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TPKUIITE 1 MEJOVJN HA IUTUTATHO] INTAT®OPMU

(mo6pe u momIe cTpaHe AUTUTANN3ALNje)

Caxxetak: IIu/b pazia je ma ykaxke Ha obpe U JIollle CTpaHe TpOMeHa HaCTaIMuX Ha
TPXKUIITY U1 Y MEAMjMMa C HACTAHKOM JUTUTaIN3anuje.

AHau3a 11071a3y Off YMibeHMIe 1) ia TPXKUILITE M MefUjy AUTUTAIN3ALIjOM Bo0ujajy
CHaXKHY JIaTKy KOja Jlaje MHOTe IIOTOHOCTI Y OHOCY Ha NIPeHTePHETCKO J00a, anu u
Off UMEbeHMIe 2) 1A Ta A/IATKA VIMa U CBOjy CMaby crpaHy. VcTpaxkiBamwa [0Kasyjy fa Ha Toj
VICTOj, JUTNTA/THOj IIaT()OPMIL, MIIVIOHM JbYAM 9eCTO 3aI1a/jajy y 3aBYICHOCT a IIOCTIeANIHO
TOME U Y JeTPeCHjy.

Y papy cy HajBumIe KopuinheHe MeTofie aHaM3e, HOCEOHO ,,aHamu3e oceharma” 11 aHa-
7M3e caip>Kaja, Kao ¥ CUHTe3e.

360r TaKO CHAXXHIX 1 AYOOKUX IPOMEHA HY)XKHO je aHA/TUSUPATH APYILITBEHE TOKOBE
U OCTIeiMIIe TUX IpOMeHa. To ce HapO4MTO OFHOCH Ha 3aBMCHOCT Off APYIITBEHMX MpeXxxa
u Mefuja.

KbyuHe peun: iurnTannsanmja, TpKUIITe, MeiNji, IPYLUITBEHE MpeXXe, aHa/IN3a
ocehama.

VictpaxuBame 11 aHa/IM3a y OBOM pajy IojIa3e Off IPeTIOCTaBKe [ja AUTUTaaM3aLuja
YHOCK BE€/INKE IIPOMEHE y IPYIITBEHN J)KBOT, Y IIOC/I0BabE, MeHI/Ij €, TPTOBIHY, q)MHaHCI/Ije,
MAapKETUHT — OPYT'UM pedliMa y YNTaBy eKOHOMI/ij " IpyulITBO.

LIwm paja je ma yKaxe Ha oOpe 1 JIollle CTpaHe IIOMEHYTHX ITPOMeHa, HaCTaIuX Ha
IUTUTATHO] ITAT()OPMIL.

ITpomene y chepn mocnoBama 1 4nTaBe €KOHOMIje Cy 6e3 IpecefaHa y UCTOPHjI,
KaKo I10 Op31HM HacTajama, TaKO U 10 PaJyIKa/IHOCTY 3aXBaTa: JUTUTATHa eKOHOMMja
CTBapa HOBY IIOTPa’KIbY, U3 MOTPaXKEbe HACTAjy CACBMM HOBH, IUTUTATHOM TeXHOJIOTHjOM
crBopenn npoussopu (Tai-Yoo, Jihyoun, Eungdo, Junseok, Hwang, 2011).

Yruiaj gurnraamnsanyje Ha I0C/IOBambe, Haj0o/be ce MOXKe BUAETI Ha IIPUMEPY jefHe
3aMUII/bEHE (bMpMe: HpOI/ISBOba‘{, Kao I7ITaBHM aKTeEp, Ma IMOTIIYHY NPEIJIeAHOCT HaL
TPXKUIITEM U MOXKE Y peaJlHOM BpeMeHY [ia IIpaTi ¥ KOHTPOJINIIe IIPofajy U HaIIaTy
CBOjMX IIPOM3BOJIA; HA MICTY HAYMH MOXKE Jja CIIPOBOJN O;LFOBapajyhy AHAIUTUKY C N/bEM
OHTI/IMI/ISa]_U/Ije HE CaMO ITpOM3BOAHE, Beh n MAapKETMHIIKNX aKTMBHOCT, II€HE, Hpo;[aje.

! srbobranb@gmail.com
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Mosxe, Takobe, mparuty 6poj IPOFATUX MPOU3BOJA II0 CBYM IIPOJAjHIIM MECTIIMA, IpeMa
BEJIVYVHM, 0O/IMKY, aMOaIaXxy, fU3ajHy, CIelM(pUIHNM CBOjCTBMMA U LieHaMa, 110 HOIIy-
CTMMa, HarPaJJHUM UTPaMa, BehuM pofajHnM aKuujama utTy.

JacHo je ma 0BM M3/IBOjeHM TOJAIM, IOTIIOMOTHYTY aATOPUTMMMA 33 aHAJIUTHKY,
IpYy>Kajy He caMo KPUCTaJIaH Iperief mpopaje, seh u MmoryhHocT fa ce nuspeny Takse
KOMOMHAIIje HaBefleHUX TTapaMeTapa IpouUs3BOja I MPOJAjHOT Mpolieca, Koje JOHOCe
Hajbospe pesynrare. TakBM jacHM IIOKa3aTesbl, ICKa3aHM Y Pea/IHOM BpeMeHy OM/IN CY He-
3aMIC/IVBU Y IPEUTUTATHOM JJ00Y, T CY, CTOTa, O3HABabe TPXKNIITA Vi IPEBUABUBOCT
611U MHOTO C/Tabujyt HETo LITO je TO CIydaj y yCTIOBUMA JUTHTAIU3ALITje.

Jururanusanyja je M3 KopeHa MU3MeHMIA ¥ CaM MapKeTUHT. VIcTpakuBadKy 1 aHaIn-
TUYKM TTOJALMN, IIyTeM KOjUX Ce CTBapa MIPOAYKTUBHMUjI OFHOC Ha pealuju mpoussobhau
— KOH3YMEHT, MOTy C€ IPOHA/Ia3UTH Y IPEIO3HaBaT! Ha [iBa HaulHa:

1) Ha K/TacCMYaH Ha4uVH, TAKO IIITO aHATMTUYAP YyOuaBa, Ge/e)ku M TyMadll 3Hauerbe Koje
CAM IOTPOIIIaY MCKa3yje Ha APYLITBEHNM Mpe)XaMa 11 MeAujiMa, UCInCyjyhu cBoje objase,
KOMeHTape Ha 00jaBe IpyIiX, YIyLITajyhy ce y OICe)XHY KOMYHMKALN]Y,

179)878

2) TAaKo IITO AHAIUTUYAP Y MAPKETUHIIKOM Ofle/betby HY/IM HeKa BaXKHA 3HAYerha’
IIpOU3BOJA, Koja moTpouray yuba 1 Mehy kojuma 6upa oHo 1o y Hajsehoj Mepu ofroBapa
ETOBOM CTaBY, YKYCY, YTUCKY, )Ke/bU UTH,.

OBJie ce 3a IpuMep Y3UMajy TPXKUITHA UCTPAXKMBAbHA IIpe cBera Kao
VTYCTpaluja, aly MCTe BPCTe aHAMUTUKE MOTY Ce CIIPOBOAUTI U Y APYTUM 06/IacTMa,
IIOITY T KyNTYype, IPYLITBA, TOTUTIKE, HayKe, 3ApaB/ba UTH., APYTUM pednmMa CByfa Ife ce
cTBapajy ofrosapajyhe BpeHOCTH 1 ITie Ce Te BPeTHOCTY BepUUKY]y, 610 Kao yCIenraH
TP)KUIIHY ITPOU3BOJ, MU KA0 OCTBApPEeHO 1 mpuxBalieHo Hay4HO MM KY/ITYPHO fieo.

Pasyme ce, rope HaBefleHe yrore Cy fenioM ympomrheHe, anu ynpomhasame je BaXXHO
Zia 61 ce ITaCTUYHYje U pasyM/bMBHje CaIylefjaia apXUTeKTypa TOT BeIMKOT (peHOMeHa Koju
ce 30B€ TPXKUIITE Y JUTUTATHOM OKPYXKEIbY.

An 1: Kopucaux o6jaBipyje — aHamMTIYIAp TyMadn

Ogaj fieo 0 youaBamy, 6eexerby 11 TyMadelby 3Hauera Koje CAM IOTpPOIIaY JCKasyje Ha
LPYIITBEHNM MpeXKaMa, CI0O0IHNje MOKeMO Ha3BaTH ,,KoIlame 10 06jaBaMa KOPUCHUKA
Pa3HMX YCIyTa, He 61 11 ce et poBay BbUXOBY CTaBOBH, Oceharba, 3aXTeB) 1 Ta 3Hamba
YK/bY4M/Ia y CacTaB U [IM3ajH IPOM3BOJA Y HAjIIMPEM CMUCITY, KaO U Y KOMYHUKALUjy C
IIOTPOLIAYEM.

