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O3HAKE I'EOTPA®CKOTI ITOPEKJIA KAO CPEJCTBO
BAJIOPM3ALIVJE ITPMBPEJHOTI IIOC/IOBAIbHA
- ITAHCA 3A OIIOPABAK CEJIA

Caxerak: OuyBame KapaKTepyUCTUKa IO/BOIIPUBPEIHIX U IpeXpaMOeHNX IPOU3BOa
je IMpeKTHOj KOopenmaIuju ca CUCTeMOM O3HaKa reorpadckor nopexina. [laHac, y Buiie of
150 3emaspa cBeTa reorpadcke 0O3HaKe Cy y CIy>KOM rapaHijuje KBaTuTeTa, opeK/ia, HadMHa
IPOV3BOIEbe, HePETKO TpafyIiyje U Ha Kpajy U 6e36eHOCTH TpousBofa. Y pamy ce yKasyjy
Ha IIpOMeHe TOHallamka MOTpolIaYa, Ka IPOMeH) CKJIOHOCTH Ka MOTPOIILYM IIPOU3BOJa
Koju ce audepeHIMpajy Ha TPXKUIITY YIPAaBO PasINduTUM 00MIuIMa obenesxaBama 1
cepTuduKaluje, Te CIPeMHOCTH Ja Te MCTe IPOMU3BOJe IJIaTe IO IPeMIjCKUM jeHaMa.
JlomaTHe 03HaKe Cy ce HAMETHYJIE KA0 OCHOBHO CPEJCTBO BajlopuU3alyje Iponu3BoAa Ha
TPXKUIITY. AyTOpHU y pafly yKa3yjy Ha HOTeHIjas CPIICKe IO/bOIPUBPETIE U Jlajy TpernopyKe
3aKOHOMABIY U JPYIMM HaJJIKHUM MHCTUTYLMjaMa, Y Li/by O0Jber MO3ULVIOHNPaba
CBeYKyIIHe HallyiOHa/IHe IpuBpefe. Exononika noponpuspena, 6a3upana Ha IPUHIMU-
numa HOH I'MO npumeca, ca jacHuM onpefie/bereM Ka MHTeTpaTHUM NPUHIUINMMA
obpajie 3eM/BMINTA TIPefiCTaB/ba HajBehu moTeHnujan Hamte 3emsbe. CTUMYNIATVBHE Mepe
O CTpaHe [ipXKaBe Koje 61 MIIe y mpaBIyy 607be efyKalyje u o0osblIama MoIoxKaja
HO/bONIPYMBPETHMKA, Y3 IaXX/bUBO CTPATELIKO IIaHMpalbe IO/bOIPUBpPeNie Ha Beh mome-
HYTUM IPUHINIINMA, YIMHIIO OU je aKliellepaTOpOM CBEYKYIIHOT IPUBPEIHOr Pa3Boja.
OsHake reorpadckor mopeksa Kao ¥ CTaHfapfusanyja u cepTudukanmja Mopajy 6utn
HensocTaBHO opyhe Ha ToM TyTYy.
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YBog

Maxatma [aHzn, Boha mokperta 3a HezaBucHOCT VHAuje of Bennke Bpuranuje na
nuTame fa i he Viupuja crenyru crpaterujy passoja kojy uma Bemka bpurannja, (Taga
Bogneha cBeTcka eKOHOMCKa CHJIa), OATOBOPHO je: ,,AriconyTHo He. Kapia je bpuranujn
Tpebao Ha KOIOHM3MpPa M0JIa YOBEYAaHCTBA 1a 611 OCTBApI/Ia OBaKaB CBOj PasBoj, IITA
MMC/IMTE KOMMKO 01 IiaHeta VHAuja Tpebasa ja KOMIOHM3MPA Ia JOCTUTHE IeH HUBO,
MOLITO ¥IMa OKO fIBajieceT IyTa BlUIle CTAHOBHUKA Off bputanuje. Mu MopaMo Tpa>kuTu
HOBe TpucTyIie 1 nyTeBe passoja” (The Worldwatch Institute, 2006).

