar3ala Birjuzova Street.

(Cn. 3. (rope) Xoten ,Majestic”, OcHoBa cyTepeHa — l13meHe npojeKTa 3a npowwmpetbe 3rpage Ha Ynuuy Mapluana bupjy3osa 6p. 10 (u3Bop: Apxus [paga beorpaga) / Fig. 3.
(above) Hotel Majestic, basement plan — modifications to the project for the extension of the building at Mar3ala Birjuzova Street no. 10 (source: Archives of the City of Belgrade)

Cn. 4. (pone) Xoten ,Majestic , OcHoBa npusemsba (13Bop: Apxus [pana beorpaga) /

Qonertbe:

Qonerberuls »

Fig. 4. (below) Hotel Majestic, ground floor plan (source: Archives of the City of Belgrade)
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NIUTatby CNOXEH NpUMep rpajicke UHTepnonauuje yrpaheHe ca
BILLE CTPaHa, AOMMHAHTHO je CarnefuBa Camo jefiHa Herosa
dacapa, 360r uera ce y 0/HOCY Ha Jipyre rpajicke xoTene, Koju
¢y yrnaBHoM cnoboaHocTojehm objektw, 3a Xoten ,Majestic”
moxe pefin a je ,MHTpOBepTHOr” TMNa.

lTocmaTpaHo ca apxuTeKTOHCKOr acnekta, Xoten ,Majestic”
UMHe fiBa 06jeKTa MOCTaB/beHA MOJ MPaBUM YoM, Koja
dopmupajy mpocTopHy 1 GyHKUMOHanHy uenuHy. Mpsu je
nogurHyT 1936. rofuHe, opujeHTucaH Ka 06unuhieBom BeHLly,
(a NpU3eM/bEM 1 YeTMPK HUBOA 3a FOCTe, NETY CMPaT je UMao
[1Ba BENMKA aNapTMaHa, a LLeCTy J1Ba aTesbea, Tepacy 1 3UMCKy

Along the entrance, a vestibule was formed that leads to a
spacious foyer with a cloakroom, a bar and rest rooms. From
the vestibule, one enters the circularly formed ceremonial hall,
which is connected by means of two flights of stairs with the
bar area in the building on Obilicev venac Street. Due to the
levelling of the terrain, these two areas are on a semi-level, so
that the basement space from Obilicev venac is at the level of
the high ground floor from Mar3ala Birjuzova Street.

With regard to the specifics of the interior, all accommodation
units and social rooms were decorated with paintings and
watercolours by architect Minic. His work was noticed by both
domestic and foreign experts, and recognized as rationally
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6awTy 3a cTaHoBakbe bpauHor napa Munuh. [pyru xotencku
objekat ca rapaxom, y Koju ce ynasu u3 ynuue Mapana
bupjy3oBa (npetxogHo Kocmajcka ynuua) usrpahen je 1940.
roguHe. o CBOjUM aApXMTEKTOHCKUM KapaKTepUCTUKaMa,
porpafeHn objekat je npojeKToBaH Kao 3acebHa LiennHa,
Koja je Ha HUBOMMA CyTepeHa, MpuU3emsba W ranepuje, rae
Cy NnouMpaHm jaBHU npoctopi (cane, xonosw, ¢oajen u ap.)
noe3aHa ca ,ropium” fenom xotena Ha 06unuhieBom BeHuy.