Kako je peyeHo, y 0BOM ciy4ajy moTpoluad, Kao 4iaH IpyHITBEHNX MPeXa, 00jaBbyje
cagpxaje mo cBoM oceharmwy n Haxohemwy — CIIOHTaHO UCKa3yje CBOje CTaBOBe 1 YTHUCKE,
KOMEeHTapHIIIe I OLerbyje objaBe Apyrux ocoba Ha MPeXi UTHA. 3a Ty BPCTY aHAINTIKE
pa3Bujajy ce ajaTKe 3a ayTOMATCKO NpeTpaKMBambe M aHAIM3y KOMYHMKanuje: 1) one y
TOj MMCAHOj 1IN Bep6aTHOj KOMYHMKALIV)U IPEIIO3HAjy 3HAUeHha Pedlt ¥ CUHTATMI KOje
Cy BaXKHe 3a aHAJIM3Y U 2) Mepe MHTEeH3NTeT® IPEelI03HATOr 3HAUEba.

2 PeiMo yKyc IIpOu3BOJA KOjI je 130al{iio Ha TPXKIIITE, VJIU AN3ajH [IaKOBaba, 3[PaBCTBEHN Y4 -
HaK HEKOT I0flaTKa MCXPaHY UTH.

3 [Mogierna je caunbeHa AHAJINTU YK, @ Y CYIITHHY 00e Pajitbe ce MOy OfIBIjaTi CKOPO UCTOBPEMEHO.
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AjaTka 3a USpadyHaBame 1 JOfle/bUBabe IIPETEXHOT ,ocehamwa” 30Be ce Kmacudu-
kaTop. Hajuenthe ce xopucrtu 138. bejaos knacugukarop, HassaH 1o bejsoBoj reopemu
(Bayes, 1763) Ha K0joj ce 3aCHUBA, alN y YIIOTPeOM Cy ¥ BEKTOPCKe MAIIHE 33 TOAPLIKY
u gpyre Texuuke. Hajmpe ce ¢popMupa CKyII mofaTaka 3a yuerbe MallHe — PELIMO He-
KOJIMKO CTOTVMHA HacyMuIje offabpaHuX TBUTOBA — I IIPY TOM Ce IIOCTAaBI aJITOPUTaM 33
Ipero3HaBame U KIacuuKaiyjy pedn. Y ApyroM Kopaky ce Ha HOBOM MaTepujany Taj
alropuTaM Tectupa u gopabyje axo je morpe6Ho, a satum ce kpehe y mpumeny, 6uo mo-
C/IOBHY WM/IM aKaJJeMCKY.

TaxBe annmkanuje nMajy 1 focta Mana. Hajsehn npo6iem je mro je nupopmaruja
KOja ce OBJM ITyTeM J001ja IPIMIMYHO OCKY/HA: CBOJM Ce CaMO Ha TO Koja KBamiduKanmja
je mpeosyabyjyha — I03UTUBHO, HeraTUBHO WV HeyTpanHo. [JocTa ayTopa ce 3a10BO/baBa
BeoMa CBefleHVM OCKyIHuM 3HadereM (Barhan, Shakhomirov, 2012).

KonauHo, u cam Hasus Sentiment Analysis He OfroBapa IpaBoOM IIpeAMETY UCTPa-
>KnBama. Kajj ce roBopu o ToMe fja i1 je HEIITO TO3UTHBHO MM HETaTUBHO, TUMe Ce He
ucKasyjy camo ocehama. Y muTamy je BpeJHOCHM CYJ 11a Ce MOXKe TOBOPUTH 11 O PallMOHaI-
HOM pacybuBasmy 0 BpefHOCTIMA, KOje ce HapaBHO He THUY caMo ocehama. AKo Ka>keMo
7ia je HeKO IIaMeTaH, /Ia je HeKM IIOCTYIAK IITeTaH, ja HeKa IIPOlieHa Hulje TauHa — TO Huje
ucKasuBame ocehama Beh cTaBa, MM IPOCTOT YMHEHNYHOT Cy/ia (Jja HEeIlTO Huje TauHo).
A jacHo je ga ¢y oBU aTpuOyTH U Te KaKO BOXKHI 1 He3a00M/Ia3HN y OBAKBUM aHa/IM3aMa
TEKCTOBA.

AyTop je mpe focTa TOAMHA Pa3BUO jefIHY CAMYHY MIaTGOPMY 3a ayTOMATCKO
HpeTpakKMBarbe 1 aHaMu3y KoMyHukanuje Ha ®ejcOyky n TBUTepy Ha CPIICKOM je3UKY
(Brankovi¢, 2014, str. 78), ¢ OCHOBHUM L{JbeM Jia C€ IIPUMEHY OCET/bUBIUjU MHCTPYMEHT?
U IOCTUTHE TIPeLM3HIje Meperbe cTaBoBa i ocehamwa. OHa je fama comuiHe pesyaTare, anu
je, y MCTO BpeMe, yKasasia Ha CBY CTIO)KEHOCT CPIICKOT je3NKa® 3a OBaKBY BPCTY aHaIU3€e 1
Ha HEOIIXO[JHOCT aHTa>KOBarba Beher TVMa CTpydrbaKa pa3IMIUTUX CIELUjaTHOCTY, KaKO
61 ce TOCTUITIM MaKCUMAJTHU JOMETH.

Jocapgamsu pajg Ha TOj IIATGOPMU — HAPOUINTO T3B. YUekbe MAIINHe, Tj. aHa/IN3a
obpaheHx TekcTOBa 1 MCIpaB/bakbe OHOTA IITO HUje 61I0 TAYHO MU HUje ,,yOUeHO MU
HIje 611710 JOBOJBHO J0OPO OLielheHO, OHOCHO K/Iaci(UKOBaHO — OKa3ao je Jja ce MOXe
mohu o IpUINYHO [OY3faHMX IPOLeHa U 3HATHO 60/BNX pesyrara y mopebemy ca rope
IIOMEeHYTVM aJIaTKaMa C/INYHE HaMeHe.

PasymMe ce fia ce casHamba CTeYeHa OBAKBUM aHa/IM3aMa jeJHIM JIeJIOM MOTY JobujaTu
U KB/JIUTATUBHOM METOLOJIOTHjOM, Ifie 01 Ce CBAaKM acleKT ofabpaHe KOMyHUKAIVje
IeTa/bHO aHA/IM3UPAo U Iie 611 ce foOujam KBamuTeTHUj1 yBUay. TakBa JogaTHA ca3Haba

4 Hacymport jefHOCTaBHOM MepekbsY ,,I03UTVUBHO — HETATUBHO , Y OBOM MOJIEITY fjaTa je eTOCTeeHa
CKaJla MHTEH3MTeTa 3Hadera: 1) BeoMa HeraTMBHO, 2) YI/ITABHOM HETaTUBHO, 3) A€IOM HETaTHBHO
— [Ie7IOM MO3UTHUBHO, IIPM Y€MY MOXKe [ja Oyhe 1 HeyTpaHo, 4) YI/TaBHOM IIO3UTUBHO U 5) BeoMa
o3uTUBHO. Takobe je yuMibeH IOKYIIIaj la Ce Ha TUX IIeT CTEIIeHN M3MepHU He CaMo IIO3UTUBHOCT-
-HeraTMBHOCT, Beh 1 Apyru cTaBoBK 1 ocehama (Beceno — TY>KHO, CHaXXHO — ¢71abo, JIero — PY>KHO
utrn). Hajsag, oBa ckaa ce MOYKe CMaTpaTy MHTePBaTHOM IIa Ce, CTOTa, MOXKe KOPUCTUTH 3a dak-
TOPCKY, KOPE€/IAL[VIOHY, PETPECUOHY Y IPyTe aHa/IM3e.

> Mucnu ce Ha IIPOMEHe pednt 110 POAY, O6pojy, MajiexXy aKo je y MUTaby NMEHNIIA, 3aMeHNIIA VTN
IpIJEB, OFHOCHO 110 POAY, 6pOjy, MNUILY, HAYMHY 1 BpeMeHY Kafi je ped O IIaroiuma UTH,.
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Cy 3HauajHa 3a ,,y4erbe” IOMEHYTIX a/IaTKI, I1a IIpeMa TOMe 1 3a KBa/IUTET pe3y/nTaTa Koje
OHe, Ha OCHOBY 3a/JaTVX a/ITOPUTaMa, TeHEPHIITY, Hajuenthe y peaTHOM BpeMeHy.