OBy mapaaurmy 6u Tpebaso fa ciefie CBe 3eM/be, HAPOYUTO 3eM/be Y Pa3BOjy U
cpenbe pasBujeHe seM/be. OrpaHMYeHe CBOjUM PeCYypPCHMa, MOPajy M3HANTA3UTH pellerba
Koja he MmakcummsoBaTu mpuBpenHu pact u 6marocrame cranoBHuka (Novakovié, 2020).
VcTopujcky mocMaTpaHo, ca HOpacToM IOIy/IaLuje pacia je u norpeba sa Behom mpon-
3BOMIOM. TpyKMITeM Cy JOMUHMpase 3eM/be BeIMKUX NpuponHux 6orarcraBa (CAJ] cy
reHepuicaie Tajia IOJIOBMHY YKYITHO CTBOPEHMX ITPOM3BOJIA Y L[e/IOM CBETY). JallaH, 3eM/ba
KOja Huje II03HaTa 110 M3Y3eTHUM pecypcuMa 1 60raTcTBy CMPOBMHA, HaKOH JIpyror cBet-
CKOT paTa y TpaKelby M3/Ia3a 3 eKOHOMCKe CUTYyallije y KOjOj Ce HaIllao, IIOf, yTUIIajeM
Teopuje yIpas/batba KBaJIUTETOM, aMePUIKOT CTpy4rbaka Enpappa JleMyHra mokpenyo je
PEeBONYLIMjy KBa/IUTETA. 3aII04€0 je yBO3 CUPOBIHA, Off KOjUX je I04€0 Jla IPaBy IIPOU3BO-
Te ca BumecTpyko yBehanom BpegHomhy. [leceTak rognHa KacHUje, BUCOKOKBAINTETHN
IPOM3BOMY 13 JallaHa NpeIUIaBU/IN CY YUTAB CBET 1 IOBE/N 0 TPOMeHa Ha MehyHaponHOM
TP)KIILTY, KOje MHOTM CMaTpajy 3aueTkoM Tpehe unmycrpujcke pesonynuje. Jotagaiiemsy
TeXIbY Haljija Ka KBAaHTUTATHBHO] IIPOM3BOMIbY, 3aMEHMIA je jallaHCKa TeXIba 3a IO0-
CTU3ame KBanuTeTa. [IpexpeTHMIA y pasBojy MOMUTUKE KBaluTeTa y EBpoOIcKoj yHUju
6ua je 1992. ropuna, xaga EBporicka komucuja foHocu maketT Ypen6u (1992/2006/2012.
rofiMHe), KOjyIMa Ce YMeCTO JIOTa/jalllbeT KOHIIeNTa KBAHTHUTETA /jaje aKI[eHaT KBaTUTeTy
HO/BOIPUBpPeRHNX Ipoussopa (Sinkovié, 2017).

Ykonuko mocmaTpamo reorpadceku nonoxaj Cpouje, 3armasnhemo fa paconoxusm
NIPUPOJHU PECYPCHU U3PA3UTO MTOTO/Y]y MPOU3BOJILY PAa3HOBPCHUX NO/LONIPUBPETHNUX
npousBofa. CBaka arpapHa IOIUTHKA Y MHOTOME 3aBICH Off BICHHE LI€Ha, TO je TeMe/bHa
TavyKa KOja HepeTKo ompefebyje GpusnoHoMmjy arpapHe monnuTuke. Ilapurer eKOHOMCKOT
TI07I0)Kaja IO/bOTIPMBpeETie yTIde, He CaMo Ha TeMIIO pacTa IIpuBpejie CBake 3eMibe, Beh nma
U IMpEKTHE PETMOHAHe VM COL[UjalHe Offpase, unja ,,CIeluIHa TeKIMHA HeCYMEbUBO
pacre ca cTeneHoM pasBujeHocTH. [locmembyx rogyHa No/bONPUBPEHA IPOU3BOLHA je
Y IOpAcCTY, Taj TPEHJ] HacTaB/beH je 1 TOKoM 2020. TofuHe, I7e je y OGHOCY Ha IPETXOHY
TOZIMHY OCTBapeHo yBehame MpousBoybe MiueHNIe 3a 17,3%, ManmHe 3a 7,4%, BUIIbe 32
70,9%, KyKypysa 3a 9,6%, coje 15,1%. YIIpkoc pacTy penatuBHe IPOJYKTUBHOCTY EKOHOM-
CKI I107I05Ka] IIOJbOIIPUBPEJie Ce IOropliaBa, Te ce HeyMuTHO Hamehe mmTame Mepa Koje 6u
ce MMaJie TIpefy3eTH y IM/by yorakapatba TeHIEHIMje OTopIIama PeNaTUBHOT €KOHOMCKOT
HO/IoXaja mo/bonpuBperne 1 noponpuspenuuka (Lovre, Kresoja, 2014). O ykynHO 6155
CTaTHO HaCe/beHNUX CPEeVHA, TPaficKa Hacerba YuHe 3%, IOK yeo IO/bONIPUBPENE Y YKYITHO]
sanocienoctn y P. Cp6uju nsnocu mpexo 20%. IIpema mociefmeM IONUCY CTAHOBHUIITBA
u3 2011. roguHe gemorpadCKu TpeHS Y CEOCKUM CpefyiHaMa je M3PasuTo HellOBO/baH, 1ITO
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je rmoceuIa He CaMO HEeTaTMBHOT IIPUPOJHOT IIpMpalITaja Beh y MHOrOMe CIIO/bHUX 1
yHyTpammux murpanyuja (Vukoli¢, 2020).

