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MOh MEIVJA'Y YMPEXEHOM JPYIITBY

Ynosopeme Hemaukor ¢punosoda Maptuna Xajaerepa (Martin Heidegger) ma ,,Hajseha
OIIACHOCT 3a [IPYLITBO HACTaje Kafia Ce YOBEK TeXHIYKI OFHOCHU IIpeMa CBETY , 3aCHOBAaHO
Ha CXBaTamby Jia je TeXHMKA JbY/CKO JIeI0 KOJIM Ce ,IPOjeKTyje” U ,caMooTKpyBa” 6ymyh-
HOCT, gaHac ce motsphyje Butre Hero nkazna (Heidegger, 1953). Y cBuM cepama 10BeKOBOT
OKpY>Kemba OfiBHjajy ce yop3aHe U (He)KOHTPO/IICaHe CTPYKTypasIHe IIPOMeHe, y3 cOPUCTH-
LMpaHy TeXHONOWIKY noructuky. Of IojefnHIa ce TpaXky cBe Behe 3Harbe 11 OTOBOPHOCT,
Kako 6 6110 criocob6aH fja JOHOCK OfIyKe y MHTepecy pa3Boja u 6ynyhHocTu 3ajemmniie.
Ha 6a3u efeKTpOHCKMX, MHPOPMAIMOHMX M KOMYHMKALMOHUX TeXHO/MOrja usrpaheno
je mapopmarnuko fpymrTso XXI Bexa, koje he Ha lemOHNjy MCTOpPHje CMECTUTH 3HAYA]
UHTyCTPUjCKe IPOU3BO/Ibe U IpjbaBe eHepruje. Hopa nyuBnamsanmja, Koja ce Kao ImMa
Bajba IIJIAHETOM, JOHOCH HOBY IIOfIETy Paja U CIeLyjaau3alyjy SPYLITBEHOT, KyATYPHOT,
€CTEeTCKOT, I1a M eTHYKOT (PYHKIMOHMCaba, LITO Y3 PallMOHaIM3aLjy 3Ha4M HOBe 00/INKe
conujanne uHTerpanuje. CBeTCKO TPXKUILITE Ce CHEKTAKYIaPHO Yjeubyje, a Haluje 1 KyJl-
Type NpuOIIDKaBajy, jep MO IPUTUCKOM HOBUX TEXHOIOTHja IPUCTYII IPOQUTY 1 LieH-
TpUMa OfITyYMBarba II0CTaje CBE CEIEKTUBHUjI, OTPAHMYEHM) U U TEXKI.

IIporok cepuja, BIIe0-CIIOTOBA, BeCTH ¥ POPMATMPAHNUX IIPOrPAMCKIX ITAKeTa CBe je
yOp3aHujy1, KIMKCTPUMOBH U LIEPOBHU Y ITIEHAHOCTH, YATAHOCTI 1 CIIYLIAHOCTHU HIOCTajy
MOTHBMU 3a IPOM3BO/IILY HOBMX CaJ[piKaja, JOK MPOrpaMMparke MeyujcKe IIOHyfe TI0CTaje
€0 CTpaTeruje MPUB/IAYEHA IaXKEbe ayAUTOpUjyMa. Y TaBUPUHTUMA JUTUTAJIHE PEBOITY-
LMje IPEVMEHOBAHO je U PEeU3ajHNPAHO IepUNINParbe CBeTa IITO HaC OKPYXYyje, Ipu
4eMy MeIMjCKM KOHCTPYKTU PelpoAyKyjyhu HOIyIncTiyKe 1 eMaroluky 3aBOJ/bJBe
mpepcTaBe 30MOMpPajy jaBHOCT, rymehn KpuTudko nonMame u ycnasmyjyhn ym. Ecre-
TM3al}ja CeH3alMIOHATHOCTH, CIIeKTaK/Ia 1 Tab/IouAu3aluje srylibaBa CBeT IPUBUJA
M Mariy, 360r dera ce MOpaMo 3allMTaTH HUje JIM ¥ Hallle 4y/IHO OIla)Kakbe Y OIIaCHOCTI.
Bope nmu cBe pacipocTpamenuja KoMepLyjananusanyja M KOHIJIOMepU3anyja Meiyja CTBa-
pamy HOBe XereMOHUje, OITaCHYje Off CBMX II03HATHUX, XereMOHuje cMucia? Ako ¢y mapop-
MaIije KOHTPO/MCaHe, [ia JIN je U ayfUTOPYjyM IeHsypucan? IIponssopgy 1 HOBO MHGOP-
MAaTMBHO TKame (MHTepHeT, OeXXMuHe KOMYHMKaLje, AUTUTaNHe I1aTdOpHe U aaTil...)
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mpyradnje popMe YOBEKOBOT OUTICAA VN je CBE CAMO WIy3Mja IIOpaXkaBama y CKIagy
Ca OYEKMBaMMa MEJIVjCKUX KIujeHaTa? Mema /i1 ce M caMo APYIITBO Y IIOCTOjU /IX jacHa
CBECT O IPOMeHaMa Yy KOjiMa I CaMy y4eCTBYjeMO?

Tematcku fieo 6poja Koju je pes Bama Hyu caMo Heke Off Oir0OBOpa Ha IIMTarba Koja
HIje MoTyhe Tako TaKo OTpaHNINTH. TeXHOMOTHje, KPEaTUBHOCT, BUPTYETHOCT M MY/ITH-
Mefujit Cy Y AMja/IeKTUIKY IpOKuMajyhem ofHoCy, mpouecnma nepmanenTHOTr Mehyy-
THUIakba, TPENCINTHBAKA ¥ IPOIINPUBaKa, HA PACKPITNY yMETHNYKOT U MICKYCTBEHOT,
CTBAapHOT U MOCTUCTUHNTOL, a/I¥ MHOUIMPaHN BUPYCHMa PejTUHIa 1 MOhN mocTajy fieo
3aBOJI/bUBE ,KpeaTHBHe MHAYCTpUje” KOja ycMepaBa CBaKOJHEBHO OKpYyxKeme. Kommapa-
TUBHO aHa/mM3Mpajyhn teopujcka pasmarpama Mapurana Maktyana (Marshall McLuhan)
u Pexxnica lebpea (Régis Debray), Bpanucmasa B. Byuxosnh, cormonomxnisa ca Puo-
3odckor paxynrera Yausepautera y [Ipymtinu (¢ npuBpeMennM cepumteM y Kocos-
cxoj MuTpoBuIN), M37Baja MEUjCKy OHTOJIOTH)Y KOja Ce jaB/ba Kao MOCeUIIa Pasin-
YUTOT IPUCTYIAa TeHEPUCAHUX BapujeTeTa MeIjCKUX CIMKA. 32 PA3/IUKY Off KaHaJICKOT
»IIPOPOKA’, KOjU HIje TOMUKO HAITIAIIIABA0 OFHOC CafalIkocTy 1 OyayhHOCTH, HpaHIfycKN
TeopeTHYap aHra)XOBAHO Pajy Ha KOHCTUTYNCAIbY Meguo/ioluje Kao crielnpuite KOMyHNU-
KaIijcKe JVCIUIINHEE KOja pa30TKpuBa MeXaHNU3Me, efleMeHTe, Mojienie 1 edpexTe Aujaxpo-
HIjCKe BapMjaHTe KOMYHMIUpama — TpaHcMucuje.” [Ipy ToMe, KOMyHUKALIOHO [ie/IOBambe
IpeACTaB/ba K/bYd 3a OOIMKOBabE ,,CAMOCBECHOT yXa IOjeAnHNa’, LITO 611 MORUPUKO-
BAHO 3a 00 JUINTa/IHE KYIType 3HAIMIO fa 6e3 Mefyja Hema Hit CybjekTuBuTeTal Maxy-
QHMCTUYKA MICAO0 TIATH Of ,,HeKe BpcTe Teopujcke nueprHocTn” (Horrocks, 2000), anu 3ato
Jle6pe cumbonmuke cagpykaje Meija BUAM Kao OrpTade Y0BEKOBYX MJ€ja KOjiMa ce pac-
HIpPOCTUPY IIpefcTaBe 0 CTBapHOCTU. JJo6po youeHa HeTepMUHMCTIYKA YOI TeXHOJO-
ruje y 061MKOBamy Ky/IType IPOMCTIYE U3 3aK/byYHNX pasMaTpama: ,Mapiian Makryan
HaI/anaBa MoCpefHM yTHIaj MpoMeHe pasMepe meby uymma (mm yHKIMjaMa) mojeam-
HaI[a KOja BOAM IIPOMEHN Y OpraHM3aljI APYLITBEHOT XXIBOTA, ZOK Hebpe uctnde mpo-
Iiece MefMjaLyje Kojuma ce 06nukyje komekrusHo mamherme” (Vuckovié, 2020, str. 1319).