Ap 2: KoprcHIK Ollembyje KBamuTeT poba min yeayra® — aHanuTudap mocTyIa 1o
JICKa3aHOM CTaBy KOPMCHMKA

OBaj pyry IpUCTYI MOXKEMO Ha3BaTH: ,aHAIUTUYAP HYIM 3HaYeha KOja KOPUCHIUK
ysuba u mebhy kojuma 61upa ono mro y Hajsehoj Mepn ofrosapa meroBoM CTaBy, yTH-
Ky, xKepu ... ClTobofHMje, 0Baj MPUCTYII Ce MOXKe O3HAYUTHU KA0 ,IIPUINYHO HPEII3HO
HaBoDere mponssobava ka mpaBoM Kymuy '

Y oBOM cTy4ajy MOTpoIIa4 — KOPUCHUK OIlebyje OHO IITO MY Ce Hy[}, OFHOCHO OHO
IITO BUAU. AHaIUTUYAP, KA0 ITTABHY aKTep y OfHOCY Ipon3Bohay — KOH3YMEHT, IIpaTH:
1) 1wTa noTpoLIaYy yoyasa, 2) Ha IITa pearyje 1 3) mTa My ce 1 4) Konuko gonaza. Ha ocHo-
BY CHIM/bEHOT IIOTPOIIAYeBOT 13600pa U CHAre HberoBoT CTaBa, aHAINTIYAP CyTepulIle: a)
npoussobady’ Kako fa 1060kl CBOj IIPOM3BOJ, MM YCIYTY, @ 6) FbeTOBOM MapKETVHIIKOM
TVMMY VY aTeHIIMjJ KaKo Jia /la/be yCaBpIlaBajy KOMYHUKAIVjy ¢ IOTpoIIayeM, Takobe y
CKJIajly C OHMM IITO MOTpouIay oyekyje. He Tpeba 3a6opaBnTI HEIITO IITO je YCTIOB 3a He-
CMeTaHO OfIBMjarbe YUTABOT OBOT IIPOIleca — TO je IoBepembe. Kymall, Kpajiby KOPUCHHUK,
Mopa fia Oyfie 06aBelITeH He caMo O Le/IOM JIaHIly ITPOu3BOAbe, Beh 1a MMa 1 mosepeme y
4UTaB IPUBPETHI CIUCTEM: CBE PeleBaHTHe CTPYKTYpe BIIacTH, 613HIca, rpabaHa, y unjum
Cy peanyjaMa II0XKe/bHU OJHOCHU y3ajaMHe capafmbe 1 nmosepema (Lekovic, 2012, str. 63;
Petrovié, 2018, str. 423).

Y oBoM fipyroM mpucTyIy Kpehe ce off CyIrpoTHOT Oas3uIITa. YMecTo fa ce obpabyje
OTpOMaH U HeceleKTUBaH MaTepuja (KOPYCHUKOBA KOMYHMKAIMja Ha APYIITBEHUM Mpe-
Kama) mbeMy (KOPUCHIUKY) je HoHyheH jenaH 3abaBaH anu 1 BeoMa KOPUCTAH — CIMKOBHU U
IVICAHU — CafIpXKaj Koju moficeha Ha mapeHy 1 Beceny aeunjy cmkoBHuIy. GurypaTnsHo
roBopehy, KOPVMCHNK je OBJie Y YI03M YUuTesba NI JaK Mpodecopa: OH OIembyje, amy He
OCKYIHOM cKajoM of 1 o 5 mmm op 5 o 10, kao y mkonu, Beh cToTMHaMa eMOTUKOHA 1
emorja® nje oleHe Cy pacKoLHe 3HaYerbeM 1 3aHNM/BYBoLIhY. EMOTMKOHN Cy ¥ HeKUM
cuTyalujaMa U3pakajHUju 1 off BepOaTHOT rOBOPa, a eMOIIMjI U Off TOBOPA U Of eMOTH-
KOHa: y Ipenuciy 61 6mmo moTpebHO MHOTO pedl a ce O3HAYM Heduje TPEHYTHO eMO-
TUBHO CTabe, YMOP, WK 3a0pUHYTOCT, a/Ii ¥ IPOCTO 3aAUPKUBalbe, I0XBAJIA UTH., JOK je
O3HayaBam-e IIyTeM OBMX CIMYNUIIA je3TPOBUTO, CHAXKHO U HEJIBOCMUCIEHO.

ITopex mpocTopa, jefHa of HajBehux mpenpexa y /byACKOj KOMyHUKAUju® Cy 1
PasIMYNTH je3uIy KojuMa oHy roBope. Ha mpumep: ja 61 ce ofpskazna Heka IIOCTTOBHA
KOH(epeHIIMja /bY/Y Ca HEKONMKO KOHTIMHEHATa, Hije HeOIIXOIHO Ja OHN feTe 1o 30 Ja-

¢ OBa BpCTa aHAIUTIKE Ce MOXKe CIIPOBOAMUTI 11 32 OTpele Ap)KaBHUX OpraHa U areHIyja, MoJ-
TUYKUX CTPaHAKa UTH,.

7'TyMe ce, HapaBHO, He 6aBM fUpeKTHO IponsBohad, Beh ce mprkyIUbeHa cazHarba fabe mpocuehyjy
TEXHOJIOTY, AU3ajHePY, KOHCTPYKTOPY — AaKIe, 0cobama Koje IIPOjeKTYjy IIPOUSBOJ, MM YCIIYTY.

8 HasuB eMOTMKOHM HACTA0 je KOMOMHALMjOM eHITIECKUX pedn emotion v icon. OHU HACTajy Of
3HAKOBA Ha TACTATypPy padyHapa, Kao Ha IIpUMep :) KOje Ce HeKaJj [I0jaB/byje 1 Kao :-) u kao ©.
Hasus eMo111 je HaCTa0 Off jallaHCKVX eyl e, IITO 3HA4YM C/IMKA U MOju 3HAK, WM CI0OOfHUje
pedeHo, 3Hauere. EMoumju cy cnindnie Hajuemhe sxyTe 60je, bYIKOT U3IIeAa I jaCHOT U3pasa

()

& ([ HapaBHo, KaJi ce TOBOPHU O eMOTHMKOHIMA, BUAM Ce [Ia TO HICY camo oceharba, Beh fa mocToju
MHOTO IV CIIeKTap 3Ha4Yerba: yTUCIM, OIlaKakbe, MUAI/belbe, ITOCT YL UT.

° Ped je 0 cBaKOj BPCTY KOMYHUKALMje, OFf OOMUHE — CBAKOJJHEBHE, [0 TIOC/IOBHE, aKa/IEMCKE UT.
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coBa fja 611 OVIH CBI Ha je[THOM MeCTY, KaKO ce MHade PafuIo y IpefUHTePHETCKOM 00y:
jemHOCTaBHO Ce yCIIOCTaB/ba eeKTPOHCKA KOMYHUKaIja CBUX (conference call) v pap ce
OJiBIja Kao Jla Cy CBI Y je[IHOj IPOCTOPUjU.

Ta mpocTopHa pa3iBOjeHOCT je y 3Ha4ajHOj Mepy IIPeB/IajjlaHa HACTAHKOM MHTEepHeTa
U OHJIajH KOMYHUMKAIMjOM, 2 EMOTMKOHM ¥ eMOLIMjY IIOCTAjy pyTa BPCTa YHUBEP3a/IHOL,
[100aJTHOT M3paXkaBarba U padyMeBarba: OHM Ha IUTACTIYAH ¥ CIMKOBUT HAYMH MCKA3yjy
pasmuunTa ocehama, CTaBOBe, MUII/bEIba, OMAXKAA, YTUCKE, IPU YeMY BIX IIPEIO3Hajy
cB1, 6e3 063upa Ha je3uK, o1, 06pa3oBarbe, APLUITBEHN CTATYC UTH.

EMoTMKOHM M eMOLIMj1 [Jajy 3Ha4ajHO HMjaHCUMPAHMjU IIPUKA3 eMOlLja ¥ BpeHOCTI
HETo IITO TO YMHM 00M4aH BepOaHU UCKa3, a IPUTOM CY je[JHOCTAaBHY U U3y3ETHO eK-
cripecuBHI. MHorY /byfu he ce IBOyMITH KOjOM pedjy Ia OIMIILY CBOje TpeHYTHO ocehame
VIV CTaB O HEKOM ITpefIMeTY VM T10jaBu, Oyayhiu ia peqHNK IIpocedHe 0cobe Hitje CyBUIIIe
6oraT; Takobe he ce ;BOyMMTI 1ITA TAYHO 3HAYM HeKa HAaIMCaHA ped, KOjy 3Ha4eHCKY
HIMjaHCy onycyje u cmudHo. Kag cy, mehyTum, Ta ocehama ma u Mumbera u craposu!”
MCKa3aHY CIMKOBHYM IIPUKA30M, TO je MHTYUTUBHO YOWBMBO 1 JTAKO IPENO3HAT/bUBO I1a
ocoba Hehe 6UTH y BeIMKOj HETOYMUIIM ITa Ia ofabepe, Kako 61 06jacHMIa CBOj CTaB YIN
TPEHYTHO PaCIIONIOXKEebe ITpeMa aTOM IIPefIMETY.