VictpaxxuBama [I0Ka3yjy fa Cy IpMMapHU MOTMBY MUTpaLyja, 3a0BO/baBabe Mo-
Tpeba Koje ce He MOTY fla 3a/J0BO/BUTH Y JIOKATHOj CPefMHNU. Bo/by MaTepujaTHu yCIOBK
Cy reHepaTop 60/ber XXMBOTHOT CTaHAAP/A KOjI OCUM eKOHOMCKIIX YC/IOBa IOfjpasyMeBa 1
Behe 1rance 3a 3anociere, 60/bY KYITYPHY IOHY/AY, KOMyHA/IHY OLpeM/beHOCT 1 Ap. (Bobi¢
etal,, 2016, str. 16). boraTcTBO IpUpOZHUX pecypca U IOBO/BHYU YC/IOBU 32 IIO/BOIIPUBPEIHY
IpousBOABKY Tpebamu 6u na 6ymy akienepaTop omnopaska cena y Cpouju, JOK cy 03HaKe
reorpadcKor rmopekia sHadajHo opybe te 6opoe.

Cae u3pakeH1je HeIlOBepeme Y MHAYCTPUjCKM IPOM3BeieHY XpaHy, OpojHe adepe y
Be3! ca KBAIMTETOM U IIOPEKIOM IIpeXxpaMOeHNX IIPOM3BOJa, Kao 1 Pa3BUjarbe CBECTH O
IJTakVMa )KMBOTHE CPefyiHe U 3[IpaBe UCXpaHe Y3pOKYjy cBe Behy MOTpakiby IoTpoluaya
3a eKOJIOIIKMM ITpousBopuma. JudepeHnnjanuja v Banopusalyja TakBUX IIPOU3BOJiA CYH-
OOHOCHO je BesaHa 3a BUXOBO Obe/exaBame. FbuMe ce moTpornaun HeBOCMICTIEHO yIyhyjy
fIa IIPOM3BOJ CAIP>KIL XKe/beHe Of/INKe, TapaHIVjy KBaIMTeTa, AallCOMYTHY 3[paBCTBEHY
6e36eHOCT IPOM3BOJIA, T€ CMaIberhe MOIyNHOCTY JIaXKHOT IIpeicTaB/barba IIPOU3BOJA.

I[O,T_IaTHe O3HAaKeE Kao CpEACTBO Banopmsaumje
IIpoM3BOJa Ha TPXKMUIITY

Ilena fomahyx Mo/BONPUBpPENHNX IPOU3BOJA je HIICKA, IITO MHAYKYje U HeIIOBO/baH
II0/I0KAj 3eM/bOPAJIHUKA, JUPEKTHO YTUYyhy Ha HUBO BYXOBOT XXMBOTHOT CTaHAAPHA.
Cp6uja yMa BICOK IIPOLIEHAT TO/bOIIPYBPEFHOT 3eM/BUILTA U M3PA3UTO IJIOFHY 3eMIBY.
Bumenernenujcka cnaba MHAYCTPMjCKa aKTMBHOCT JOIPUHENA je CIOpMjeM TPeHNY 3a-
rabema )X1BOTHe CpefiiHe, IITO HEABOCMUCTIEHO forpuHocy BeheMm kBamureTy gomahnx
IIO/bONIPUBPENHMX NMPONU3BOJa. MuUrpanmje CraHOBHUIITBA U3 IPUBPEHO HEPA3BUjEHNX
OIIITVHA Ka ypOaHMM LIeHTpMMa, TaKobe Cy y jacHoj kopenanuju ca passujeHouhy mog-
pyyja u Bucunu b/IT1-a mo craHoBHMKY (Lukinovi¢, Jovanovi¢, 2019, str. 233). YcmepaBameM
HO/bOIIPUBPEIHIKA Ka IPOM3BOALY IIPOMU3BOA KOji MMajy Behy Tp>KUIIHY BpefHOCT,
omoryhmno 61 ce mosehame npuxoa CTAaHOBHUIITBA y PypaHIM KpajeBa Koje ce f10-
MMHAHTHO 6aBM II0/bOIIPUBPENOM, IITO OU KpO3 [yTOPOYHY IIPYMEHY OBaKBe CTPATeTyje
JIOBEJIO 1O €KOHOMCKOT pacTa U yHanpebemwa kBauTeTa >KUBOTA Ha CEJTy.