ITojaBoM cajbep KyAType MefujcKa TpaguLmja je 0361/pHO y3apMaHa, 6l Kao u
AyTeHTUYHOCT MEMIVjCKVIX OITa)Karba I 3ammca. Y JoOy C/MKa 1 aBaTapa IOTUCKYje ce KY/IT
casHaba, IIOLITO IUPEKTUBE O IOHAIIAY, HOTpebaMa 1 HaBUKaMa JYICKPETHO IPUCTIDKY
Ca HEKVX Off CBEIIPUCYTHNX eKpaHa KojuMa cMo okpyxenn. Tatjana T. Rurtuh, ca Gakys-
TeTa 3a CIIOPT YHUBEP3NUTeTa , YHMOH — Hiukona Tecma” BeoMma CTPy4YHO yIIO30paBa Ha
MOTEHIMja/l BElITaYKe MHTETUTEHIMje Y MEIUjCKUM CUCTeMUMA pasiuja u Tenesusuje. To
HIfje caMo 0OMYaH AUTUTAIHM ajIaT 3a II0Be3MBarbe 1 Kopuiihemwe yMpexxeHux 6asa mopa-
TaKa, IIPEeKO IPOAYKLMje CafpiKaja, lerOBOT CKAAMIITEeba U €KCIUIOaTalMje, JO IIjIa-
CMaHa Koju fajbe oMoryhasa ,,ayToMaTH3alyjy II0jefVHNX PalHUX IIPOLieca, KapOBCKY
PaLOHAIN3ALN]Y, IAKIIN IPUCTYII ¥ IPOBepy nHQpOpMaIja, Kao 1 HOBYy KPEaTUBHOCT
(Citi¢, 2020, str. 1330). Vcriop, moBpuIvHe Kpyje Ce T3B. UHIeIPUCAHO HOBUHAPCITLBO Y KOjeM
ce cBe nHdoOpMalyje LEeHTPANN3Yjy M MACOTOWKN IpOoQUINILY, Ca MabUM OpojeM da-
HOBa IleHTpasHOT News fecka. AyTopKa TO BUAIM KaO 4eili6piiu Mianac y JUTUTAIN3a-
LIJjJ1 HOBUHAPCTBA - IIOC/Ie OH/IajH U3BelITaBaba, MOOJM/IHOT HOBMHAPCTBA I IPYLITBEHIX