Crora cy onn mocranu MmohHo opyhe TpxxumHe komyHuKanuje. CTBOpeHO je Ha
CTOTHMHE eMOTVKOHA ¥ eMOIIMja KOj/i peduTOM CIMKOBHOIINY HoyapaBajy: uspase cpehe,
OflyllIeB/betba, 3a[J0BO/BCTBA, TYTe, )KAIOCTH, /bYOaBIL, /by THE; TECTOBE — PYKY, /IUIIA, TE/a;
u3pase TUIIMYHE 33 )KeHe M MYIIKaplle; YTUCKe O jemMa 1 nuhy, HaMelTajy, Konuma,
CIMKaMa, Pa3HUM APYLITBEHNM U IOMUTUYKMM forahajuma; nspase /bycKux Kapakrepa,
T0jeiVHUX ITpodecija, 0cO6EHOCTU HEeKIX 3eMasba UT/. Y CBUM TVIM M3pas3yiMa UMa M3Be-
CHOT, a7 6JTaToT U JYXOBUTOT KaPUKIPabha — IIPEe CBEra Y CBPXY HAIIAIIEHOCTH 1 CKPeTarmba
Hmaxmbe, azm 1 gonagpusocTn!l. IlocToje 1 HoCceOHM eMOTUKOHY KOjI MICKa3yjy IPOXOTaH
CMeX, ypHeGecHy 3a6aBy, [OOPO paclonoKerbe, TOIUIE O3fpaBe o6pogoue UTH. 2
TakBM IIOICTNIAj HE TOCTOje y aHA/IOTHOM, (TOBOPHOM U IIIICAaHOM) HAauMHY M3pakaBarba!

IToromHOCT eMOTHKOHA J eMOIIHja je ¥ TO IITO Ce TIOPYKa jelIHOCTaBHO MCKasyje, 001d-
HMM KJIMKOM, 32 Pas/MKy off 06jaBa Koje OTPOLIAY MOpa fja UCIIUCYje, OFHOCHO YKylLiaBa Ha
TacTaTypu'?, IITO je 3aMOPHO 11 ITO IIPIINIAH 6POj /bYAN OfOMja KOJ TAKBOT AHTaKMaHa.

C TaKBOM @JIaTKOM Yy YL TOTPOLIAY ¥Ma MHOTO Behy jieresy oleHa Koje MoxXe JaTn
IpeIMeTy CBOje IMaXKibe HOK ce Kpehe 1o ApymTBeHNM MpeskaMa 1 Mefujuma. [IpakridHo,
urpajyhm ce, KOpUCHUK IpyIITBEHNX Mpeka 06aB/ba OHO IITO je paHuje paheHo ¢ MHOTO
BIIIIIE HATIOPA 1 CPefICTaBa ¥ Ca MHOTO OCKYJHMjUM pe3y/aTaTuMa.

Ha Taj HaumH ce mpuKym/ba BeNMKa KOMMYNMHA IOY3JaHO MICKa3aHMX 3Ha4eha, Koja
CY Off, HeTIpOLIebJBE BAKHOCTY 3a TBOPIie IPOM3BOJiA 1 YCITYTa, 3a OHE KOjIi Te IIPOM3BOJie
Tpeba Jla mpyIarofie yKycy ¥ HaBMKaMa FBIXOBOT IIOTEHIIVjaTHOT KYTITIA, a7 U 3a MapKe-
TUHIIKE CTPY4YIbaKe I1a I 32 aHaIUTHIape KOjy MIMajy CaMO HayIHM LNb.

10 Perfyimo 36yHeHOCT, TPEHYTHO HECHATIAXetbe, OITYIHOCT, CHArd....

11'Y ToM T0BOpY y IIPUHLINILY HeMa HEIPUCTOjJHOCTH, Pyraba, Bpehama u ci.

12 VsBop: http://www.symbols-n-emoticons.com/p/facebook-emoticons-list.html

13 Kaj je KOMyHUKaluja [OYesa a ce OfBUja KyllameM Ha TaCTaTypy, pasyMe ce jia je JOLUIO 10
ycropaBarba. EMOTMKOHN U eMOMj| Cy KOMYHUKALUjy IPUINYHO yOp3amu U IpUOIDKIIN OHOj
FOBOPHO].

1374



Coyuonowxu iipeineg, vol. LIII (2019), no. 4, cTp.1370-1387

OrpomaH Kopak HaIpe] je Y/beHNIIA 12 je ITOfaTaK O eMOLM)! VIN CTaBY JUPEKTHO
[OCTYIaH: HUKAJ] paHIje, Y IPeAMHTEPHETCKOM CBETY, Hifje 611710 TaKO MAacOBHOT y4errha
y OlleMBakby CBETa LITO Ce Hahe Ha TPXKUINTY, Y TOMUTULIN, KYATYPY ¥ IPYTUM 06/1acTuma
ApYIITBA.

KonauHO 1 BeOMa Ba>KHO: Ha MHTEPHETY CBaKa IOTPOIIaueBa OLleHa NMa ,,afipecy’, IMe
U TIpesuMe, TaKo Jla My ce KOpeKLMje IPOM3BOJa 1/ YCIyTa, YYubeHe IIPeMa Iher0BOM
YKYCY, MOTY IMPEKTHO JOCTAaBUTHU Ha CTPAHMIIN C KOj€ je OLIeHMUBAO, INTO KOMYHUKAI]y
npousBobava 1 MOTpoOIIAYa YMH IPUCHIOM, @ IBIXOB OJHOC II0BEP/bUBIjIUM.

Kako emMoyuju 1 eMOTMKOHYM MOTY CTYKUTH PELMMO IIOC/IOBakby VIIM MAaPKETUHTY?
Tako I1ITO BpJIO jaCHO IIPMKA3Yyjy FONAbMBOCT VI HEZIONAJ/bUBOCT HEKOT TPOM3BOJIA MK
yCIIyTe, MM MOPYKe Y KOMYHMKAIVjI, ¥ IITO IPELM3HO MCKA3yjy MHTEH3UTET 3HaYeha.
Y3 T0, aTpubyT je jacHO 11 HEFBOCMICIIEHO YCMepeH Ha KOHKPeTaH IPeMeT 1 Ha KOHKpeT-
HO CBOjCTBO TOT IIpeJMeTa jep YIaH APYLITBEHE MPeXXe EMOTMKOHOM JCKasyje CBOj CTaB
CaMO O OHOM IITO My Ce IIpMKasyje 1 WTo Nn4Ho Bupu. Ty, faKiie, He HOCTOjU OHaj ITyM
u HejacHoha 0 TOMe Ha IITa Ce TAYHO OffHOCU HEK! M3PEYeHN aTpulyT, IITO MHAYE YeCTO
BUAIMMO Y ,,aHamusy ocehama®

Hajsnavajumja momoh npoussobhaunma pasuux fobapa, poba u ycayra je nmpaheme
IBJIXOBOT YYMHKA Ha AUTUTATHMM MeiujiMa. YIaHOBY OPYLITBEHUX MpeXKa Y 00jaB/bUBaby
U JIajKOBamy Hasmase ceOu 3a6aBy, ay OHM Yje[[HO YMHE U BEIMKY YCIYTY poK3Bohaunma
U IPOMOTEPMMA Pa3INYUTUX IPOU3BOJA. AKO HErfie Ha 3eM/bM IIOCTOjI perpetuum
mobile, Temano 13 mepcnekTIBe TOCTOBHYX JbY/V, OHJIA je TO OBa CAMOHUK/IA CMM6M03a
npousBobaua ¢ jegHe 1 aKTepa APYIITBEHNX MPEXa, C IpyTe CTPaHe.

Iina osesyje wipxcuwiitie u mequje? Menuju cy ornefano Tp>KUIITA U YUTABOT Apy-
m-TBa. TpXuITHM akTep 6e3 Mefuja He 61 MOTA0 fla MOCTOjU. AU, MEeUjI HICY CaMO
oIJIefiajIo TPXKUINTA, Beh ¢y 1 OHV caMul CHaKHM TpykyiHy urpayn. [lltaBuie, oM ¢y 10z
BEIMKUM NIPUTVICKOM TP>KUILTA IPUMOpPAHM Ia CTAJIHO 00jaB/byjy HOBE M HOBe CajipiKaje.
Y mpenyHTepHETCKOM 06y OfIITAMIIaHEe HOBIHE HICY MOTJIE [la Ce MeHbajy 10 HapeJHOT
M3Jamba A Cy YPeNHUIITBA M HOBUHAPY MMa/Ii JOBO/BHO BpEMEHa Jla PUIIPEMeE CafpiKaj
3a cyTpaimu 6poj. Cajia Taj MMIIEpaTuB ,,1ITO OpKer” 00jaB/bUBaba IPOY3POKYje Be/lnKe
IIpOMeHe Y MefujcKoj cepu.

1) Mepujcku cappykajyt HacTajy U IPUXBATAjy Ce Y peaTHOM BpeMeHY U MelMjyi MOpajy
ma Oyny y cTamy [ja OfroBope TOM MMIlepatuBy. HapounTo cy mop npuTucKoM JHeBHe
HOBIIHE, KOje Cy CKOpO IIpMHyheHe fja race cBoja IITaMIIaHa M37amba, TIOLITO Ce y6/MKa
CBe BUIIIE OpUjEeHTHIIE Ha OecIIaTHe IHTEPHETCKe CTPaHUIIE.

