Serbian
Serbian Journal of Management 15 (2) (2020) 319 - 333 Jou rfnal
o
Management

g
T ——

www.sjm06.com T —

MODERATING EFFECT OF DEMOGRAPHIC AND BUSINESS
CHARACTERISTICS ON PERFORMANCE OF WOMEN OWNED
SMALL ENTERPRISES: EMPIRICAL EVIDENCE FROM INDIA

Mohan Vasan

A. Veeriya Vandayar Memorial Sri pushpam College
(Autonomous), Poondi - 613 503 Thanjavur Dist Tamil Nadu, India

(Received 29 May 2019, accepted 15 July 2020)

Abstract

This study aims to explore the moderating effect of demographic and business characteristics on
the performance of women-owned small enterprises. The theoretical and existing literature supports
the moderating effect of demographic and business characteristics on business performance. The
study adopted the descriptive research method. The primary data was gathered from 340 women
owners of small enterprises and surveyed through a structured questionnaire. The Liner multiple
regression was used to test the hypotheses. The findings of the study reveal that demographic
characteristics such as father’s occupation, education, and experience were significantly associated
with business performance. Hence, age and marital status were not significantly associated with the
business performance of women-owned small enterprises. Business characteristics such as the age of
business, location of the business, and type of business were significantly associated with business
performance.

Keywords: business characteristics, business performance, demographic characteristics, small
enterprises, women entrepreneur
1. INTRODUCTION functioning across the nation and provide
employment opportunities to 86.5 million
In India, Small and Medium-sized people. It contributes 43% to India’s GDP.
Enterprises (SMEs) play a significant role in  Thus, 20.37% of units are owned by women
accelerating economic  growth and and 51.25% of units are functioning in rural
employment  generation. SMEs are areas. Furthermore, it immensely contributes
considered as a trajectory for social to attaining the inclusive growth agenda of
transformation. 63.39 million enterprises are India (Government of India, 2018). This
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sector fuels the growth of industrial
entrepreneurship. India’s SME sector is
extremely varied in terms of firm size, level
of technology adoption, and heterogeneous
products and services. It assists as auxiliary
units to large-scale industries (Lama, 2013).

In developing countries, the women-
owned small business firms have been
extremely contributed to the economic
development of the nation and contribute a
major part in the family income (Vasan,
2016; Yoganandan & Sivasamy, 2016;
Shiralashetti, 2017). The performance of
small firms depends upon the availability of
resources. In the resource-based view, a
firm’s competitive advantage is concerned
with unique and valuable resources (Hart,
1995; Hunt, 1996; Yoganandan & Vignesh,
2017). In this viewpoint, this study
emphasizes that demographic and business
characteristics are considered as unique and
valuable resources. It contributes to the
sustainable competitive advantage that plays
a vital role in the firm’s performance. Hence,
earlier studies focused on business skills,
financial performance, and problems of
small business firms. Only a few studies
were focused on the effect of demographic
and business characteristics on business
performance. So, the present study has been
analyzed the effect of demographic and
business characteristics on the performance
of women-owned small enterprises.

2. LITERATURE REVIEW

2.1. Effect of Demographic
Characteristics on Business Performance

The demographic characteristics of an
entrepreneur play a significant role in the
performance of a business. Several earlier
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studies found that demographic
characteristics such as age, marital status,
father’s occupation, education, and previous
experience have influenced in the
performance of small enterprises.

2.1.1. Age and Business Performance

The entrepreneur’s age is an important
variable that affects the growth of SMEs.
Reynolds et al., (2000) examined that young
individual was more active in entrepreneurial
activities. Sinha (1996) divulged that
successful entrepreneurs were at a young
age. Kristiansen et al., (2003) identified that
there was a significant correlation between
entrepreneurs’ age and business success.
Salia (2017) identified that the age of owners
was positively correlated with the
performance of women-owned micro-
enterprises. Zahra (2013) in his study found
that the performance of business run by
young age women entrepreneurs was better
and they were earned more income from
business operations. Similar results were
stated by Rasheed (2002), and Stevenson and
Jarillo (1990). Islam et al., (2011) examined
that age had a significant effect on the
success of SMEs. Conversely, age was not
related to the performance of small firms
(Stuart & Abetti, 1990; Bertaut & Starr-
McCluer, 2000; Antoncic, 2009). Agarwal
and Gort (2002) found that the age of owners
was positively related to the performance of
small firms. Thus, the following hypothesis
was framed:

H1. There is a significant relationship
between the age and performance of women-
owned small enterprises.
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2.1.2. Marital Status and Business
Performance