2 Ayropka (Vuckovié¢, 2020) oBpe mopasymesa [Je6peoBo TyMauee Mpoljeca KOMyHUIMpPatbha
KpO3 BpeMe, KOju ce 300T TaKBe YCMePeHOCTU KBaIUTATUBHO Pas/MKyje Ol CBOT CHHXPOHMjCKOT
IIapbaka, ajli, CBaKaKo, Hifje 3aMUCTUB Oe3 IIPeHOCHUKA TOPYKa, Megujyma.
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Mpexxa. PoO0TH, KOH30/Ie U a/ITOPUTMH IIOCTajy CPEAMIITE CTPYKTYpPe ay TOMaTH30BaHOT
IpPYLITBa, a/y 2 61 IIPETIIOCTaBI/IN IITA HAC OYeKyje 13a XOPM30HATa HEOIIXO/IHO je fa
pasyMeMo crierpdudHe penaiyje nsMehy TeXHOMONIKM CBe HOTEHTHMjUX KaHa/Ia KOMYHM-
Kalije 11 3HaYeHa Koja HaM ce BbuMa rmocpefyjy. Popmmpame MyITHMeANjaTHOT aMOujeHTa
npaheHo je Be/IMKUM MapafjoOKCOM: C jefiHe CTpaHe, HojefnHall fobuja maHCy fa Kopuctehn
AUTHUTA/IHE ajlaTe ¥ CAMOIIPOMOLIMOM OCHAXKYje COIICTBEHY C/I0OOMY, 4yjHOCT U BUI/bU-
BOCT, JIOK C ipyre CTpaHe, KOPIOPaTUBHE NHAYCTPUje MHTETPALMjOM Y HaBUTaIVjOM IIOfa-
TaKa IIOKYyIIaBajy a HAMETHY MOHOIION y 3HaYekMMa II0jMOBa U npoueca. HemosomHO
ce yoyaBa KaKo KBaHTMTET He 3Ha4M 1 KBAJINTET, jep ce MHOLITBOM YHUPULMPAHOT Caip-
Kaja CerMEHTHUPAHO] V1 MPEIV3HO TaPreTHPAHO] YOI ONAIIN/BY UEONOLIKY KperpaHe
npesicTaBe pparMeHTUpPaHNM MpeXkaMa KaHaja.” BerTauka MHTeMUTeHI[Mja 3aCHUBA Ce Ha
WIysuju cTBapama Tpehe auMeHsuje y /byackoM Moary u ocehaja mpuBuga mpucyTHOCTH
morabajuma Koju ce ofiBMjajy Ha XOMOTPaMCKIM eKPaHMMA, IOK CaMM KaHa/Ii UCTIOpYKe
undopmanuja Hehe 6utu Tomko 6utTHN. Mehy aHamOrHNM, JUTUTATHIM, MOOVITHUM U
MHTEPHETCKUM MPeXaMa HeMa CYIITUHCKUX PAa3/IMKa, KaKO AN/ PASMUII/BA]jy, CAMO
IITO C€ Cajja CafipykKaj PENpOMyKyje M IOCTaB/ba Ha jOII BUIIIE afipeca HeTO IITO Ce PafiiIo
y HepHOly MacOBHOT KOMyHULupama. [IpoMeHa je y edextrma Koje HHTEPEjCH CaXMIMAjy
y IpelM3He MOfIATKe, @ A/IFOPUTMI IPeTPaXKIBathba HABMKA, CKIOHOCTY 1 XKe/ba PeLiuInje-
HaTa IIPETBapajy y PasBOjHE UU/bEBE U CTPATErMje MEMjCKOT MEHAIIMEHTA.
JemoxpaTtusanuja u TpaHcopmaluja Meauja Cy OCHOBHA oberexxja IpoMeHa y
Cp6uju, npu yemy ce nHGOPMATHBHO [IOB/IAYN IIpef; 3a0aBHUM MM YeCTO PUjaINTH
cagp>KajuMa Koji Tpafie cuMy/lIakpyM cTBapHocTu. * Openosa (George Orwell) mpojek-
1uja Benukor 6para Kpo3 leKOMIIOHOBake ¥ IIOTUCKMBabe MCTUHUTOT U NHGOpMaTH-
BHOT 3aMe€IbEHa je UPUsUgom, BUSYETTHOM KOIIPEHOM KOja MHOTO BUILIE CKPMBA HETO LITO
OTKPMBA, BULIE OJy3MMa MKy HETO HITO HY[AU HOBO casHame. Cama C. [Jomaser u
Jenena 3. Hukonuh, ca ®axynrera monnTuIKuX HayKa YHUBepsurera y beorpagy, Tpa-
rajy 3a ¢heHOMeHONMOWKNM ofpehemeM pujanutuja, koncraryjyhn 6pojHocT pasnnyn-
TVX TIPUCTYTIA Y TEOPUjCKOM OfipeDery, anmn ¥ pasnmuBeHOCT y IIMPYHY TyMademha CaMoT
¢dbopmara. 3ajegHIYKA HUT KOja CIIaja COLUOIOTe, ICUXO0JIOre, KOMYHMKOJIOTe VM C/ITYHE
IpyIITBeHe NCTPaXKVBade BU/bUBA je KPO3 TPU KapaKTePUCTUKE: ,Boajepusam (Off CTpaHe
ny6nuke), ersubninonnsam (yaecHuka) u nHTepakiuja (ugeHTudukanmja nybmmke ca
yuaecunnuma)” (Domazet & Nikoli¢, 2020, str. 1347). Mebytum, npeosnoruka, KyniTypo-
JIOLIKa, HOPMAaTUBHA, IICMXOJIOIIKA I COLMOJIOIIKA MUTaba KOja ce I0jaBJbyjy OTBapajy
KYTUjy PasIM4NTUX IPUCTYTIA KOje ayTOPKe y CBOM TEKCTY I10jalllibaBajy. Jlurnranna Ky-
Typa Tpebao 61 fa HAC OABOjI Off HAPKOTU3MA TPASULIMOHATHUX MENja, AU Y CBETY
IIOBEe3aHOT KallITa/IM3Ma U IPYLITBEHNX IVTATPOPMI TaKO IpaMaTUYHUX pacKuja Hema!
Hcrpaxyjyhu 6mckocT cagpskaja pujanntuja 1 IopTaaa AHEBHe MITaMIIe, Helle/bHIKA

»Kako Mefijcko oKpysKerbe IOCTaje CBe CIIOKEHN]e, ca IyOIMKOM Koja je CBe BUILIe YCUTHEHa
U OCHA)XKeHa, U ca pacTyhuM HI30M TexHOIOIMja U IWIATHOPMU KOje M CTOje Ha pacIojaramny,
MeJj1jCKe OpraHusanuje ce cBe Buile okpehy ‘BeMkuM moganuma’ u aifOPUTMUMA KOjU UM
IOMaXKy y ebMKacHOj HaBUTALMjI Y OBOM CTIOKeHOM OKpyxkewy (Napoli, 2014).

Osgaj mojam y Mepujcky dunosodujy yseo je JKau Boppujap (Jean Baudrillard) ykasyjyhu kako
KUBIJMO Y TIOTPOLIAYKOM [IPYIUTBY Y KOME CUMYNIAUU]A PeanHOCiiu 3aMetbyje YUCTLY PeanHoCil
(Baudrillard, 1991).
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U TeK OCHOBAaHOTI noprana (6e3 mTaMIaHOr U3/jaba) ayTOPKe youaBajy MOBE3aHOCT Y
JKYPHATMCTUYKO]j TIPAKCH, A/l ¥ CIMYHOCT KOMYHUKAaTUBHUX KOJIOBA KOjUIMa Ce KOH3Y-
MEHTH yBJIa4ye y CBET KOHCTPYUCAHUX IPEJICTaBa. 3a PA3/IUKYy Off KTAaCUYHE TeleBU3Nje
4uju je 3ajarak 61o fa mpeHocu mopyke (obasernrasa, nHdopmuIIe, efyKyje...), AUTU-
TajIHe IIaTpopMe IPeBaCXOFHO 3ab6aBIbajy, alu U CTBapajy HOBa 3HaYea, Mjieje, CBeCT,
KYITypYy... IbuxoBa HaMepa je a KOPMCHNUKE YPOHE Y CBET CYNKYIType, KI4a 1 HIyH/fa,
Hygehn um edpukacaH IpUCTYI IPUBATHOCTY U )KMBOTA PUjAIUTH aKTepa, /i He U ufe-
onomKy ummdpy KojoM 61 MOITIM fia Ipero3Hajy CKpUBeHa 3Hadema. KoMmyHmKamona
IapaiirMa ce€ HEOCETHO IIPOrpaMupa, Ipu YeMy He IOAPasyMeBaMO CaMO KOHIENTY-
aJIHM IPUCTYII PauyyHapCKOj TeXHoNIoruju, Beh 1 npeympaBarme 3ac/Iel/beHOT ayAUTO-
pujyma. Hermanme Xujepapxujcko ycTpojcTBO Mefuja KojuMa ce mHdopMarimje AuCTpu-
Oyupajy u3 jenHor LieHTpa (Ap>kaBe) cafia je eMOHOIIOM30BaHO Ha MHOIITBO LieHTapa
Kao IOTeHIIMja/THUX IIpousBohaya cafpskaja, a/lu Cy Kalje 3a IIpoJIa3 Ka Be/IVIKIM ITyOIn-
KaMa U Jla/be yCKe U IOJ} KOHTPO/IOM KOPIIOPaTHBHMUX CybjeKara, Koje NTeKaKo BOfie padyHa
0 OYeKMBambUMa IIOTPOIIAYa.