2) Jpyru uMmnepaTus 3a Mefyje je ia ce CBOjUM cafip>kajeM UCTAKHY y OZHOCY Ha
LpyTe, Kako Ou IMPUBYK/IN IITO BuLIe My6yke. CTora cy MHOTM CKJIOHM ja Y HAC/IOBHU-
Ma IpeyBeInyYaBajy OHO LITO Ce JiellaBa Y CBAKOIHEBOM XXMBOTY, HOUTHUIIN, ECTPAZM,
cropTy 1 y fipyrum obmactuMa. OHM ce PelOBHO OfTydyjy 3a HEITO MIOKaHTHO, TTOTpe-
CcHo, 3actpaiyjyhe, cpienapajyhe. Hacnosu, nogHacnosu, MehyHacon cy roToBo yBex
y KpajHOCTHMA: ,,CTPYUIbaK je OTKPIMO CTPAaBUYHY UMEEHNILY ‘TO je IIPU30p KOju yTepyje
CTpax y KOCTH'; ,,a OHJIA je KPEHYO ITaKao”; CyCeliHa 3eM/ba je ITOCTIaa ,HajCTPaITHUj ! Y/ITH -
matym Cp6uji ‘.. Konnko fjaneko ce og TMM IPUTHCKOM 1fie, TOBOPY U IIPYMEp HOBJHAPA,
KOjH je ,M3BeCTHO” 0 ,HajcTpaluHujeM yrtuMarymy  Cpouju, IITo, y3rpen, Hujefas Apyru
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MeJIyj Huje HY CIIOMEHYO, @ KaMOJIN T'a Ha3Bao ,HajcTpamHnjum 14, To ce Moxe y3eTn Kao
Mepa 3aKpUB/BEHOCTY OHOTA IITO Ce MOJ| IPUTUCKOM KOHKYPeHI1je 06jaBibyje.

YypHo je MmTO y MeujcKoj chepy TOTOBO M HeMa KPUTHUKe TAaKBOT 3aKpUBJbIBaba
CTBapHOCTI, KA0 IIITO HeMa HM JIOBO/BHO Opure 3a MCTUHY. ,,/IcTrHa HIje camo mpodecno-
HaJIHY CTaHZapf, Beh 1 eTMdka HOpMa Koja TPOCTPYKO obaBesyje: Kao IPaBo, Kao AY>KHOCT
u Kao ogrosopHoct” (Jevtovi¢, Petrovié, Aracki, 2014). Y gaHaIm»0j HOBUHAPCKO] IIPAKCU
y HajMamby PYKy HEIOCTaje OArOBOPHOCT.

3) Cnenehe nmpaBuio cajalimer HOBUHApPA je CTPOTo U3beraparme Jja Ha HACTOBHO]
CTpaHM [IOMeHe YMbeHnIe!: 1IITa ce TaYHO AeCcUIo, KO Cy akTepy, Kakas je ucxos. Ce ce
TO YMHMU C HAMEPOM JIa Ce HaMaMe YMTAOIM KaKo 611 OTBOPMIIN Ty CTPAHUILY, jep ce 3Ha a
je 6poj OTBOPEHMX MHTEPHET CTPAHUI[A Y CTBApM HEKa BPCTa MOHeTe — IIITO BMIIle YU TasIala
Ha cTpaHuy, To Beha IjeHa OI7TacHOT IPOCTOpa.

4) HOBMHCKY TEKCT Ce YCUTHaBa: jefHa MCTa CTBap U UCTA ,lIpuya’ II0jaBjbyje ce I
IIOJI IIeT HACJIOBA, a/iii ce 6ap TpM YeTBPTIHE TEeKCTa CaMo ITOHAaBIba, a CIMKa forabaja ce Tex
Masto forpabyje ca 10 jol KOjiM ,IIOKaHTHUM JeTabeM. V y 0BOM C/y4ajy HOBMHAPY U
YPETHUIIM Cy )KUBOTHO 3aHTEPeCOBaHN 3a IITO Behn 6poj moceTa Ha MHTEPHET CTPaHNUIN,
jep je To aHAJIOTHO paHujeM HacTojamy Aa ce yBeha 6poj mpomaTux nmprmMepaxa HOBMHA.

5) KonauHo, jour jefiHa BelyKa IIpOMeHa HAaCTa/Ia je 1 y HauMHy I1cama: JOHeaB-
HY TabmougHm obpasar caia ce 6UTHO Mera. BehuHa gaHaIImUX HOBMHApA KOjU pajie ¥
TaKBUM peflaKliijaMa HacTOju Jja IITO BUIIE IMYYM Ha CBOje Y30pe U3 BE/IMKOT CBETA, a I
Jla ce MOKaXXy Kao IMOINITIOTE, I1a y TOj XKeJbJ HEIUTEAVMILE KOPUCTE Pedl I CMHTarMe U3
eHIJIECKOT je3JKa, CaMO KapUKaTypaIHO IOCpO/beHe: , 10K 06jaBal’, ,II0K casHame!’, ,,III0K
orkpuhe!”, ,, ok nHTEpBjy!”, ,IOK feTarby 3m04nHa 16, x0pop”, ,,0Hu Cy To XejroBam . Paj
TAaKBOI HOBMHApa Ce He OJIIMKYje HU TAYHOM MH(POPMAINjOM, HI OIIPaBJaHOM KPUTUKOM,
HUTY TI03HABAbEM CTPAHOT je3MKa — IIW/b je CaMo fla Ce YMTasIall HaMaMu.

JlurnTanusanyja Meayja y 0BOM CTydajy OUMIIefHO Hirje KopyiiheHa Kao HOBMHAPCKa
wiatdopMa fia ce 1mrto Opxke fobe o MmTO KBamuTe THUjUX MHPOPMAaLVja, fa OHe OYAY LITO
HpelusHuje 1 MTO 06jeKTUBHYje, HUTU ce ToMOhy AuruTaamM3aryje CTpeMIsIo OCTU3ADY
Heder 60Jber, JIeTLer, IIpaBegHujer. HampoTuB BICOKa TEXHOIOTM)a je, MIMO HOBIHAPCKE
eTUKe, TIOCITY>KIJIa Ka0 OCHOBA 3a He Oalll eTHYHO TI0C/IOBabe.

Y yuTaB Taj MOKpET 3aKpyB/batba CIIa/Iajy ¥ MaJIONPe XBa/beH! EMOTUKOHN 1 EMOLIVjI.
Ony He MOTry [ja Tapypajy IpMpOFHOM KOHTAKTY JIUIIEM Y NHIle, GU3MIKOj IIPUCYTHO-
cTu ocoba, HUTY Jla 3aMeHe pasHe jjorabhaje — M3macke u Apy>Kemwa, IPOCIaBe, 3ajefHNYKA
ITyTOBH>a, CIIOPTCKA I PYyTra TAKMUYEHha — a/IM Cy CHa)KaH MaMalj fla ce LITO Iy>Ke OCTaHe
Ha MPeXI.

C apyre cTpaHe, cMeX 360T Heulje [yXOBUTe 0bjaBe Ha MPEXH, CMeX je y ce6M 1 TakaB
CMex HMKAaKO He MO>Ke Jla 3aMeHI OHaj [IPaBYL, IIPUPOJHI, ,,3apa3aH’ CMeX Y APYLITBY 6/u-
CKIMX 0c06a, CMeX KOjJ ce y TOj TPYITHOj MHTepaKIMjy yMHoroctpyyasa. Hacympor Tome,

4 HoBuHap oumI/IeNHO He 3Ha 3a Jyncku yntumaryM Aycrpoyrapcke yyhen Cp6uju 1914. ropuse,
ma je Kpajem aBrycra 2019. Bujieo HEITO CTpaLIHNUje K Off TOTa.

15 Crporo mpoBepeHe 1 TauHe YMbeHNUIe O1/le Cy paHuMje moppasyMeBajyha o6aBesa cBakor Ho-
BYMHApa WM ypeTHMKa KOju MO3Haje CBOj I0CA0 U IPXKK 10 cebe, au MOMeHyTe IPOMeHe CY U TO
U3MEHMTIE.

16 HapaBHO J1a 6M IO CPIICKOj CMHTAKCH M MPABOINCY Y JATOj PEYEHNUIM MOPao fia Oyfie Ipuies
,»IIOKAHTHO , @ He MIMEHNIIA , 110K
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ApYyIITBO 6/1MCKMX 0c06a 1 PUSUUKA IPUCYTHOCT, UMAjy CBOjY UCTOPH)Y @ JbYAU Y TPYIU
MMajy jacHY IIPefiCTaBy O APYTMM 0cobaMa — 3Ha ce KO je KO, 1IITa, KO 11 KaKO IOACTIYe IPaBy
aroMcdepy, a TO y BUPTYeTHOM JpY>Kerby CBaKaKo Hitje Moryhe.

Oga pasnuka namel)y MHTepaKuyje MuLeM y /MIe M OHe HOCPeioBaHe eKPaHOM, Be/N-
KuM fienoM nogiceha Ha $pumosodcke, COLMOIOLIKe U ICUXOJIOLIKe Teopuje oTyhema. Jour
je OpBen roBopro 0 IBOCMEPHOM TeJIeeKPaHy — CIMYHOM OHOM KOji CBAKO Off HaC MMa —
IIPEKO KOTa Ce IIPEHOCe BECTH, a/IM KOjU ICTOBPEMEHO CIIY>KI 3a HafI3Uparbe /by, a KOl
XaKcmmja ce YIaHOBUMA CBAaKe KacTe Y CHY IIOHAB/bajy CHUM/bEHI TEKCTOBU C IIOPYKOM y
1mTa 1 y Kora tpe6a Beposaru (Brankovié, 2019).