Ha wectom cnpaty Hanasu ce BefMKa Tepaca ca Koje ce npyxa
norneg Ha 3emyHcki u [MaHueBauku moct. Ty je nmoctojana
3umcka bawTa 1 uBehapa y Kojoj ce rajuno eexe upefie 3a
pectopat, a Xoten je umao CBOjy mekapy, LTamnapujy 3a
WTamMnake aKTyesHOr jenoBHUKa, nocebHe akBapujyme ca
(J1ATKOBOAHOM 11 MOPCKOM BOZOM W PECTOPaH Ca NOKPeTHUM
KpoBoM. PecTopaHcka canay npusemibyje noBe3aHaca ¢poajeom
W penpe3eHTaTMBHUM CTeneHULTEM ca ,J0HOM canom” y
noapymy, a nocebHo GOPMUPaHUM MarbIM CTeneHuLITeM
(a ranepujom rae je npojekToBaHa Mara Tpnesapuja. Ha
LieHTpanHo GOpMMPaHOj KPYKHOj MOBPLLIMHU Casie puMerbeHe
Cy CTaKneHe npusme npeko Kojux je omoryhieHo npupogHo
ocgeT/betbe. KpoB U3Haj pectopaHa je npeKo Lene cane Morao
Ja ce 0TBapa (FBO3/eHN paMm (a CTaKoM), AOK Ce Y CPeAnHN
pecTopaHcke cane Hanaswuna GoHTaHa ca nanmom. fanepuja je
CMeLLTeHa n3Haa noMmohHuX npocTopuja (Kyxutbe, KaHuenapuje
W OCTanUX TexHUUKUX npoctopuja). [punukom TemerbHe
PeKoHCTpyKLuje xoTena 1961. roguHe Hag canom je opmupaH
Tpem-pecTopaH, MoBe3aH (a rnaBaHUM PecTopaHoMm, (aja y
OYHKLMjU KadaHe y npu3emiby objekTa Ha 0bunuhieBom BeHLy.
Tpem je Ha cTy60BMMa 1Y CBOM CPEANLLELEM AeNY MMa aTPUjyM
npaBoyraoHor rabaputay unjem nogy cy AeMMUYHO CTaKfeHe
npu3me KPoBHe KOHCTPYKLMje fokbe KpyxHe cane. Tpem 1ma
noce6aH kade-6ap, rapaepoby n kaHLenapujy Koja je APEKTHO
noBe3aHa ca KaHuenapujom npsousrpaheHor o6jekTa. llpema
Ynuuu Mapuuana bupjy3osa oBaj npocTop noBe3aH je rmasHuM
XOTeNCKUM CTeneHuwTeM. 3ugoBu udmehy Tpema u 0BuX
npocTopa 3BefeHU Cy Of CTaKNeHUX NpU3Mu.

Xoten je y Bpeme kapa je carpaheH umao 72 cobe, oa Kojux
ABajieceT CMeLUTajHIX jefuHMLA Ca Mo JBa KpeseTa. Befin
anapTMaHu Cy MManu packoLLHe CanoHe, a rocTuma je 61o Ha
pacnonarary Leo TexHWyKi CnpaT 3a HUX0BO MOCI0BabeE.
Penpe3eHTaTiBaH 160 0BOT LLECTOCTIPATHOT X0Tena je 61o neTn
CnpaT y KoMe e 1 JaHac Hana3e JiBa BeNKa anapTMaHa. JesaH
0/ anapTMaHa Ma ceflam ofiesbetba (npefcobbe, ABe cobe 3a
(eKpeTapa, ABa canoHa u cnagahy coby) WwTo je 3a To Bpeme
cmatpaHo nykcysom (Vreme, 1937).

(n. 5. (neBo rope) Xoten ,,Majestic”, OcHoBa Me3aHuHa (3Bop: Apxue papga
beorpaga) / Fig. 5. (left above) Hotel Majestic, plan for the mezzanine (source:
Archives of the City of Belgrade) ,

(Cn. 6. (neBo pone) Xoten ,Majestic , OcHoBa | cnpata (n3gop: Apxus [pana beorpapa)
Fig. 6. (left below) Hotel Majestic, plan for | floor (source: Archives of the City of
Belgrade)
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Cn. 8. (rope) Xoten ,Majestic”, CermeHT eHTepujepa (u3Bop: Katanor u3noxbe
,Xotenu n KadaHe rpaga beorpaga — npeno3HaBatbe CMOMeHMKa KynType”, yp.
PaposaHoBufi Jb., 3aBo/ 3a 3aLTUTY CNoMeHUKa KynType rpaja beorpana, beorpaa:
2019, ctp. 10) / Fig. 8. (above) Hotel Majestic, Segment of the interior (source:
Catalogue for the exhibition “Hotels and kafanas in the City of Belgrade — recognizing
cultural monuments”, ed. Radovanovic LJ., Institute for the Protection of Cultural
Monuments of the City of Belgrade, Belgrade: 2019, p. 10);