InBummsanyjcka mapanena usMmeby GuxkTuBHOr cBeTa GuiMa 1 KyITypHUX eTeMe-
HaTa JlaHaIlbUIle JOMUHMPa cafipXajeM paja COMOKYITYpHO TyMademe peHOMeHa
cMmexa y ¢punmy ,,1lokep” (2019), 3opana Hepepkosuha, ca @umoszodckor dakynrera Y-
Bepsutera y [Ipuimtuny, ¢ npuspeMenuM cepuireM y Kocockoj Mutposuum. AHTHXe-
POj Koji ce y BeKy To/lepaHIuje OpaHy CMeXOM KaJja OCeTH JIa je YIPOXKeHa IberoBa er3n-
CTeHIIMja MPUBJIAYM TTaXKby 00eCIIpaB/beHNUX IIMPOM IIAHeTe jep Ce CYIPOTCTaB/babeM
Brafajyhum gpxxaBHuM onurapxujama naeHTUQGUKYjy ca lberoBUM IOCTYHIMa. AyTop
Kpos3 sieno Topma @uniica NOKyIIaBa Jja ,CKpeHe MaXkKby /la pac/iojaBarbe /byACKe 3ajefl-
HUIIe MOKe TOBECTH JIO Ilerama APYIITBeHNX OffHOCa, Ma KONMMKO MeAuj1 Blafajyher
ecTab/MMIIMeHTa HaCTOja/lu Jja ITyTeM IIO0Y-eMICHja pPa3OHOe M HacMejy Mace IpoJeTepa
u 6eckyhuuxa 6es kynrypuor ugenturera’ (Nedeljkovié, 2020, str. 1364). Ocnamwajyhn
ce Ha ®ykoosy (Michel Foucault) centeHy o ,,Haf3MPaHOM APYIITBY Y KOjeM 3HaIbe He
Tpeba pa3yMeTy Kao OTKPMBabe HCTUHE KOja KOPECIIOHAMpPa CTBAPHOCTH, OH KOHCTATYje
KaKo ITOCTMOJIEPHM YOBEK CBe BIIIIe ypama y MPOIIIOCT, He youaBajyhu kako my y meby-
BpeMeHy Apyru HaMmehy HaBlKe, IIOHAIIAa, MULUbEbA, UAEHTUTETe.” 3aIaHA IUBYIIN-
3alMja BUIM Y0BeKa Kao HelloTpebaH TPOIIAK KOjer ce y BeMMKMM KpudaMa Tpeba MITo
mpe peumnty (mpumep Hebpure o 3EpaBby crapujux pyau Tokom COVID-19), npu uemy
MefIjcKa MHAYCTPUja MIMpembeM CTepEOTUIIA I ITPEPaCcy/a Memba 11 JOMIHAHTHE HapaTyBe
U BPESHOCTY TPafINLIMOHAJIHE 3ajeJHNULIEe. Y YMPEKEHOM CBETY IT0jaBOM CAMOKOMYHMKa-
Iyje pacTy maHce obuaHyx rpahana u rpahaHKM ja CeMaHTUYKIUM U BU3YETHUM MHTEp-
BeHIIMjaMa YHeCy IIyMOBe J PA3HOIMKOCT YHYTap COIICTBEHe 3ajeHMLIe, i ¥ TpaHchop-
MMIIY JOMMHAHTHe MIeOJIOLIKe HapaTuBe Koje Cy6jeKTiMa KOMYHMKAIMjCKUX IIpolieca
Jiajy HapIMCOBCKY MOR yIpaB/bama AUCKypCHMa.

»3Hakbe je OHO 0 YeMy ce MOXKe TOBOPUTHU Y OKBUPY jefiHe JUCKyP3UBHE IIPAKCe, KOja TuMe 6uBa
crnenudrkoBaHa: o6mact obpasoBana pasnuunTuM objektrMa Koju he crehn mnn He HaydHU
craryc (3Hame ncuxujarpuje y XIX Bexy Huje 36up OHOra IITO Ce CMAaTPajIo UCTUHUTUM, HETO
CKYII [IOHAIlIAba, 0COOEHOCTH, JIeBUjaLiija O KOjIMa Ce MOYKe TOBOPUTH Y OKBIPY IICHXUjaTPUjCKOT
nuckypca)” (Foucault, 1988, str. 196).

1301



3opaH b. JeproBuh, Moh mequja y ympesicerom gpyuiitiey

OnHoCH ¢ jaBHOCTHMA, OpeHAIMpatbe, OI/IAllIaBalbe, aIBEPTAj3VHI, ITOMUTIYKA IIPOMO-
111ja, IMUIL, MAPKETVHT 1 CIMYHY IPOIATaH{HI IeMUjyP3U CTOje 13a CBe OPOjHIjIX IITa-
ThopMI 3a CIIOPyYNBakbe CIMHOBAHMX IIOPYKa KojuMa Tpeba M3BPLINTH yTHULaj Ha Tybe
muibere. Maja C. [TaBmosuh, ca @axynrera mommuTnykux Hayka y beorpany, u Jby6umra
M. Bojuh, ¢ iHcTiTyTa 33 dutosodujy 1 ApyLITBEHY TeOpHjy, OaBU/IM Cy Ce CIIeLMpUIHO-
CTMMa IOTUTHYKOT MapKeTHHTa y JUTUTaTHOM OKPY>KekbY, 3aCHMBajyhn cBoja casHaba Ha
mpakcama Benenyene v bpasnma. Haunnay npusiadera MeiMjcKe aXKibe HAKOH JUTUTaTHOT
KOBEPTOBaHha CYNITHHCKY CY IIPOMEeHI: KOH3YMEHT CBOjY I/Iafl 3a MHpOpMaIijaMa BUIITe
He 3a/]0BOJ/baBa jeJHOCMEPHMM IIPMjeMOM cafip>kaja, Beh odekyje MHOTO BMIlle, IIOApPa3y-
MeBajyhn u ocehaj concTBeHor yK/byUnBama. YCIOH HHYOPMALNOHO-KOMYHUKAL[IOHNX
TEXHOJIOTHja IIPOM3BEO je U ApyradMje TEXHUKE U MOJIe/Ie IeoBarba IONUTUYKMX aKTepa,
IpM YeMy Cy ApYLITBEHe MpeXke Pa3HOMMKOIINY 1 60raTcTBOM HOHYJe JOOMIe IpyUMaT.
CraB ayTopa Jja ,HOBM KOMYHUKALMOHYU MEJIMjU Y U3BECHOj MEPU JIOBOJIE [IO OTO/baBarba
MOJIUTUYKMX MHCTUTYIN]ja, IIPY Y€MY 3a IIO/IMTUYIKE aKTepe II0CTaje TEIIKO [la ICK/bYIMBO
y3 HoMoh TpapuioHanHyx Menuja (IIOyT Te/leBU3Mja 1 TablIou/a) Ofipyke KOHTPOTTY Haj
jaBHUM guckypcom” (Pavlovié¢ & Boji¢, 2020, str. 1394) Tepa Ha pasMuIIIbatbe, TOCEOHO aKO
ce MMajy y BUIY UCKYCTBa OBUX IP)KaBa Jja ILMPOKA jABHOCT [eNI0Bakbe TPAJUIIMOHATHIX
Mepuja moncrosehyje ca MHTepecuMa Biagajyhux enura, Tako fa ce K/IaTHO IIOBeperba CBe
Bu1e okpehe Ha cTpany HOBUX Mezija. [IpoTOKO/IM KOMYHMKaILMje ce Takohe Merbajy, Auru-
Ta/IHM acTpOTypuHT (eHr. digital astroturfing) xpeupa saBapasajyhe nzeje u 3Hauema, JOK
6oroBu 1 maheHy KOMEHTaTOPU IPOMOBMUIIY JIAXKHO Miberbe.® Teopyja KoMyHuKaluja ce
3aCHMBA Ha OTIIOPY Y0BeKOBOj camohu, Ima ayTopy, yKasyjyhu Ha Ipupopy HpoMeHa Koje
HaM ce JIelaBajy, AUTUTA/IHe WTy31je BIJE KaO HOBA CPEIMIITA Y KOjUMa Ce IOUTUYKe
upeje apTUKyIuILy, 06muKyjy, Tpancdopmury, paspabyjy u auctpubyupajy.