Y Hekoj Be3l ca c1abujoM CTPaHOM IIOCpefoBaHe KOMYHIKaLje CY 1 o6eexja cTa-
Tyca Ha IpyImTBeHUM Mpeskama. OHa CBe BUIIe Tide Ha Tope HaBeleH! 06 pasalt MefiijcKe
KOMYHUKaIyje: Kafj ce 06jaBjbyje, eMOILINje Ce 4eCTO IIpeyBeIIaBajy, Kako 61 ce IpUBYyKIa
Ha)XIba JPYIUX Ha MPEXM ¥ OOM/IO IITO BUIIIE 1ajKOBA, [I0XBa/la, EMOTIKOHA, KOMEHTapa
Ha 00jaBy — LITO WIaHy rpyIe Aaje Behy ,eny™ ,,JIajk” — BO/IeTU HEITO, JOIIaJaTH Ce HEKO-
Me - je HeKa BpCTa MOHeTe Y Mepemby oceharba: Bullle /lajkoBa — Beha yBepeHOCT ia Ta 0co6a
HIje caMa, Jja je IpUsHaTa 1 IOIITOBaHa of Apyrux. Kag ce rienajy objase gpyrux, mocryma
Ce MCTO — Tpara ce 3a He4!M HeOoOMYHIM, JIeIINM, TaHY T/bUBMM. Tako ce cTBapa IIOMajo
MTy30pHA IIPECTaBa Jia je CBe OKO/IO ITYHO 3aHUM/bUBOCTI, yXa, BECEJIOT PACIIONOXKEHa,
HeoOMYHOT, oyapaBajyher, Kao y me4njoj CIMKOBHUIM. A/, MHOTA ICTPaKVBatba IIOKa3yjy
Jla ceé y TAKBOM, IIOJTyBEIITAa4YKOM CBETY MHOTO BHIIIE I10jaB/byjy iellpecuja M aHKCHO-
3HOCT, HETO Y K/IaCM4HOj IPYIITBEHO]j 3ajeHuLu. To je, y cTBapu, HEBO/bHO IIPU3HAILE 1A
ce — YIIPKOC JbYIIKOM, IIaPEHOM, /I BEIITAaYKOM CBETY — y CTBAPHOM JXIBOTY He [ielllaBa
HIIIITA HOBO.

»Kpa/peBcKo IpYILITBO 32 jaBHO 375paB/be” CIIPOBeo je 2017. rofyHe UCTpaXKMBabe Ha
y30pKy og, 1500 mmagux us Benuke bpuranmje, crapoctu 14-24 roguse ja OLeHN KOTMKO
ApyuITBeHn Mepuju (HajBuie VIHCTarpam) yTidy Ha BUXOBO 37ipaBibe 1 0Opo6uT. Pesys-
TaTi Cy 6unu mopaxkaBajyhu: gpymrsenn Meguju n3asusajy Behy saBrcHOCT off IrapeTa
1 aJIKOXOJIa; CTOIE aHKCMO3HOCTH U JIETIPeCHje KOl MIaiux rnopacie ¢y 70% y mociegmux
25 ropyHa; APYIITBEHN MeMju OBOfE N0 moBehaHe cTONe aHKCMO3HOCTH, AeTIpecuje u
JIOLIET CHA; HAaCcW/be Ha MIHTepHeTY foxuBero je 70% mmanux (Royal Society, 2019).

AHanu3a mokasyje ga TPXKUIITE 1 MEAV)Y AUTUTAIM3AIILOM H00Mjajy CHOKHY a/IaTKy
KOja JOBOJI 1O YMHOYKaBamba I y6p3aBaH>a BIXOBE aKTUBHOCTH. HOTpryje ce, MmebyTum,
U IIPETIIOCTABKa fja Ce Ha TOj IIaTOpMI Pa3Buja INTAB HI3 AKTUBHOCTH KOje He ITOMa-
JKY HaIIpeTKy OOMYHOT YOBeKa I YNTABOT YOBeIaHCTBA. HampoTus, oHM Bule yKa3yjy
Ha TTaCUBU3ALUjy 1 IIOMUPEHOCT ca cTBapHourhy koja — umajyhu y Buny sabpumasajyhe
TpeH0Be — HUje O/McTaBa.
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MARKET AND MEDIA ON THE DIGITAL PLATFORM
(Good and Bad Sides of Digitization)
(Translation In Extenso)

Abstract: The aim of the paper is to point out the good and bad sides of the changes that
have occurred in the market and in the media with the occurrence of digitization.

The analysis starts with the fact 1) that with digitization the market and the media are
getting a powerful tool that gives many benefits in comparison with the pre-Internet age, but
also with the fact 2) that this tool has its downside. Research shows that, on the same digital
platform, millions of people often fall into addiction and, consequently, into depression.

The most used method in the work was the analysis, especially sentiment analysis, as
well as content analysis, and synthesis.

Due to such strong and profound changes, it is necessary to analyze social trends and
the consequences of those changes. It refers particularly to the addiction to social networks
and media.

Keywords: digitization, market, media, social networks, sentiment analysis

The research and analysis in this paper start from the assumption that digitization
introduces great changes in social life, in business, media, trade, finance and marketing - in
other words, in economy and society as a whole.

This paper is aimed at pointing out both good and bad sides of these changes occurring
on the digital platform.

The changes in the sphere of business and economy as a whole are unprecedented in
history, both by their rapid occurrence, and by the radicality of the intervention: digital
economy creates new demand and demand generates completely new products made by
digital technology (Tai- Yoo, Jihyoun, Eungdo, Junseok, Hwang, 2011).

The influence of digitization on business may be best seen in the example of an imagi-
nary company: the manufacturer, as the main actor, has a completely transparent overview
of the market in real time and can monitor and control the sale and payment collection
of its products; in the same way, the manufacturer can perform the appropriate analytics
with the aim of optimizing not only production but marketing activities, prices and sale as
well. The manufacturer can also monitor the number of sold products by all points of sale,
by their size, form, packaging, design, specific features and prices, discounts, giveaways,
larger-scale special offers etc.

! srbobranb@gmail.com
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It is obvious that these segregated data, supported by analytics algorithms, provide not
only a crystal-clear overview of sales, but also the possibility of performing such combina-
tions of the listed parameters of products and the sales process that give the best results.
These clear indicators, shown in real time, were impossible to imagine in the pre-digital
era and therefore, the knowledge of the market and predictability were much poorer than
in the digitization conditions.

Digitization has radically changed marketing itself. Research and analytical data
through which a productive manufacturer-consumer relationship is created, may be found
and recognized in two ways:

1) in a classic way, where the analyst observes, records and interprets the meaning
expressed by the consumer himself in social networks and media, writing his own posts,
commenting the posts of other people and thus entering extensive communication, or

2) the analyst in the marketing department offers some important meanings? of prod-
ucts understood by the consumer who chooses what suits most his attitude, taste, impres-
sion, preference and so on.

The example taken here is market research , first of all as illustration, but the
same types of analytics may also be applied in other fields, such as culture, society, politics,
science, healthcare etc., basically wherever appropriate values are created and wherever those
values are verified either as a successful market product or an accomplished and accepted
scientific or cultural work.

Understandably, the above-listed roles are partly simplified, but the simplification is
important in order to perceive more graphically and articulately the architecture of such
great phenomenon as the market in the digital environment.

Ad 1: The user publishes - the analyst interprets

This segment about observing, recording and interpreting the meaning expressed by
the consumer himself in social media can be more freely labelled as “digging” the posts of
users of different services, in order to decipher their attitudes, feelings and requirements and
to include such knowledge in the product composition and design in the broadest sense, as
well as in the communication with the consumer.

As already mentioned, in this case the consumer as a member of social media posts
the contents in line with his feelings and discretion - spontaneously expresses his attitudes
and impressions, comments and grades the posts of other people on the network etc, Fir
that type of analytics, tools for automatic search and communication analysis are developed:
1) in that written or verbal communication they recognize the meanings of the words and
syntagms relevant for the analysis, and 2) measure the intensity? of the recognized meaning.

The tool for calculating and allocating the prevalent “sentiment” is called a classifier. The
most frequently used is so-called Bayes classifier, named after Bayes theorem (Bayes, 1763)
on which it is based, but vector support machines and other techniques are also used. First
of all, a machine learning data set is formed - for instance, several hundreds of randomly
selected tweets — and an algorithm for word identification and classification is set. In the

2 E.g. the flavour of the product placed in the market or the packaging design, health effect of a food
supplement etc.

3 The division was made analytically, but essentially both actions can be performed almost
simultaneously
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second step, that algorithm is tested and refined, if necessary, and then the application, either
business or academic, begins.