Earlier studies have yielded mixed results,
confirming the impact of the marital status of
entrepreneurs on business performance.
Jennings & Beaver (1997), Chen et al.,
(2005), and Bell et al., (2011) noted that
marriage was restricted the success of
women-owned business firms due to their
family commitments. But, the result of
studies conducted by Aderemi et al., (2008)
and Adegbite et al., (2007) revealed that
business run by married women was
performed better than unmarried. Salia
(2017) revealed that the performance of
micro-enterprises owned by married women
was high than a business run by single
women. Olson et al.,, (2003) found that
marital status had not significantly
influenced the business performance.
Accordingly, the following hypothesis was
framed:

H2. There is a significant relationship
between marital status and performance of
women-owned small enterprises.

2.1.3. Father’s Occupation and Firm
Performance

The knowledge required for doing
business can be acquired by observing
others. The children of entrepreneurs can
easily start a business than other people
because of family background they got
exposure and skills (Niittykangas & Tervo,
2005; Kim et al., 2006; Sorensen, 2007).
Several studies found that the father’s
occupation is considered as a key factor that
influenced the firms’ performance (Scott &
Twomey, 1988; Brown, 1990). The studies
conducted by Duchesneau & Gartner (1990),
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Cooper et al., (1992), and Mungai and
Velamuri (2010) proved that the children of
entrepreneurs can form and run the business
firms successfully than other people. If any
business problems, they can easily acquire
managerial skills, easy access to market, and
other business-related information from their
parents (Ardichvili et al., 1998; Krauss et al.,
2005; Mungai & Velamuri, 2010). Isaga
(2015) identified that entrepreneurial family
background positively influenced on the
performance of SMEs. Accordingly, the
following hypothesis was framed:

H3. There is a significant relationship
between father’s occupation and the
performance of women-owned small
enterprises.

2.1.4. Education
Performance

and  Business

Education is an important component of
human capital (Becker, 1994). It brings
skills, knowledge, ability, motivation, and
self-confidence (Cooper et al., 1994). It is
viewed as a key factor for the success of
small firms (Yusuf, 1995; Wijewardena &
Cooray, 1996). Education was significantly
related to the performance of SMEs (Kirby,
2003; Schrader & Siegel, 2007; Wright et al.,
2007; Unger et al., 2009). Sinha (1996)
examined that education had played a
significant role in  entrepreneurial
effectiveness. Similarly, Charney and
Libecap (2000) identified that education had
provided sufficient entrepreneurial skills.
Islam et al., (2011) found that education had
significantly influenced on business
performance of SMEs. Salia (2017)
identified that education was significantly
related to the performance of women-owned
micro-enterprises. Lucas (2017) found that
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level of education was significantly
improved the firm’s  performance.

Accordingly, the following hypothesis was
framed:

H4. There is a significant relationship
between education and performance of
women-owned small enterprises.

2.1.5. Previous Experience and Business
Performance

Like education, previous experience is
also one of the important components which
helps to improve business skills (Ucbasaran
et al., 2008). Hence, it facilitates to
understand market conditions, gather market
information, network building, and improve
managerial competencies (Basu & Goswami,
1999; Shane, 2004; Dobbs & Hamilton,
2007). Prior experience had determined the
performance of micro-enterprises. The
earlier studies portrayed that entrepreneurs
with prior experience can be gathered much
more valuable information concerned with
business formation and growth (Politis,
2005; Unger et al., 2009). Kolvereid (1996)
found that previous entrepreneurial
experience had significantly influenced in
entrepreneurial intentions than
inexperienced individuals. The success of
small firms had significantly related to prior
experience (Yusuf, 1995; Wijewardena &
Cooray, 1996; Islam et al., 2011). Past
experiences in the specific business had
positively influenced in the performance of
firms (Loscocco et al., 1991; Bosma et al.,
2004). Accordingly, Rauch and Frese (2000)
identified that previous experience was
significantly increased the number of
contacts with contractors, suppliers, and
customers. Brush and Chaganti (1999) found
that the firm’s performance was significantly
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influenced by previous experience.
Accordingly, the following hypothesis was
framed:

HS. There is a significant relationship

between  previous  experience  and
performance of women-owned small
enterprises.

2.2. Effect of Business Characteristics
on Business Performance

Literature discloses that the performance
of women-owned enterprises influenced by
certain business characteristics namely the
age of business, location of the business, and
type of business.