OcHoBHa QyHKIIUja U AY>)KHOCT MeMja IIoApasyMeBa MCTMHUTO U Ha YMEbeHUIIaMa
3aCHOBAHO M3BellTaBambe, KaKo 61 ce IITO BepOJOCTOjHIje MPMKa3a/y BaKHN IPYIITBEHN
(eHOMeHN. Y TAKBOM KOHTEKCTY IIPUMAPHO je 6p30, KBAIUTETHO 11 00jeKTUBHO U3BEIITa-
Bambe O Pa3HOMMKIM JAPYLUITBEHUM 00/1acTIIMa, KPUMUHAIUTETY U KOPYIILMjI ITOCeOHO.
Tpojuua aytopa - Qyuman b. Kecuh, Munenko VY. Ilenerosih u Muom T. Tomuh, ca
daxynrera 6e3benHoCT YHNBEp3uUTeTa y Beorpagy, IpuxBaTUin Cy ce NCTPa>KMUBamba
0 IIpe3eHTOBalby OBAKBUX CafipKaja M3Bajajyhy KyITUBALMOHY TeOPHjy Kao YTULajHy
Ha Kpenparbe IpefiCTaBa 0 KPYMMIHAINTETY YOIILITe, Kao ¥ O HeTrOBMM II0CeOHIM 06711~
uma. [ToImymapHOCT KpMMMHAIUTETA Y HOBUHAPCKOM IIPU/IO3MMA [e0 je TPaJULIMIOHATHOT
IPUCTYIIA KOjU aloCTpodupa pasInduTe acreKTe, Off jaBHOT MHTepeca A0 IOTeHIjaTHe
HpeBeHTNBHe QYHKIMje KOjy M3BelITaBambe 0 KpMMUHANIUTETy ca coboM Hocn.” Yio-
pebyjyhn ogpebena nHocTpana rckycTBa ca IIPAKCOM y HAIIIOj 3eM/BIL Ay TOPY CY 3aIIAsWJIN

¢ YV llexcrupoBoj gpamu ,,Jynuje Llesap” mokasaHo je Kako aciipoilyp@uni Moske yTULLATH Ha
IOMTUYKO ofTyunBame. To je cuiena y xojoj cenarop I'aj Kacuje (mat. Gaius Cassius Longinus)
Iy1Ie HeKOJIMKO IIcaMma ,y Me Hapoga', onucyjyhu Llesapa kao TMpaHMHA KOjI IIpefCTaB/ba
IpeThY 10 o6pobut PumbaHa, Te cyrepuiie Aa je jeAMHY HaYMH [a Ce CIIacy IOTeHIjalHe
OIIACHOCTH — IeT0Ba CMPT. 3axBajbyjyhu oBuM nucMuMa BpyT ce oftydyje Ha BeroBo youcrso,
Te HaM CTOTa OBaj IIpMMep yKasyje Ha 3aBapaBajyhe KOHOTaluje acTpOTypduHra.

»Me[ijcka KOHCTPYKIMja KPUMIHANTUTETa MaHU(ECTyje ce IPUMAapHO KPO3 CEeeKTUBHO U
TEH/IEHIIMO3HO IIpe/CTaB/bakbe HAaCUTHINYKOT KPUMMIHANIUTETA Kao IpuMapHe 6e30efHOCHEe
npeTie’, 3aKkbydyjy ayropu (Kesi¢, Dzeletovi¢ & Tomié, 2020, str. 1419).
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KaKO MeJjCKO M3BeIlTaBambe Huje MocBeheHo MpeHolIemhy BEPOLOCTOjHE ,,CIuKe” KpH-
MMHa/INTeTa, Beh fa ce cMkaMa 0 Hac/by M CeH3alMIOHAIN3ALMjOM II0jefiMHIX 00/IMKa
KPUMMMHA/INTETA YTUYE HA LIMPEHEe CTPaxa M HACTaHKA MOpaJ/IHe MaHuKe. Tako Mefuju
Y3POKY]jy eMOIIVIOHA/IHY, a He PaI[IOHATHM OHOC jaBHOCTH TIpeMa 0OBOM (eHOMeEHY, UiMe
yMarbyjy IPEBEHTUBHM OKBUP YUTaBe 3ajeHULIE.

MpexHO [pYIITBO Kao cierydUYHa COlLjalHa CTPYKTypa nH(opManmnoHor jo6a
HpefIMeT je TEKCTa , PeBONT U Hafla KPO3 IPYIUTBeHe Mpexke” MIIafie COLMONIOLKbe Teo-
mope Jb. Vinuh (Ili¢, 2020). Kpatku ocBpT Ha MOHOTpadujy MIITaHCKOT conyonora Many-
ena Kacrenca (Manuel Castells), daBopusyjyhn memyoneHTpiaHN OIPUCTYII, UCTPaXyje
MebhyomHOC MeiujCKIX U KOMYHUKAIMOHNX IIPOMEHa, C jeflHe CTpaHe, U APYIITBEHNX I
Ky/ITYPHMX IIPOMEHa, C pyre cTpaHe. Y QOoKycy je ieroso Bubeme MenujaTusanujcKor
Hpolieca y BpeMeHuMa Iy6/berba oBeperba /by y BIaCT, OIUTUYape M Mefiyije, IITO UX
je HaBeJIo [a ce yAPYXKYjy y APYLITBEHe IIOKPeTe U CaMM Tpa)ke HauMHe [ja JKUBOTE ypeqie
Ha 607/pM 1 TIpaBefHMju HauuH. KacTerc nspsaja ocehaj HoBocTedeHe cHare HacTajIe HAKOH
KpUTMYKe KOHILIENITYa/IN3aL[yje MHTePaKIja Mefnja, APYIITBa I KyIType, IocebHO y o0y
HoBOHacTajx pesonyuuja (Castells, 2018, str. 36). [Tparehn deTnpu Benuke TeMe cTyauja
Mezuja (cafip>kaj, yOIMKY, TeXHONOTH)Y M HONUTUYKY €KOHOMU]Y), OH IpeyIaxke Tpujagy
MeJyjcKe JIoruke (CuMOOINYKa, COLMjalHa M TeXHOJIOIIKA), Y3 yBa)kKaBabe KOHTEKCTa
aHaMM3MPaHOT (peHOMeHa. YMPeXXeHO APYIITBO HYAV COLMOMOIIKO yTeMe/bemhe 3a Ipo-
y4aBarbe MelMjaTu3alyje 1 KpUTUYKO pasMaTparbe IpobneMa cMMOO/ITIKe 1 COLMjanHe
IOMMHAIVje ¥ YIOore Mefyja y penpoayKuuju Mohu, IIpy yeMy ayTop Mieannsyje CHary
APYIITBEHMX MPeXa ¥ BIUXOB IIOTEHINja/l Y KPUSHUM CUTYyal/jaMa.