These applications also have many faults. The biggest problem is that the informa-
tion received in this manner is rather scarce: it comes down only to which qualification is
prevalent — positive, negative or neutral. Many authors are satisfied with a rather reduced
and scarce meaning (Barhan, Shakhomirov, 2012).

Finally, the name Sentiment Analysis itself does not suit the true subject of research.
Speaking whether something is positive or negative does not express only feelings. It ac-
tually refers to the value judgment, so we can also speak about rational reasoning about
values which, naturally, do not concern only feelings. If we say that someone is smart,, that a
procedure is harmful and that an assessment is inaccurate - in that way we do not express a
feeling but an attitude or a simple factual judgment (that something is inaccurate). However,
itis clear that these attributes are extremely important and inevitable in such text analyses.

Many years ago the author developed a similar platform for automatic search and
communication analysis on Facebook and Twitter, in Serbian (Brankovi¢, 2014, p. 78),
basically aiming at the application of a more sensitive instrument4 and achieving more
accurate measurement of attitudes and feelings. It produced solid results but, at the same
time, pointed to the complexity of the Serbian language5 in this type of analysis and to
the necessity of engaging a larger team of experts with different specializations in order to
achieve maximum outcomes.

The work on that platform - particularly the so-called machine learning, i.e. the analysis
of processed texts and correction of everything that was not correct or “observed’, or was not
sufficiently well assessed and/or classified — has shown that quite reliable assessments and
much better results can be achieved in comparison to the above-mentioned tools intended
for similar purpose.

Itis understood that the findings obtained through such analyses can partly be obtained
through a qualitative methodology, where each aspect of the selected communication would
be analyzed in detail and where better-quality insights would be achieved. Such additional
findings are significant for “learning” the above-mentioned tools and thus for the quality of
the results generated by them, based on the given algorithms, most frequently in real time.

Ad 2: The user evaluates the quality of goods or services- the analyst acts upon the
attitude expressed by the user

This other approach may be described as: “the analyst offers meanings observed by
the user who among them chooses something that suits most his attitude, impression,
preference”.. Freely speaking, this approach may be labelled as “quite precise guidance of
the manufacturer towards the real buyer”.

4 Contrary to the simple measurement “positive — negative’, this model gives a five-degree scale
of knowledge intensity: 1) very negative, 2) mostly negative, 3) partly negative — partly positive,
where it can also be neutral, 4) mostly positive u 5) very positive. Moreover, there was an attempt
to use those five degrees not only for measuring positivity-negativity, but also some other attitudes
and feelings (happy - sad, strong — weak, beautiful - ugly, etc.). Finally, this scale can be considered
interval and as such used for factor, correlation, regression and other analyses.

> This refers to the declension of words by gender, number and case when we speak about nouns,
pronouns or adjectives, or by gender, number, person, grammatical mood and tense when we speak
about verbs.
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In this case the consumer - user evaluates what is offered to him, i.e. what he can see.
The analyst as the man actor in the manufacturer-consumer relationship follows 1) what the
consumer observes, 2) what the consumer reacts to, 3) what the consumer likes and 4) to
what extent. According to the consumer’s recorded choice and the strength of his attitude,
the analyst recommends: a) to the manufacturer® how to improve the product or service
and b) to the marketing team or agency, how to further improve the communication with
the consumer, also in line with the consumer’s expectations. The condition for unobstructed
performance of the overall process should not be forgotten - that is trust. The buyer, the end
user, must be informed not only about the whole production chain, but must also trust the
overall economic system: all relevant structures of power, business, citizens, whose relations
desirably include mutual cooperation and trust (Lekovi¢, 2012, p. 63; Petrovi¢, 2018, p. 423).

This second approach starts from an opposite starting point. Instead of processing
huge and non-selective material (the user’s communication in social media), the user is
offered an entertaining but also a useful - pictorial and written — content that reminds of a
colourful and cheerful picture book for children. Figuratively speaking, the user here has
the role of a teacher or even of a professor: he gives a mark, but not on the scarce school style
scale from 1 to 5 or from 5 to 10, but by using hundreds of emoticons and emojis” whose
marks are rich in meaning and interesting. In some situations, emoticons are more expres-
sive than verbal speech, while emojis are more expressive than both speech and emoticons:
correspondence would require many words to define someone’s current emotional state,
fatigue or concern, as well as simple teasing, praise etc., while the use of these pictures is
succinct, strong and unambiguous.

Besides space, one of the biggest obstacles in human communication® refers to the
different languages people speak. For example: in order to organize a business conference
for the people from several continents, it is not necessary to get them on 30-hour flights
so that they can all be in the same place, as it used to be done in the pre-Internet era; now
through a simple conference call the work is performed as if they were all in the same room.

That spatial separation has been largely overcome by the introduction of the Internet
and online communication, while emoticons and emojis have become a different kind of
universal expression and understanding: in a plastic and picturesque way they express dif-
ferent emotions, attitudes, opinions, observations and impressions, and they are recognized
by everyone, regardless of the language, sex, education, social status etc.

Emoticons and emojis give a significantly more layered view of emotions and values
than a plain verbal statement, while at the same time being simple and extremely expressive.
Many people will be in two minds about the word that describes their current emotion

6 This, of course, is not addressed by the manufacturer, but collected findings are further forwarded
to the technologist, designer or constructor - i.e. to the persons who design a product or a service.

7 The name “emoticon” comes from the combination of English words “emotion” and “icon”. They
are made of the computer keyboard characters, for example :), which sometimes appears as :-) or ©.
The name “emoji” comes from the Japanese words e, which means a picture, and moji, “character’, or
more freely, “meaning”. Emojis are mostly yellow pictures, with charming looks and clear attitudes.
Of course, when speaking about emoticons, it can be seen that those are not only emotions, but that

& © there is a much wider spectre of meanings: impressions, observation, opinion, actions etc.

8 All kinds of communication, from common or everyday to business, academic and other com-
munication
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or attitude to an object or phenomenon, since an ordinary person’s vocabulary is not too
rich; moreover, many people will be in two minds about the exact meaning of a written
word, the nuance of the meaning it describes and so on. However, when those emotions as
well as opinions and attitudes® are expressed pictorially, it is intuitively obvious and easily
recognizable, so the person will not hesitate too much about what to choose in order to
explain his or her attitude or current mood regarding a given object.

That is why they have become a powerful tool of market communication. There are
hundreds of emoticons and emojis that with their eloquent imagery evoke: expressions of
happiness, delight, pleasure, sadness, sorrow, love or anger; gestures — of the hands, face, and
body; expressions typical of women and men, impressions about food and drinks, furniture,
cars, pictures, different social and political events; expressions of human characters, certain
professions, features of certain countries and so on. All those expressions contain a certain
caricature, mild and humorous though - primarily aimed at emphasizing and attracting
attention, as well as likeability?. There are also special emoticons expressing loud laughter,
great amusement, good mood, warm welcome wishes and the like!!. Such stimuli do not
exist in the analogous (spoken and written) manners of expression!

Emoticons and emojis are also suitable because the message is simply expressed by a
single click, unlike the posts that the user must write i.e. type on the keyboard!?, which is
tiring and off-putting to many people in this engagement.

With this tool at fingertips, the user will have a much broader spectre of marks for
the object of his or her attention while searching social networks and media. Practically
speaking, the user of social networks can play and do what used to entail much more effort
and means, while generating much poorer results.

In that way, a large amount of reliably expressed meanings is collected, and they are of
invaluable significance for the creators of products and services, for those who should adjust
those products to the potential buyer’s taste and habits, as well as for marketing experts and
analysts with only scientific goals.

A huge step forward is the fact that the information about an emotion or attitude is
directly available: in the pre-Internet world, there was never such mass participation in
the assessment of everything placed in the market, in politics, culture and other spheres
of society.

Finally and quite importantly: on the Internet, every consumer’s assessment has
its “address”, first and last name, so that adjustments of products and/or services, made
according to his or her taste, may be directly submitted to the page where the assessment
was made, which makes the manufacturer-consumer communication closer and their
relationship more trustful.

How can emoticons and emojis serve in, for example, business or marketing? The
answer is: by clearly showing likeability or inappropriateness of a product or a service, or
of a communication message, and by precisely expressing the intensity of the meaning.

° E.g. confusion, current inability to act, decisiveness, strength...
10 That speech, essentially, does not contain any rudeness, mockery, offense etc.
11 Source: http://www.symbols-n-emoticons.com/p/facebook-emoticons-list.html

12 When the communication began to be performed by typing on the keyboard, there was an under-
standable slowdown. Emoticons and emojis substantially accelerated communication and brought
it closer to the verbal communication.
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Furthermore, the attribute is clearly and unambiguously directed to the specific object and
the specific feature of that object because a member of the social network uses an emoticon
to express his or her attitude only about what is shown and seen personally by him or her.
So, there is no tone or ambiguity about what the attribute actually refers to, which otherwise
may be frequently found in the “sentiment analysis”

The most important help to the manufacturers of different objects, goods and services
is monitoring their performance in digital media. By their posting and liking, members of
social networks find entertainment but at the same time do a huge favour to manufacturers
and promoters of different products. If there is a perpetuum mobile somewhere in the
world, seen from the perspective of business people, it is this spontaneous symbiosis of
manufacturers on one side, and social network actors, on the other side.