2.2.1. Age of Business on Business
Performance

The age of business firms significantly
connected with the learning experience of
the entrepreneurs. Old firms possibly learned
more things from their experience.
Sleuwaegen and Goedhuys (2002) found that
the firm’s age was determined the business
growth and performance. Kristiansen et al.,
(2003) identified that the longevity of
business operations was significantly related
to business performance. Islam et al., (2011)
examined that the age of the organization
was significantly related to the performance
of SMEs. Additionally, several studies found
that firms’ age was significantly related to
business performance (Antoncic, 2009;
Lucas, 2017). Accordingly, the following
hypothesis was framed:

H6. There is a significant relationship
between the age of business and the
performance of women-owned small
enterprises.
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2.2.2. Location of Business on Business
Performance

The location of a business is an important
component that determines the business
performance. It was significantly related to
business success (Alli et al., 1991). Aderemi
et al., (2008) found that the location of
business had positively influenced in the
performance of women-owned micro-
enterprises. Salia (2017) identified that there
was no significant difference in the
performance of women-owned micro-
enterprises functioning in city centers and
industrial areas. Accordingly, the following
hypothesis was framed:

H7. There is a significant relationship
between the location of the business and the
performance of women-owned small
enterprises.

2.2.3. Type of Business on Business
Performance

The type of business is a key factor in
determining the performance of women-
owned micro-enterprises. Abor and Biekpe
(2006) revealed that women were mostly
involved in small level entrepreneurial
activities. Hence, only a few women have
engaged in manufacturing or technology-
related businesses (Mazzarol et al., 1999).
According to Rutashobya (1995), most of the
women entrepreneurs had involved in food
processing, retail, textile, clothing, and
service-oriented firms. Similarly, a research
study conducted by the ILO (2003) shown
that women were mostly engaged in service
and retail businesses like beauty salons, food
vending, decorations, catering, pottery, and
basket making. The study also found that
only a few women were involved in less
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capital-intensive manufacturing units like
batik making, tailoring, and food processing.
Salia (2017) found that type of business was
significantly related to the performance of
women-owned micro-enterprises.
Accordingly, the following hypothesis was
framed:

H8. There is a significant relationship
between the type of business and the
performance of women-owned small
enterprises.

3. RESEARCH METHODOLOGY

The descriptive method of research was
adopted to measure the effect of
demographic and business characteristics on
the performance of women-owned small
enterprises in the Coimbatore region of
Tamilnadu, India. This region was
purposively selected because relatively a
greater number of women have engaged in
entrepreneurial activities than other cities in
India. The descriptive method of research is
a logical approach because the data
comprised the actual expression of the
respondents, which was collected through a
survey questionnaire. Under this method of
data collection, there is a lesser chance of
bias. The questionnaire was circulated to 340
women owners of small enterprises. The
survey questionnaire comprises
demographic  characteristics, business
characteristics, and business performance.
The demographic characteristics include age,
marital  status, father’s occupation,
education, and experience. The business
characteristics cover the age of business,
location of the business, and type of
business. The business performance is
measured  using  business  growth,
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profitability, competitive advantage, and
manageable which is measured by using a 5-
point Likert scale of 1 = ‘very poor’ to 5 =
‘very good’ (Becchetti & Trovoto, 2002).
The data collected from the women
entrepreneurs were analyzed using the
Statistical Package for Social Science
(SPSS). The demographic and business
characteristics were presented using
descriptive statistics. Friedman’s test was
used to measure firm performance. Linear
multiple regression was applied to examine
the relationship between demographic and
business characteristics and business
performance. This tool is a widely accepted
technique to find the strength of the effect of
independent variables on the dependent
variable (Freedman, 2009; Rencher &
Christensen, 2012).

4. RESULTS

Business
Women

4.1. Demographic and
Characteristics of the
Entrepreneurs

Demographic characteristics of women
entrepreneurs indicate that among four age
groups, the respondents falling in the age
group of 31-40 years (27.9%) and 41-50
years (25.9%) were abounding in the sample.
Thus, young and middle-aged respondents
were identified as active age groups to
undertake entrepreneurial risks. The majority
of the respondents (62.1%) were shouldering
marital responsibilities. Business inheritance
of the respondents was observed that most of
them (66.5%) continued their fathers’
occupation. 42.1% of the respondents have
completed school level education, 27.4%

Table 1. Demographic and Business Characteristics

Criteria Variables Categories Frequency %
Demographic Age Below 30 81 23.8
Characteristics (in years) 31-40 95 279