Pasmarpajyhn KOMyHMKOIOLIKO-COLMO/IONIKY JIelle3y TeMa 1 ayTopa oBoT 6poja
Coyuonowixoi iipeinega 6p30 youaBaMo fa Cy pasIUIUTUX )XUBOTHUX JOOU, APYradmjux
npodecroHaTHNX yCMepera 1 U3 PasTuIuTUX aKafleMCKIX KPYTOBa, ajli 1 Jja UX Cliaja
HUT CrienQUYHUX Pa3MULUbaba 0 CMMOOINYKO] MOhM M APYLITBEHOM 3Ha4ajy Mefja.
Ha mamnu Teopujckor Ipomuiybama MehyogHoca fpyITBa 1 HOBUX Mefuja oHu ckpehy
HaXHby Ha CKpUBeHe Kopupope Mohu, KpUTHYKM Manupajyhu npouece kogupama u
IileKofypama, yMpekaBarma, YMHOXaBamba, CI000/e M yTaMHIYaBamha yMa. AKTye/He
ApYyILITBEHe MpexKe y CMMOMO3Y ca TPaJMLMOHATHUM MeujiMa Kpenpajy cemuochepy
KOja He MOXKe IoCTVhM MOHOIION 3HaueHa, a/li MOXKe IPETUTY AUKTATyPOM TOTaIUTapHe
nponarasfie. Ynrajyhu nonybhene tekcroBe cxBaramo Kako caBpeMeHM CBET HEOIIPE3HO
ypama y 60raTcTBO MOpyKa, KOHOTUPAHMX Pa3TUINTUM UEOTIOMKIM NHTEHIIMjaMa, aJli U
fia pyxBaTajyhn KoH3yMepusaM AUIMTaTHOT OKPY>Kerba IIpaBu OpaHy 00pa3oBHOj, ieMo-
KPAaTCKOj ¥ IUTyPaMCTUYKOj MUCUjU MEJHCTPUM Me[iija KOji Cy IUTUTU/IN jaBHU MHTE-
pec. OnmakuM ofpuiameM Off IPOLUIOCTU MeSVjU U3fiajy cebe, KIMjeHTeMMCTUYKA CITy-
sxehy MoMMTUYKMM eTaMa U apKaHCKUM LieHTpuMa Mohu, npebanyjyhu ogrosopHoct
Ca jaBHMX Ha IPMBaTHE, KOPIIOPATMBHE ¥ TPAHCHAIMOHAIHE CHCTEME KOjI Mejyije BUJie
caMo Kao cpeyicTBo 3a yBehamwe mpodura u BracTi. Y npaxcu, UCIIOJ IPUBUTHO MUPHE
MeJMjCKe MOBPIIIMHE OfBIja Ce CUMOOIMYKY PaT 3a HAMETarbe BPeLHOCHE IapanrMe, Koja
y O3/ HM ITPUKPKBA CHaKHE UJICOJIONIKe Vi KopropaTuBHe nHTepece! Moh apymTeennx
MpeKa 11 IIOITy/IapPHIIX MefiMja Huje y HaMeTarby JbyVIMa wilia ga mucrne, Beh y npukpuse-
HOM Oupamy TeMa, ufieja ¥ CTaBOBaA 0 Kojuma iipeba ga pasmuuibajy, 360r dera cMo ce u
OIpeNie/IN/IN 3a 0Baj TeMATCKM O/IOK Y HaIlleM YacOIINCY.
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POWER OF MEDIA IN THE NETWORKED SOCIETY

(Translation In Extenso)

The warning by German philosopher Martin Heidegger that “the greatest danger to
the society emerges when man treats the world in a technological manner” is based on
the understanding that technology is man-made work “projecting” and “self-disclosing”
future, tends to be confirmed today more than ever before (Heidegger, 1953). In all spheres
of man’s environment there are rapid and (un)controlled structural changes, with sophis-
ticated technological logistics. The individual is asked to have increasing knowledge and
responsibility in order to be able to make decisions in the interest of the community devel-
opment and future. Based on electronic, information and communication technologies,
the information society of the 21* century has been built, which will send the significance
of industrial production and dirty energy to the landfill of history. The new civilization
which is like a tide rolling over the planet, brings new labour division and specialization
of social, cultural, aesthetic as well as ethical functioning, which involves new forms of
social integration along with rationalization. The world market is spectacularly unified
while nations and cultures are coming closer to one another because, under the pressure
of new technologies, access to profit and decision-making centres is becoming more selec-
tive, restricted and difficult.

The flow of serials, video-clips, news and formatted program packages is increas-
ingly rapid; clickstreams and shares in the viewership, readership and listening ratings are
becoming the motives for the production of new contents, while the programming of media
offer is becoming part of the strategy for attracting attention of the audience. In the laby-
rinths of digital revolution, the perception has been renamed and redesigned of everything
surrounding us, while through the reproduction of the populist and demagogically seduc-
tive images, media constructs turn the public into zombies, suppressing the critical under-
standing and lulling the mind. Aestheticization of sensationalism, spectacle and tabloidiza-
tion solidifies the world of illusion and fog, and that is why we must wonder whether our
sensory perception is in danger as well. Are increasingly widespread commercialization
and conglomerization of the media leading to the creation of a new hegemony, more dan-
gerous than all the familiar ones, the hegemony of meaning? If information is controlled,
is the audience censored too? Is the new information milieu (Internet, wireless commu-
nications, digital platforms and tools) producing different forms of human being, or is it

! zoran.jevtovic@filfak.ni.ac.rs

1304



Socioloski pregled / Sociological Review, vol. LIV (2020), no. 4, pp. 1298-1310

all just an illusion of imitation in line with the expectations of media clients? Is the society
itself also changing and is there clear awareness of the changes we participate in ourselves?