CaBpeMeHO TPXKUILTE KapaKTepullle OTPOMHA IIOHYIA, KOja je HApOYMUTO U3paskeHa
KOJI TTO/bOIIPUBPEIHUX IPou3Bofa. 360r Tora je cBe delrhe HEONXOMHO Aa PoOKU3BObhaun
HOHY/ie IOfATHYU KBA/INTET, KOjJ je BUIIM Off MMHIMAa/THIX 3aKOHOIaBHIX 0bOaBesa. Baxan
CEerMEHT y IUTaCMaHy TUX IPOM3BOJia YMHU ofe/exkaBabe IIPOU3BOJA, KOjUM ce IIpoced-
HOM IIOTpolLIavy yKasyje fa ogpeheHn npouspoy nocenyje JOZATHY BPELHOCT Y OFHOCY
Ha C/IMYHE WIN UCTOBPCHE IPOM3BOJie HAa TP XKMUIITY.

JomaTHO HaralaBame KapaKTepUCTHKA IIPOU3BO/A y3 IPOMOLINjY IIPOJiaje YIIO-
TpeOOM JOfaTHNX O3HAKA J/IM M3jaBa MMa BUCOK IIOTEHIMjaI KAaKO 3a OTpPOLIAde TAKO
u 3a npousBobhave xpane. [IponsBobhaun (a caMuM TUM U IpUBpena) Ha Taj HAYMH MOTY
3HAYAjHO YHAIPEAUTY BaJIOPU3ALIMjy CBOjUX IIPOU3BOJIA, Y3 IIOTEHIIMjaJI O4yBatba TPAJM-
LMIOHA/IHUX ¥ PETKUX COPTH, a/li ¥ 3aHMMama. [loTpouraun ce Kpo3 fofaTHe O3HAKe Ha
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IIPOM3BOAMMA JIaKIle ¥ 60/be ce YIO3Hajy ca aTpudyTuMa U 3IpaBCTBeHNM QYHKIMjaMa
Ipou3Bofa, unHehy nx 3HaYajHUM U3BOPOM MH(MOPMAIVja 32 OJIyIMBabe IPUIIKOM
kynosuHe (Cvjetkovic i dr, 2021).

MoryhHocT fofaBamba BpeTHOCTU IpeXpaMbeHUM IPOU3BO/IMMA UMa 3HaYajaH
OPYLITBEHMY, 3[paBCTBEHN 1 EKOHOMCKM IIOTEHIIMjasl, OHA JOBOAY IO CMakbetba IleHOBHE
0CeT/BUBOCTY IIOTPOLIAYA I HIX0BE CIIPeMHOCTH fia IIare Buiy neny (Gligorijevi¢, 2014).

AxryenHoM CrparerujoM HO/BOIIPMBpENie I pypalHor pasBoja Perryomuke Cpbuje 3a
nepuop 2014-2024. ropune (,,Sluzbeni glasnik RS, br. 85/14) npensubena je npoussonma
OesbeHe 1 BUCOKO KBalMTETHE XpaHe Koja Tpeba Jla pesynTyupa aTpaKTUBHOIINY 3a MOT-
polrade Ha foMaheM TP>KUIITY, a7y U KOHKypeHTHOIINY Ha MHOCTPAHOM TPKUIITY, Y/Me
011 ce 3HaYajHO MOIJIO JOIIPMHETH OIIOPABKY I PACTY LeJIOKYIIHE HAlJIOHA/THE €KOHOMIje.