What connects the market and media? Media are the mirror of the market and the entire
society. The market actor could not exist without media. However, media are not only the
mirror of the market, but also powerful market players themselves. As a matter of fact, due
to the large pressure of the market they are forced to publish new contents all the time. In the
pre-Internet era, printed newspapers could not be modified until the next issue, so editors
and journalists had sufficient time to prepare the content for the next day’s edition. Now the
imperative to publish faster causes huge changes in the sphere of media.

1) Media contents are created and accepted in real time, so media must be able to
respond to such imperative. Daily newspapers are particularly under pressure and they are
almost forced to close down their printed editions since the public is more oriented to free
Internet websites.

2) Another imperative for media is to stand out with their content in relation to others,
so that they can attract a larger audience. Therefore many of them tend to use headlines in
order to exaggerate what is happening in everyday life, politics, show business, sports and
other fields. They regularly opt for something shocking, devastating, frightening or heart-
rending. Headlines, subheadings and captions are almost always extreme: “Expert discovers
ahorrible fact”, “Fear-instilling scene”, “Then everything was hell”; the neighbouring country
has served “the most terrible ultimatum to Serbia”... How far some will go under this pressure
is illustrated by the journalist who “reported” about the “most terrible ultimatum” served to
Serbia, although no other media mentioned it, let alone called it “the most terrible”!3. It can
be taken as the measure of distortion of what is published under the pressure of competition.

It is strange that in the sphere of media there is almost no criticism of such distortion
of reality, and equally there is no sufficient care for truth. “Truth is not only a professional
standard, but also en ethical norm with triple obligation: as a right, as a duty and as a
responsibility” (Jevtovié, Petrovié, Aracki, 2014) Present-day journalist practice lacks
responsibility, to say the least.

3) The following rule of modern journalists is to avoid strictly mentioning facts on the
cover page'*: what exactly happened, who were the actors and what was the outcome. It is
all done with the intention of luring readers into opening that page because the number of

13 This journalist obviously is not familiar with the ultimatum served by Austria-Hungary to Serbia
in July 1914, so at the end of August 2019 he saw something even more terrible.

14 Strictly checked and reliable facts used to be the implied obligation of all journalists or editors
who did their jobs well and had self-respect, but the above-mentioned changes changed that as well.
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opened Internet pages is known to be a kind of currency - the more readers visit the page,
the higher the price of the advertising space.

4) A newspaper article is broken down: the same thing and the same “story” appear
under as many as five headlines, while minimum three quarters of the text are repeated, and
the picture of the event is only slightly supplemented with yet another “shocking” detail. In
this case journalist and editors also show their crucial interest in the larger number of visits
to their websites, because it is analogous to the former attempts to increase the number of
the sold issues of their newspapers.

5) In the end, another great change occurred in the writing style too: the recent
tabloid pattern is being substantially changed. Most modern journalists working in such
publishing houses try to look as much as their models worldwide as possible, as well as to
pass themselves off as polyglots. Therefore, due to such aspirations they unsparingly use
English words and syntagms that sound like caricature Serbian: “shock release!”, “shock
finding!”, “shock discovery!”, “shock interview”, “shock details of the crime”!®, “horror”,
“they were haters”. The work of those journalists contains no accurate information, justified
criticism or knowledge of a foreign language - the aim is only to attract readers.

Media digitization in this case was obviously not used as a journalist platform for
obtaining good-quality information faster, for ensuring as precise and objective information
as possible, and there was no attempt to accomplish something better, nicer or fairer with
the aid of digitization. On the contrary, high technology served, against journalist ethics,
as the basis for business that is not exactly ethical..

This whole trend of distortion also includes the above-praised emoticons and emojis.
They cannot be compared to a natural person-to-person contact, someone’s physical
presence and they cannot replace various events — going out and socializing, celebrations,
travelling together, sports and other competitions — but they are a powerful lure for staying
online as long as possible.

On the other hand, laughing at someone’s humorous post on the network is laughing
inside, and such laughter cannot by any means substitute the hearty, natural, “contagious”
laughter in the company of close people, the laughter that multiplies in such group
interaction. In contrast, the company of close people and their physical presence have their
history, while people in the group have a clear impression about the others - it is clear who
is who; who or what creates the real atmosphere and how, while it is definitely impossible
in virtual socializing.

This difference between face-to-face interaction and the one mediated by the screen
largely recalls the philosophical, sociological and psychological theories of alienation. It was
Orwell who spoke about two-way TV screen - similar to the one we all have today — which
served for transmitting news, but also for monitoring people, while in Huxley’s books the
members of each caste repeatedly listen to recorded texts with the message about what and
who should be trusted (Brankovié, 2019).

The features of the status in social media are also somewhat connected with the
weaker side of the mediated communication. They tend increasingly to resemble the above-
mentioned pattern of media communication: in posts, emotions are often exaggerated in
order to attract the attention of others online and get more likes, praise, emoticons and

15 Of course, the Serbian syntax and grammar rules demand the adjective “shocking” in this sen-
tence, instead of the noun “shock”
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comments for the post - which puts a higher “price” on the member of the group. “Like” - to
like something, to appeal to someone - is a sort of currency in measuring emotions: the more
likes, the greater confidence about that person not being alone, about being recognized and
appreciated by others. The same is done when looking at other people’s posts — something
unusual, beautiful or moving is searched for. That is how a somewhat illusory impression
is created that everything around us is full of interesting things, spirit, great mood, unusual
and enchanting events, like in a children’s picture book. However, many studies show that
depression and anxiety are much more likely to occur in that semi-artificial world than in
the classic social community. In fact, it is a reluctant admission that — despite the sweet,
colourful but artificial world — nothing new happens in real life.

In 2017 the Royal Society of Public Health conducted the study on the sample of
1500 young people from Great Britain, aged 14-24, in order to assess how much social
media (primarily Instagram) affected their health and welfare. The results were devastating:
social media cause worse addiction than cigarettes and alcohol; anxiety and depression
rates among young people have gone up by 70% in the past 25 years; social media lead to
an increased anxiety rate, depression and poor sleep; more than 70% young people have
experienced Internet violence (Royal Society, 2019).

The analysis shows that with digitization the market and media get a powerful tool
that leads to the multiplication and acceleration of their activity. However, the assumption
has been confirmed that on such platform a whole series of activities are developed that do
not aid the progress of an ordinary man and mankind on the whole. On the contrary, they
rather indicate passivization and reconciliation with reality which - having in mind the
concerning trends — is not bright.
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APPENDIX/ ITPMJIO3U

rpa(i)I/IKOH 1: IHI/II‘I/ITaTIHO IIOC/IOBAIbE — KIbYYIHM aKTEPY HA TPIXKNIITY U Ib/IXOBE YJI0Te
Graph 1: Digital business — key actors in the market and their roles

ITPOM3BOBAY POBA 11 YCIYTA/MANUFACTURER OF
GOODS AND SERVICES

ToToBoO y peasHOM BpeMeHY 00uja 3aXxTeBe IIOTPOIIIaya 1 HACTOjI
fla UX LIITO IIpe U Ha Haj6osp1 HauMH uctyHn/Receives consumers’
requirements almost in real time and attempts to meet them as soon as
possible and in the best possible way

Y

A

AHAJIMTIMYAP/ANALYST

Hacroju ga noseha mponajy nnu ma ogpsxun seh gobpy
nocrojehy npopajy. On/a kopuctn:/Tries to increase sales
or to maintain already good sales. He/she uses:

/

\

AmnaTke IyTeM KOjUX yfio3Haje Kyfiua u
npenocu IPOM3BOBAYY idpeitopyxe
KaKo JIa OifOBOPM KYITYEBUM 3aXTeBUMA
Tj. KaKO Jja CBOj IIPOM3BO]] jOLI BUILIE
npuaarogu ykycy xynua/Tools through
which he gets to know the customer
and transfers recommendations to the
MANUFACTURER as to how to meet the
customer’s requirements, i.e. how to adapt
the product to the customer’s taste.

Anarke myTeM Kojux mpoussohad
Halosapa MOTpOIIaYa — KOPUCHUKA [
Kynu imeroBy pooy; Online kammara Ha
mpymTBeHNM Mpexxama./ Tools through
which the manufacturer persuades the
consumer-user to buy goods; online
campaign in social media.

T

~

IHOTPOIIAY - KOPVMICHUK/CONSUMER - USER

1) AHasMTHYAp Ta HAZA3U VI HA 1heTa ge/lyje Ha APYLUITBEHNM MpeXKaMa 1
Mepujuma/

The analyst finds him and influences him in social networks and media

2) Iorpo1ray-KOPUCHUK CAM JCKasyje CBOje CTaBOBe 1 3aXTeBe IpeMa
npoussony/ The consumer-user himself expresses his attitudes and require-
ments regarding the product
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