The thematic part of the edition before you offers only some of the answers to the
questions that cannot be limited so easily. Technologies, creativity, virtuality and multi-
media are in a dialectically pervasive relationship, in the processes of permanent mutual
reversibility, reconsideration and expansion, at the crossroads of artistic and experiential,
real and post-truthful, but infected by the viruses of rating and power, they become part of
the seductive “creative industry” that directs everyday environment. Comparatively ana-
lyzing the theoretical considerations of Marshall McLuhan and Régis Debray, Branislava B.
Vuckovi¢, the sociologist from the Faculty of Philosophy, the University of Pristina (with
the temporary Head Oftice in Kosovska Mitrovica), singles out media ontology emerging as
a consequence of the different approach of generated varieties of media images. Unlike the
Canadian “prophet”, who did not overemphasize the relationship between the present and
the future, the French theorist is engaged in the work on constituting mediology as a specific
communication discipline that reveals the mechanisms, elements, models and effects of the
diachronic version of communication - transmission.> Moreover, communication action
represents the key to the shaping of the “self-conscious spirit of the individual’, which,
modified for the digital culture era, would mean that without media there is no subjectivity
either! McLuhanian thought suffers from “a type of theoretical inertia” (Horrocks, 2000),
but Debray sees symbolic contents of the media like capes of man’s ideas through which
the perceptions of reality are diffused. The well-observed deterministic role of technology
in the shaping of culture derives from the concluding considerations: “Marshall McLuhan
emphasizes the indirect effect of the changed ratio between senses (or functions) of indi-
viduals that leads to the change in the organization of social life, while Debray points out
the mediation processes that shape collective memory” (Vuckovi¢, 2020, p. 1328).

With the emergence of cyber culture, media tradition is seriously undermined, just
like the authenticity of media perceptions and recordings. In the era of images and ava-
tars, the cult of knowledge is suppressed because the instructions about behaviour, needs
and habits come discreetly from some of the omnipresent screens surrounding us. Tatjana
T. Citi¢ from the Faculty of Sport, University “Union - Nikola Tesla” quite expertly warns
about the potential of artificial intelligence in radio and television media systems. It is not
just an ordinary digital tool for connecting and using networked data bases, via content
production, storage and exploitation, to the placement enabling further “automation of
certain work processes, personnel rationalization, easier access to and check-up of infor-
mation, as well as new creativity”. (Citi¢, 2020, p. 1338) Below the surface, the so-called
integrated journalism is hidden, in which all the information is centralized and ideolog-
ically profiled, with fewer members at the central news desk. The author sees that as the
fourth wave in the digitization of journalism - after online reporting, mobile journalism
and social networks. Robots, consoles and algorithms become the centre of the automated
society structure, but in order to assume what expects us beyond the horizon, it is neces-
sary to understand specific relations between technologically more potent communication

2 Here the author (Vuckovié, 2020) refers to Debray’s interpretation for the communication process
through time, which, due to such orientation, is qualitatively different from its synchronic
counterpart but definitely cannot be imagined without the message transmitter, or the medium.
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channels and the meanings mediated by them. The formation of the multimedia ambience
is accompanied by a huge paradox: on the one hand, by using digital tools and self-pro-
motion, the individual gets a chance to empower his own freedom, audibility and visi-
bility, while, on the other hand, by integrating and navigating data, corporate industries
try to impose a monopoly in the meanings of concepts and processes. It is insufficiently
observed that quantity does not also mean quality, because through a multitude of uni-
fied contents the segmented and precisely targeted audience is sent ideologically created
notions in fragmented channel networks.? Artificial intelligence is based on the illusion of
creating a third dimension in the human brain and the feeling of illusory presence at the
events taking place on hologram screens, while the information delivery channels them-
selves will not be so important. There are no essential differences between analogue, dig-
ital, mobile and Internet networks, despite the layman’s opinions, but now the content is
reproduced and delivered to even more addresses than in the period of mass communica-
tions. The change is in the effects that interfaces compress into precise data, and that algo-
rithms of recipients’ searching habits, preferences and desires turn into development goals
and strategies of marketing management.

Media democratization and transformation are the basic characteristics of the changes
in Serbia, whereas the informative retreats before entertainment or often reality show con-
tents which build the simulacrum of reality.* George Orwell’s projection of Big Brother
through the decomposition and suppression of the truthful and informative has been
replaced by an illusion, a visual veil that concealing rather than revealing, distracting atten-
tion rather than offering new knowledge. Sanja S. Domazet and Jelena Z. Nikoli¢ from the
Faculty of Political Sciences, the University of Belgrade, search for the phenomenological
determination of the reality show, listing numerous and various approaches in the theo-
retical determination, but also diffusion in the broad interpretation of the format itself.
The common thread connecting sociologists, psychologists, communicologists and simi-
lar social researchers is evident through three characteristics: “voyeurism (of the audience),
exhibitionism (of the participants) and interaction (audience identification with the partic-
ipants)” (Domazet & Nikoli¢, 2020, p. 1355). However, arising ideological, cultural, nor-
mative, psychological and sociological questions open the box of different approaches clar-
ified by the authors in their text. Digital culture should take us away from the narcotism of
traditional media, but there is no such dramatic parting in the world of connected capital-
ism and social platforms! Exploring the closeness of the content of reality shows and daily
and weekly portals, and the newly-founded portal (with no print editions), these authors
observe connection in journalist practice, as well as similarity of communication codes
through which consumers are lured into the world of constructed images. Unlike tradi-
tional television, whose task was to transmit messages (to notify, inform, educate etc.), dig-
ital platforms mainly entertain, but also create new meanings, ideas, awareness, culture...

“As the media environment grows more complex, with audiences increasingly fragmented and
empowered, and with a growing array of technologies and platforms at their disposal, media
organizations are increasingly turning to “big data” and algorithms to help them effectively navigate
this complex environment” (Napoli, 2014).

This concept was introduced in media philosophy by Jean Baudrillard) in order to indicate how we
live in the consumer society in which simulation of reality replaces pure reality (Baudrillard, 1991).
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Their intention is to immerse users into the world of subculture, kitsch and trash, offer-
ing them efficient access to privacy and life of reality actors, but not the ideological code
enabling them to recognize hidden meanings. The communication paradigm is subtly pro-
grammed, while here we do not imply only the conceptual approach to computer technol-
ogy, but also the rethinking of the blinded audience. Former hierarchical organization of
the media that distribute information from one centre (the state) is now de-monopolized
into a large number of centres as potential producers of content, but the gates for the pas-
sage to large audiences are still narrow and controlled by corporate subjects which tend to
take great care of consumers’ expectations.

The civilization parallel between the fictional world of film and cultural elements of
the modern era is prevalent in the content of the paper “Socio-Cultural Interpretation of
the Phenomenon of Laughter in The Joker” (2019) by Zoran Nedeljkovi¢ from the Faculty of
Philosophy, the University of Pristina, with the temporary Head Office in Kosovska Mitro-
vica. The antihero in the century of tolerance, who defends himself with laughter whenever
he feels that his existence is endangered, draws the attention of the disenfranchised all over
the planet because by opposing the ruling state oligarchies they identify themselves with
his actions. Through Todd Philips’ film the author attempts “to draw attention to the fact
that the stratification of the human community can lead to the breakdown of social rela-
tions, however much the governing establishment’s media seek to entertain and make laugh
masses of proletarians and homeless people without a cultural identity” (Nedeljkovi¢, 2020,
p- 1377)). Relying on Foucault’s (Michel Foucault) sentence about the “controlled society”
in which knowledge should not be understood as discovering the truth corresponding to
reality, he states that the postmodern man tends to be increasingly submerged in the past,
not noticing how others impose habits, behaviours, opinions and identities on him in the
meantime.” Western civilization sees the man as an unnecessary cost which should be elim-
inated in great crises (e.g. lack of care for the health of the elderly during COVID-19 pan-
demic), while by spreading stereotypes and prejudice media industry also changes domi-
nant narratives and values of the traditional community. In the networked world, with the
emergence of self-communication, ordinary citizens get greater chances to use semantic
and visual interventions in order to introduce the sounds and diversity in their own com-
munity, as well as to transform dominant ideological narratives that give the subjects of
communication processes narcissistic power of discourse management.