Cn. 09. (cpepmHa) Xoten ,Majestic”, Entepujep xotencke cobe (u3gop: Katanor
n3nox6e ,Xorenu v kadawe rpaga beorpaga — npenosxasarbe CoMeHuKa KynType”,
yp. PagosaHosuh Jb., 3aBoj 3a 3alWTUTY ComeHuMKa kKynType rpaja beorpaga,
beorpag: 2019, ctp. 10) / Fig 09. (middle) Hotel Majestic, interior of a hotel room

(source: see Fig. 8)
Cn. 10. (pone) Xoten ,Majestic”, Entepujep xotencke cobe (13op: http:/majestic.

rs/sr_RS/qallery/) / Fig 10. (below) Hotel Majestic, interior of a hotel room (source:
http://majestic.rs/sr_RS/qallery/)
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Cneumnduunoctn / Specifics

KoHuent boutique xotena (Schrager, 2015) /

Xoten ,Majestic” / Hotel Majestic

Concept of a boutique hotel (Schrager, 2015)

Yp6anucruuke / Urban
position in the city

AtpakTuBHa no3uuuja y rpagy / Attractive

bnu3nHa ueHTpy rpana;

OpujeHTMCaHOCT M 1311333k Ha HeKazia OPEKBEHTHY ynuLy, a
[LaHAC NeLuauKy 30Hy;

Hanasu ce Ha Kpajy newwauke 30He, BU3ye/HO je KOHTUHYaNHO
eKCMIOHUpaH;

MpucTynayHoCT, ynasu y Ha ABa pa3nnunTa HUBoa, U3 iBe
ynuue. /

Close to the city centre;

Orientation and exit onto a once busy street, today a
pedestrian zone;

Itis located at the end of the pedestrian zone, it is visually
continuously exposed;

Accessibility, entrances are on two different levels, from two
streets

ApxutekToHcke / Architectural

Marbu kanauutet (06uuHo 0 10 coba, a pehe
uzmehy 10 1 150) / Smaller capacity (usually up to

72 cobe, fiBa Benuka anaptmaHa / 72 rooms, two large
apartments

10 rooms, less often between 10 and 150)

Bucok HuBo komdopa / High level of comfort

W1aKo je y LieHTPY rpajia, NOBYYEH je Y YHYTpaLLtbM yrao
6710Ka 1 CaMUM TUM Hije eKCOHVPaH, LUTO NOTeHLMjaNHo
Mpy»a BIUCOK HUBO MHTUMHOCTY NOCETUOLMMA;

TocTvma je 6110 Ha pacnonararby Lieo TeXHUUKH CnpaT 3a
tbIX0BO NocnoBarbe. / Although it is in the city center, itis
withdrawn in an inner corner of a block and therefore not
exposed, which potentially provides a high level of intimacy
to visitors;

The guests had at their disposal the entire technical floor for
their business

Extepujepcke / Interior

EKcKny3MBaH, eKCLEHTPUYaH, yHUKaTaH
enTepujep / Exclusive, eccentric, unique interior

YHUKaTHN [n3ajH ayTopa apxutekTe u ymetHuka Munana
Munuha (ke 1 HameLTaj, eHTepujep), CUHTe3a enemeHaTa
TpaAuLnoHanHe u caBpemene apxutektype / Unique

design by architect and artist Milan Mini¢ (paintings and
furniture, interior), synthesis of elements of traditional and
contemporary architecture

Moce6Ha naxba noceheHa Au3ajHy yHyTpalber
npoctopa / Special attention paid to interior

design

YmeTHIYKa 06pajia eHTepujepa 1 HameLuTaja no
OpUTMHANHIM HaLPTUMa A0 HajMatber feTasba. (e
CMeLLTajHe jeAuHULLe 1 ApyLUTBEHe NpocTopuje cy bune
yKpaLUeHe yMeTHIYKMM CIMKaMa 1l aKBapenuMa apxuTeKTe
Munuha. /

Artistic interior and furniture according to original designs to
the smallest detail.