41 -50 88 25.9

Above 50 76 22.4

Marital Single 129 37.9
Status Married 211 62.1
Father’s Salaried 114 33.5
Occupation Business 226 66.5
Education School 143 42.1
Graduation 93 27.4
Post-Graduation 104 30.6

Experience Yes 125 36.8
No 215 63.2

Business Age of Below 5 131 38.5
Characteristics Business 6-10 87 25.6
(in years) 11-15 75 22.1
Above 15 47 13.8

Location of Home 62 18.2
Business Roadside 118 34.7
Market 79 23.2

Industrial areas 81 23.8

Type of Service 133 39.1
business Retail 128 37.6
Manufacturing 79 23.2
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were graduates, and 30.6% were
postgraduates. The majority of the sample
women entrepreneurs (63.2%) were no
previous business experience.

Business characteristics of women-owned
small enterprises show that 38.5% of them
were running below 5 years old enterprises.
34.7% of respondents engaged in roadside
business, and 18.2% of the women
entrepreneurs were running a home-based
business. Service and retail entrepreneurial
units were operated by the women
entrepreneurs and 23.2% of them only

involved in running manufacturing units
(Table 1).

4.2. Business Performance

The terms business performance and
business success are interchangeably used in
earlier studies. The firm performance is an
actual outcome (March & Sutton, 1997). In
this study, the performance of women-owned
small enterprises has measured in terms of
business growth, profitability, competitive
advantage, and manageable (Becchetti &
Trovoto, 2002). Friedman’s test is used to
measure business performance.

The y? test statistic was 38.413. It was
significant at a 5% level (p< 0.05). It inferred

Table 2. Business Performance
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that there was a significant difference in the
parameters of business performance. The
mean rank shows that the business owned by
women entrepreneurs was earned good profit
followed by manageable, business growth,
and competitive advantage (Table 2).

4.3. Effect of Demographic and
Business Characteristics on Performance
of Women-Owned Small Enterprises

Multiple linear regression analysis was
used to determine whether demographic and
business  characteristics  (independent
variable) have any significant effect on the
business performance of women-owned
small enterprises (dependent variable). The
result of regression analysis is presented in
Tables 3 and 4.

The effect of demographic characteristics
on business performance divulges that the
Adjusted R? value was .491 which implied
that 49.1% of the variation in the dependent
variable was explained by the independent
variables included in the model. This result
reveals that the model was a strong predictor.
The R-value was 0.751 which shows that
there was a strong positive correlation
between the dependent variable (Business
performance) and the set of independent

Variables X c Mean Rank o Sig.
Business growth 4.42 710 2.58 38.413 .000
Profitability 4.45 .615 2.60
Competitive advantage 4.24 .666 2.21
Manageable 4.43 719 2.60
Table 3. Model Summary
Dimensions R R? Adj. R? F Sig.
Effect of Demographic Characteristics 51 564 491 6.807 .000
Effect of Business Characteristics .639 408 385 4.054 .000
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Unstandardized  Standardized
Dimensions Variables Coefficients Coefficients t Sig.
B S.E. B

Effect of Constant 16.479 597 27.619 .000
Demographic Age -.061 152 -.025 -401 .688
Characteristics  Marital Status -376 316 -073 -1.189 .236
Father’s Occupation .106 131 .092 .808 .020

Education 311 287 113 1.143 .006

Experience .580 274 .164 2.117 .015

Effect of Business Constant 16.479 597 27.619 .000
Characteristics ~ Age of Business 261 152 125 1.401 .012
Location of Business -.011 274 -.134 -2.117 .035

Type of Business -.376 316 -.173 -1.589 .006

variables. The F statistic (6.807) for the
model was statistically significant at a 5%
level (p <0.05). Therefore, the overall model
was significant. The regression coefficient
indicated that the father’s occupation
($=.092, +=.808, p<0.05), education (f=.113,
=1.143, p<0.05), and experience (f=.164,
=2.117, p<0.05) were significantly
associated with the business performance of
women-owned small enterprises. Hence, age
and marital status were not significantly
associated (p>0.05) with the business
performance of women-owned small
enterprises. Therefore, H3, H4, and H5 were
supported whereas H1 and H2 were not
supported. The effect of demographic
characteristics on the performance of
women-owned small enterprises was
diagrammatically presented in Figure 1.