Public relations, branding, announcement, advertising, political promotion, image,
marketing and similar propaganda demiurges stand behind the increasing number of plat-
forms for delivering spinned messages intended to influence someone else’s opinion. Maja
S. Pavlovi¢, from the Faculty of Political Sciences, the University in Belgrade, and Ljubisa
M. Boji¢ from the Institute for Philosophy and Social Theory, deal with the specificities
of political marketing in digital environment, founding their knowledge on the respective
practices of Venezuela and Brazil. The manners of attracting media attention after digital

5 “Knowledge is something that can be spoken about within a discursive practice which thus becomes

specified: the area formed by different objects which will gain the scientific status or not (knowledge
of psychiatry in the 19" century is not the sum of what was considered to be true, but the sum of
behaviours, specific characteristics, and deviations that can be spoken about within psychiatric
discourse)” (Foucault, 1988, p. 196).
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conversion are essentially changed: the consumer no longer satisfies his hunger for infor-
mation by one-way reception of content, but expects much more, implying also the feel-
ing of own inclusion. The rise of information-communication technologies has also pro-
duced different technologies and models of political actors” action, while social media have
gained primacy due to their diversity and rich offer. The authors’ attitude that “new com-
munication tools make political institutions transparent to a certain extent, while politi-
cal actors find it difficult to control the public discourse solely by using old media, such as
television and tabloids” (Pavlovi¢ & Boji¢, 2020, p. 1405) makes us think, particularly hav-
ing in mind the experiences of these two countries that broad public identifies the action
of traditional media with the interests of the ruling elites, so that the pendulum of trust
increasingly swings in favour of the new media. Communication protocols also change;
digital astroturfing creates misleading ideas and meanings, while bots and paid commen-
tators promote the fake opinion.® The communication theory is based on resistance to
man’s loneliness so the authors point to the nature of the changes occurring to us; they see
digital illusions as new hubs in which political ideas are articulated, shaped, transformed,
elaborated and distributed.

The basic function and duty of the media involves truthful and fact-based reporting
in order to depict important social phenomena as plausibly as possible. In such context,
the primary thing is to report in a fast, good-quality and objective manner about various
social areas, in particular crime and corruption. Three authors — Dusan B. Kesi¢, Milenko
U. Dzeletovi¢ and Milo$ T. Tomi¢ from the Faculty of Security Studies, the University in
Belgrade — accepted to do research about the presentation of such contents, singling out the
cultivation theory as having impact on the creation of ideas of crime in general, as well as of
its special forms. Popularity of crime in journalist texts is part of the traditional approach
which emphasizes different aspects, from public interest to the potentially preventive func-
tion brought along by reporting on crime.” Comparing certain foreign experiences with
the practice in our country, the authors observe that media reporting is not committed to
transmitting a credible “image” of crime, but that the images of violence and sensational-
ization of some forms of crime lead to the spreading of panic and the emergence of moral
panic. Therefore the media cause an emotional and not a rational attitude of the public
to this phenomenon, thus reducing the preventive framework of the entire community.

The network society as a specific social structure of the information age is the sub-
ject of the text “Revolt and Hope through Social Media” by young sociologist Teodora Lj.
Ii¢ (1li¢, 2020). A short opinion/review of the monograph by the Spanish sociologist Man-
uel Castells, favouring the media-centric approach, explores the interrelation of media and
communication changes, on the one hand, and social and cultural changes, on the other

6 Shakespeare’s drama “Julius Caesar” shows how astroturfing can affect political decision-making.

It is the scene where Senator Gaius Cassius Longinus writes a few letters introducing himself as
representative of “the people”, describing Caesar as a tyrant threatening the common good of all
Romans, and suggesting that the only way for Roman people to be saved from potential danger
was — Caesar’s death. . As a consequence of these letters, Brutus made a decision to kill Caesar, so
this example shows misleading connotations of astroturfing.

“Media construction of crime is primarily manifested through selective and tendentious
presentation of violent crime as a primary security threat”, the authors conclude (Kesi¢, Dzeletovi¢
& Tomi¢, 2020 , p. 1430).
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hand. The focus is on his view of mediatisation process in the times when people lose trust
in governments, politicians and media, which makes them unite in social movements and
search on their own for the ways of arranging their lives in a better and fairer manner. Cas-
tells emphasizes the feeling of newly-created power after the critical conceptualization of
the media, society and culture interactions, particularly in the era of new revolutions (Cas-
tells, 2018: 36). Following four large topics in the media studies (content, audience, technol-
ogy and political economy), he proposes a triad of media logic (symbolic, social and tech-
nological), while appreciating the context of the analyzed phenomenon. The networked
society offers a sociological foundation for the study of mediatisation and critical consid-
eration of the problems of symbolic and social dominance and the role of the media in
power reproduction, while the author idealizes the power of social media and their poten-
tial in crisis situations.

Considering the communicological and sociologocial spectrum of the topics in this
issue of Socioloski pregled, we immediately notice that the authors come from different age
groups, have different professional orientations and belong to different academic circles,
but that they are connected by the thread of specific thinking about the symbolic power
and social importance of the media. On the map of theoretical reflections of the interre-
lation of the society and new media, they draw attention to the hidden power corridors,
critically mapping the processes of coding and decoding, networking, freedom and impris-
onment of the mind. Current social media in a symbiosis with the traditional media cre-
ate a semiosphere which cannot achieve the monopoly of meaning, but can threaten with
the totalitarian propaganda dictatorship. Reading these texts, we understand that the mod-
ern world becomes incautiously immersed in a multitude of messages, connoted by dif-
ferent ideological intentions; but also that, by accepting consumerism of the digital envi-
ronment, it puts up a defence against the educational, democratic and pluralistic mission
of mainstream media which used to protect public interest. By denouncing the past too
easily, the media betray themselves, serving political elites and arcane centres of power in
a clientelistic manner, transferring blame from public to private, corporate and transna-
tional systems which see media only as a means of increasing profit and power. In prac-
tice, below the allegedly quiet media surface, there is a symbolic war for imposing the value
paradigm, which conceals strong ideological and corporate interests in the background!
The power of social media and popular media does not lie in imposing on people what to
think, but in the covert selection of topics, ideas and attitudes they should think about, and
that is why we initially opted for this thematic block in our journal.
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