All accommodation units and social rooms were decorated
with paintings and watercolours by architect Mini¢.

MepuenTtusHe / Perceptual

IHTUMHO, MHAMBUZYaNHO UCKYCTBO 3a rocTe
(nepcoxanu3oBaHe ycnyre) / Intimate, individual
experience for guests (personalized services)

Ha wectom cnpaty xotena cy noctojane 3umcka 6awta

u uBehapa 13 Koje ce rajuno ceexe gehe 3a pectopan.
XoTen je umao cBojy nexkapy v WTamnapujy (3a Wramnare
jenosHuka) / On the sixth floor of the hotel there was a win-
ter garden and a florist from which fresh flowers were taken
for the restaurant. The hotel had its own bakery and printing
house (for printing menus).

Ta6ena 1. Komnapaumja kapakTepuctuka boutique xotena n Xotena ,Majestic” / Table 1. Comparison between the characteristics of boutique hotels and Hotel Majestic

Oacapy Xotena ,Majestic” opnuMKyjy cMupeHocT U
jenHocTaBHOCT, 6e3 ykpaca U reomeTpujcke WUrpe, a Hom
AOMUHUPajy XOpU30HTane npo3opa 1 BepTUKanHU CTy60BY ¥
npaBuUHOM pacnopeny. YnnuHa dpacaaa je 06noxeHa kameHum
nnoyama, a BOpULLHe Cy ManTepucaHe n 6ojee. leHnBenaunja
TepeHa omoryfhinna je Aa ce o6jekTu NOBeXy Y jeAMHCTBEHY
GYHKLIMOHANHY LenuHy yBohersem HOBUX CTeneHULLTa Koja Cy
noce6Ho NnKoBHO 06paheHa 1 koja cy oboratina eHTepujepcki
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used space and an interior with a modern form (Mini¢, 1975).
The hotel was furnished in Serbia, from quality walnut wood.
The special value of the internal organization was seen in the
restaurant hall, bar area, foyer and other public spaces that
were designed and executed to a high level of aesthetics and
craftsmanship (Gordi¢, 2018). As an architectural object with
modern forms and designs, the author’s ideas about a custom
space built for the purpose of hospitality were also respected.
Bearing in mind the stated qualities of this hotel, aside from
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npoctop. Ha HuBoy npusemsba y Ynuun Mapwana bupjy3osa
NpojeKTOBaHN Cy penpe3eHTaTUBHU YNa3 3a rocTe U rapaxa.
Y3 ynasy je dopmupaH u BecTMOMN Koju BOAM Y MPOCTpaHu
doaje ca rapaepobom, 6apom 1 caHUTapHUM YBOPOBUMA. U3
BecTubuna ce ynasun y KpyxHo GopmupaHy cBeyaHy cany Koja
je ca [1Ba CTeMeHuLLHA KpaKa noBe3aHa ca bap-canom objekTa
Ha O6unuhieBom BeHuy. OBe fBe cane ce 360r AeHuBenaumje
TepeHa Hanase y MONyHUBOY, Tako Aa je MpocTop MoApyma
ca 06unuheBor BeHLa Ha KOTW BUCOKOT Mpu3emsba U3 Ynuue
Mapuana bupjy3osa.