The effect of business characteristics on
business performance delineates that the
Adjusted R? value was 0.385 which implied
that 38.5% of the variation in the dependent
variable was explained by the independent
variables included in the model. This result
indicates that the model was a strong
predictor. The R-value was .639 which
shows that there was a strong positive
correlation between the dependent variable

(Business performance) and the set of
independent variables. The F statistic (4.054)
for the model was statistically significant at a
5% level (p<0.05). Thus, the overall model
was significant. The regression coefficient
indicates that the age of business (f=.125,
=.1.401, p<0.05), location of the business
(f=-.134, =-2.117, p<0.05), and type of
business (f=-.173, =-1.589, p<0.05) were
significantly associated with the business
performance of women-owned small
enterprises. Hence, the age of business
increased the business performance of
women-owned small enterprises and the
location of business and type of business
were decreased the business performance of
women-owned small enterprises. Therefore,
H6, H7, and H8 were supported. The effect
of Dbusiness characteristics on the
performance of women-owned small
enterprises was diagrammatically presented
in Figure 2.

5. DISCUSSION

The study revealed that age was not
significantly associated with the business
performance of women-owned small
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Figure 1: Effect of Demographic Characteristics on Performance of Women-Owned Small

Business

Enterprises
Age of Business ~_ 125
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Performance
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Figure 2: Effect of Business Characteristics on Performance of Women-Owned Small Enterprises

enterprises. It indicated that business
performance was not related to the age of the
entrepreneurs. This result supports the
findings of several previous studies (Stuart &
Abetti, 1990; Bertaut & Starr-McCluer,
2000; Antoncic, 2009).

Marital status was not significantly
associated with the business performance of
women-owned small enterprises. It proved
that marriage was not restricted the business
performance. This result in line with a study
conducted by Olson et al., (2003).

Father’s occupation was significantly
associated with the business performance of
women-owned small enterprises. It indicated
that women entrepreneurs whose father was
engaged in business operations were
positively related to business performance.
This finding was in line with the studies
conducted by Scott and Twomey (1988),

Brown (1990), and Isaga (2015).

The study identified that education was
positively related to the business
performance of women-owned small
enterprises. It proved that business success
was determined by the level of education.
This result corroborates several previous
studies (Kirby, 2003; Schrader & Siegel,
2007; Wright et al., 2007; Unger et al., 2009;
Salia, 2017).

It was found that experience was
significantly associated with the business
performance of women-owned small
enterprises. It infers that previous experience
was an advantage to the entrepreneurs.
Experience provided adequate knowledge
about business. Similar findings were
reported by Kirby (2003), Schrader and
Siegel (2007), Wright et al., (2007), Unger et
al., (2009) and Lucas (2017).
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The study results showed that the age of
business was significantly associated with
the business performance of women-owned
small enterprises. It depicts that age-old
business firms were performed well than
younger ones. The findings substantiate
several previous studies (Sleuwaegen &
Goedhuys, 2002; Kristiansen et al., 2003;
Antoncic, 2009; Islam et al., 2011; Lucas,
2017).

The location of the business was
significantly associated with the business
performance of women-owned small
enterprises. Hence, business location
decreases firm performance. It denotes that
the business location determines the success
of a firm. A similar result was reported by
Aderemi et al., (2008).

Lastly, the study revealed that type of
business was significantly associated with
the business performance of women-owned
small enterprises. Hence, the type of
business was decreased firm performance. It
inferred that type of business is the main
criterion for the success of a business. The
study findings support the earlier studies
whose findings revealed that type of business
significantly associated with business
performance (Abor & Biekpe, 2006; Salia,
2017).

6. CONCLUSION

The study attempted to identify whether
demographic and business characteristics
affect the performance of women-owned
small enterprises in India. In short, the study
findings showed that demographic
characteristics such as father’s occupation,
education, and experience were affected the
business performance. Business
characteristics such as the age of business,

M. Vasan / SIM 15 (2) (2020) 319 - 333

location of the business, and type of business
were affected the business performance.
Therefore, the study concluded that
demographic and business characteristics
were significantly related to the performance
of women-owned small enterprises. The
study findings are helpful to entrepreneurs
for understanding the factors affecting
business performance.

Based on the study findings, some
recommendations are offered for the
betterment of small enterprises. First, the
study identified that the location of a
business significantly affects business
performance. So, the government should
provide a separate space in the center of city/
town for women entrepreneurs to do their
business. Second, the study findings reported
that education and previous experience
significantly relates to business performance.
So, the District Industrial Corporations and
Entreprencurship Development Institutes
should provide short-term training programs
for equipping women entrepreneurs. Lastly,
study findings showed that fewer women
were involved in manufacturing businesses
due to a lack of financial support. So, the
study recommended that a micro-credit
scheme through subsidized loans should be
given to start small manufacturing firms.
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