CermMeHT IPOU3BOJbE U IIPOfiaje TPALULIMOHATHNX CepTUPHUKOBAHNX IIPOM3BOJA jOLII
YBEK OJ/IMKYje HUXV CTEIEH IIOHY/Ie U MIOTPaXkibe, IPBEHCTBEHO jep MY/ITHHALMOHAIHE
KOMIIaHMje HUCY IOM/HAaHTHE Y OBOM TP>KMUIIHOM ypeny. Tp>KUIIHY TOTeHIjal 32 IIpK-
POJHY 1 3[paBy XPaHY je BE/IVK I y CTATHOM IIopacTy, MehyTum fa 61 ce Ha meMy HO3K-
I[IOHMPAJIO HUje JOBO/LHO CaMo IIPOM3BECTY KBATUTETAH U 3ipaB mponssof. [lorpe6Ho
je M IIpOM3BOJ IPEACTABUTH Y3 afleKBaTHY MapKeTHHIIKY CTpaTerujy, Koja je 6asmpana
Ha IPEeTXOJHOM UCTPAXMBalby O MPOLECy JOHOUIEHhA OJJIyKa IOTPOIIadya IPUINKOM
KYIOBMHE U Y OHOCY Ha TapreTupanu cermeHt Tpxkuiura (Miti¢, Gligorijevié, 2012, str.
210). K/py4yaH cermeHT 3a IIaCMaH II0/bONIPUBPENHNUX I IIPeXpaMOeHNX IPONU3BO/A Ha
PasIMYNTHM CETMEHTMMA TPXKMIITA 3[ipaBe XpaHe je KOMyHMKalyja ca MOTPOoIladMMa, y
K0joj mHbOpMaIja 0 IpOU3BOLY MMa LIeHTPaITHY Y/IOTy.

KBanmureT mponsBofa 1 ycmyra offyBek je 6110 of 3Hauaja 3a IOTPOILIIaye, ain Off iPyTe
nonosHe XX BeKa OH ITOCTaje 1 MHOTO BuIIe off Tora. O3Hake Ha IPOM3BOAMMA HIICY BUIIE
camo rapaHuuja ogpebeHor kBanureTa, MOTPOIIAYM CBOjUM M360POM CBe BUIIIE H3HOCE I
cBOj cTaB. HecyMmUB je BeMKM yTUIaj MApKETVHIa ¥ MAPKEeTHHIIKMX a/IaTa y Kpeupamy
TEeHJIEHIIMja, ¥ IYXOBOT YTHUIIdja Ha CBECT IOTpolrada, MehyTum umHm ce fa ce gaHac
MHTepecoBama I moTpebe cBe Mame HaMehy, a cBe BuIe Oupajy.

JenmHa cTyzmMja U3 ceKTOpa NPOM3BOJII-€ CMPEBaA yKasasla je la CUPEBU Ca PETUCTPO-
BAaHMM O3HaKaMa II0PeK/Ia MOTY OCTBapuTu 1o 30% IeHOBHOT IPEMIjyMa y OGHOCY Ha
KOHKYPEHTCKe IIPOM3BOJE, IITO [a/be TOBOAM [0 BUILIE OTKYIIHE I[eHe CUPOBOT MJIEKa y
TOM pernony, sehe rene cena u o1. (EBporcka nmonuTmka sa KBaluTeT MOBOIPUBPETHNIX
npousBoga, 2007).

OsHake reorpadckor nopexa

CucreM 03HaKa reorpad)CKOr MOPeK/Ia YCIOCTAB/bEH je KaKo 61 ce ouyBasie Kapak-
TepPUCTUKe IIPOU3BOJA Koju €y ofipehenn cuneprujom reorpadckux Gpakropa 1 T0KaIHIX
eKcIepTu3a jbyau y BURY Metona u tpapunyja (Radovanovié, 2014).

Hlanac y cBety y Buie of 150 3emaspa mITuTe CrenyuuH IpOU3BOAN, HOCEOHOT
KBa/INTETA KA0 [IPEMET NHTETIEKTYa/IHe CBOjIHe, 61710 Kpo3 IToce6HO AeduHmCaHe 3a-
KOHCKe KaTeropuje, 61710 Kpo3 TProBadke, CepTUQIKALVIOHEe UIN KOTEeKTUBHE O3HAKE.

Y ynopenHOM IpaBy He IIOCTOjI jeAMHCTBEH KOHIIENT 3alITITe 03HAaKa reorpagckor
nopeka. V3aBajajy ce fBa IJTaBHa KOHL[ENTa 3alUTUTE. JefaH 0O/MK 3aIlITUTe OCTBapyje

1415



Mapwo B. Jlykunosuh, Ana V1. Onaunh, ViBan M. Munojesuh, Osnaxke feoipagckoi iiopexra...