Y nornepy eHTepujepckux CneunduUHOCTH, CBe CMeLUTajHe
jednHuue v ApywTBeHe npocTopuje cy Gune ykpaexe
YMETHUUKUM CIMKama W akBapenuma apxutekte Muuha.
tberoB pag je 3amaxeH, Kako Ko Zomahux Tako U Kog
WHOCTPaHUX CTPYYtbaka, M Mpeno3HaT Kao paLMOHANHO
uckopuwheH npocTop u MojepHo 06MMKOBaH eHTepujep
(Mini¢, 1975). Onpemarbe xoTena HameLUTajem je U3BeAeHO Yy
Cpbuju, o kBanuTeTHOT OpaxoBor ApBeTa. [locebHy BpefHOCT
yHyTpallkoe OpraHu3aumje npefcTaB/ba eHTepujep cane
pectopaHa, 6apa xona, ¢oajea u Apyrux jaBHUX mpocTopa
KOji Cy MpOjeKTOBaHM 1 U3BeAeHU Ha BUCOKOM ecTETCKOM
3aHaTckom HuBoy (Gordic, 2018). OBaj apxuTeKTOHCKN 0bjeKat
MoZepHe dopme 1 [u3ajHa, Takofe OANMKYje AoOCNefHO
(MpoBefieHa ayTOpoBa 3amiCa0 Y MOrefly OpPUrHHANHOT U
(Be0OyXBaTHOT MPUCTYNa NpOjeKTOBatbY  YrocTUTEbCKOT
objekTa. Umajyhin y Buay HaBeseHe BPeHOCTI OBOT X0Tena,
ypbaHy no3uuMjy, FOCTUTHYT CTeneH Yy YrocTUTe/bCTBY
n KBanuteT apxutektype, Xoten ,Majestic” 3ay3uma
UCTAKHYTO MECTO Y XOTeNCKO] apXuTekTypu MehypatHor
nepuoga y Jyrocnasuju (Gordi¢, 2018). Ucka3yjyiin Bucok
CTeNeH KOHTEKCTYaNnuCTUUKOT MULLITbEHbA €A jefiHe CTpaHe, 1
YTUNUTAPHY apXUTEKTYPY XOTeNCKMX 0bjeKaTa ca Apyre CTpaHe,
ayTop je CyNTUMHOM CUHTE30M efleMeHaTa TpajuLMOHaNHe
Il CaBPeMeHe apXuTeKType y BefKoj Mepi MoMupuo Ta ABa
CynpoTCTaB/beHa CxBaTarba HeumapcTea (Kadijevi¢, Markovic,
2003).

3AKIbYYAK

(ymuparbem pe3ynTata 0BOT MCTPaXuBakba Kojil ¢y Npuka3aHu
y Tabenu, moxe ce KoHctatoatu paa Xoten ,Majestic” y
MOTAYHOCTI UCMYHbaBa (Be PeNeBaHTHe KpUTepujyme npema
Kojuma ce Moxe Npeno3Haty jesan boutique xoten. Ynkwenuua
je na xoten ,Majestic” y Hayuu o capa Huje 6Mo foBedeH y
Be3y (a 0BOM KOHLenLujom. Pa3io3u 3a 0BakBY OKOSHOCT HUCY
CacBUM jacHM, Mafia ce MoXe NpeTnocTaBuTy A y3poLy Mory
[a byny y akTyeNnHoCTH KoHLenTa boutique xoTena un penaTBHO
(nabujoj MHGOPMMCAHOCTM MCTpaxiBaya 0 0BOj Temu. Mako
je KoHuenuuja boutique xoTena nosHata y Cpbuju u noctoje
peanu3oBaHu npumepu nomyT xoTena Square Nine, Townhouse
27, Envoy y beorpagy 1 Apyrux, UHTepecoBatbe NCTpaxuBaya
33 OBY TeMy apXUTEKTYpe U XOTeNMjepCTBa je rOTOBO HEe3HATHO.
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Cn. 11. Xoten ,Majestic”, Dacapa u3 ynuue 06unuhie BeHa 1 feTasmb hacape (M3sop:
http://majestic.rs/sr_RS/gallery/) / Fig 11. Hotel Majestic, Facade from Obilicev venac
Street and detail of the facade (source: http://majestic.rs/sr_RS/gallery/)

its urban position, high level of hospitality and quality of its
architecture, Hotel Majestic occupies a prominent place in the
hotel architecture of the interwar period in Yugoslavia (Gordic,
2018). Expressing a high degree of contextualist thinking in
the utilitarian architecture of these hotel buildings, the author,
with a subtle synthesis of elements of traditional and modern
architecture, largely reconciled these two opposing conceptions
(Kadijevi¢, Markovi¢, 2003).

CONCLUSION

Summarizing the results of this research, which are shown in
the table, it can be concluded that Hotel Majestic fully meets
all the relevant criteria by which a boutique hotel can be
recognized. The fact is, however, that Hotel Majestic has so far
not bheen associated with this concept in research. The reasons
for this are not entirely clear, although it can be assumed that
the causes may be found in the relevance of the boutique hotel
concept and the relative lack of awareness among researchers
on this theme. Although the concept of boutique hotels is
known in Serbia and there are some examples of them, such as
Square Nine, Townhouse 27, and Envoy in Belgrade, and others,
the motivation of researchers with regard to this topic in the
field of architecture and hospitality is almost negligible.
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[JlonpuHoc 0Bor UCTPaXKMBarba y TEOPUjCKOM CMUCAY Ornefia
(e Yy aHanU3M N CUCTeMaTU3aLMji Haj3HAYajHIjUX TyMayetba
KoHuenTa boutique xoTena, Kao W HUXOBUX OCHOBHUX
KapaKkTepucTuKa. Y ncropuorpadckom CMUCTy, NCTpaxuBarbe
npy»a HOBY YBUA Y [0 (aJla Hepa3maTpaHy obnact boutique
xotena y Cpbuju. [ama uctpaxuBara 6u morna ga 6byay
yCMepeHa y MpaBLy OTKpMBatba HOBUX mpumepa boutique
X0Tena, Kao u rixoBom 6amxem ofpehery n yBohewy y
NpaBHy perynaTuay.

MHnumnjanHa Te3a no kojoj je Xoten Majestic 6uo npeteua
(aBpemeHux boutique xoTena W TuMe AeleHWjama mcnpen
(BOra BpemeHa je notephena. lako ce npaum boutique xotenom
cmatpa Morgans Hotel y bbyjopky, cacaum curypHo cy noctojanu
XOTeNN Y CBETY KOju Cy MM CIMYHE KapaKTepUCTUKe 1 Koju ce
MOry CMaTpaTy npeTeyama boutique xoTena. JefaH of tux je u
Xoten Majestic, Koju Mako HKaJa Hije 3BaHMYHO 03HAYEH Kao
boutique xoTen, nocefiyje cBe KapakTePUCTUKe OB TUNONOTWje,
360r yera ce CacBUM CUTYPHO MOXe Ha3BaTu NpBuM boutique
xotenom y Cpbuju.

Tokom  BUWefeLeHUjcKe — ekcnnoatauuje W NpomeHe
APYLUTBEHUX OKONHOCTH, MOjeflHe KapakTepuctuke Xotena
Majestic cy wwuesne unn u3rybune Ha 3Hauajy, Te 6u
Tpebano umatu y Buay notpeby Aa ce OH Yy U3BECHOM CMUCITY
0CaBPeMeHN Y TpaHULama Koje Mpyajy YCIOBM HeroBe
3awTute. Y Tom cmucny, npunukom byayhmx uHTepBeHumja
HeonxoAHo je Hahu 6anaHc u3mehy npomucaHux ycnosa
3aLUTITE W 0YYBatba OPUTMHASIHOT KOHLENTA, jep CTPUKTHUM
cnpoBoferbem TPeHYTHO Baxehinx Mepa 3alTuTe OH nocTaje
PENUKT MPOLLNOCTY W Ty6u Ha NPBOOUTHOj IHBEHTUBHOCTH.
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