Ce Ha OCHOBY IpaBIWIA O Cy301jarby HelojalHe KOHKYPeHIIMje, a APYry OO/INK 3alITuTe
yCMepeH je Ka CYLITUHCKO]j Be3u Koja mocToju usMely reorpadckor nokammnrera 4ujum ce
MIMEHOM O3HavaBa ofjpeheHa poba mnu ycnyra u npeiMeTHe pobe, OHOCHO yCIIyTe.

CaBpeMeHO Tp)XMIITe ITpe3acuheHo je OrpOMHOM HOHYAOM, Te Cy IOTpPOIIAYN ¥
no3uIMju fa 6yAy cBe 3aXTeBHUjU U n36uppuBuju. OIIyKy 0 KyIIOBMHH IIPOU3BOJIA,
HOTPOLIAYM JOHOCE IIOKPEHYTY CBOjUM YHYTPAIIbIM MOTUBYIMA, A/l ¥ BoheHu OpojHuM
APYTMM CIIOJbHUM YTULAjUMa.

Vcrpaxusame rpyme ayTopa (Giovannucci et al., 2009, str. 5) mokasaro je fa 3a
norpoiave u3 EBpoIicke yHuje rapaHIyja KBaJuTeTa jecTe IJTaBHM MOTUB KYIIOBMHE
IpoM3sBOfa ca reorpadCK1M O3HAKaMa M TO KOJI 4aK 37% moTpoluada, 3a 35% Kymana
je O4eKMBaHU KBAJINTET, a 33 BUX 31% moce6aH pernoH n3 KOT IPON3BOJ, TOTa3N Kao U
MeTOf, IIPOM3BOJbE, IOK je 3a 16% ITTaBHY MOTUB offiabypa IpousBofa Tpagunyja. [lpema
MICTOM MCTpaXXMBamby 51% off yKyITHOT 6poja MCITMTaHMKA je CIIPEMHO fa 3a IPOU3BOJ ca
reorpa)CKVIM IIOPeK/IOM IUIaTH BMUIIY IieHy 3a 10 go 20%.

[TocebHO je 3HauajaH yTULAj KOju reorpadcke 03HAKE MCIIO/bABAjy Ha HEPLEIIII)y
HOTPOIIIaYa 0 CaMoj 3eM/bM IOPeK/Ia. 3a KpajeBe U3 KOjUX [o/ase, IIPON3BOAY ca reorpad-
CKMM O3HaKaMa, Cy Hajuenrhe ¥ jeo IIpeIosHaT/bUBe TYPUCTIIKE IOHY/E, OHE YMHE pe-
TMOHe M3 KOjMX JloNa3e NPeNno3HaT/bMBMM a IpousBohaunmMa obe3bebyjy Buire nene n
CUTYpHHUjU TIacMaH mpoussogpa. Ppanirycka ca oko 600 reorpadckux o3Haka Mopeka
perucTpoBaHux y EBporickoj yHuju roamime 3aroimnbasa oko 138.000 mpenyseha n ocTpa-
pyje npuxop, op, 0ko 19 munujappu espa. Y Vitamuju 300.000 bynm octBapyje 12 Munumjapau
€Bpa TOJUIII-E Y OBOM CEKTOPY, 10K y Illmanuju roguiimy npuxop, of 123 peructpopane
reorpadcke 03HaKe IOpeK/Ia IPOCEIHO M3HOCK OKO 3,5 Muujapre eBpa (Spasojevié, 2012).

[TpousBopu ca reorpadckoM 03HAKOM IOPeK/Ia MMajy Ioce6aH 3Hauaj HApOUUTO
3a Hepa3BUjeHe 3eM/bE I 3eMJ/bE Y Pa3BOjy. AyTOXTOHM IO/bOIPUBPENHM IPOU3BOIM Ca
oCeOHNM MOPEK/IOM YiHe Hajsehi leo BIXOBOT 13B0O3a Y pa3BujeHe 3eMibe.

ITponsBomm ca reorpadcCKMM IIOPEK/IOM 71ajy IToce6aH TONMPUHOC TaMO Tfie je TO 1
HajroTpebHNje: Y MapIMHAMN30BAHNM PyPaTHUM TTOfipydjuMa. CBe YCTOBHO pedeHO MaHe
(3acTapeo HauMH oOpaje 1 IPOU3BOJHE, HeAOCTAaTaK NMHPPACTPYKType), mpeokpehy y
IpefHOCT. Mama IPOAYKTUBHOCT TAaKBUX NIpOU3Bohada MoXe OIICTaTH y CaBpeMEHNM
IPYLITBEHMM KpeTamyMa CaMo y3 CyOBeHIMje Ip>KaBe WM Y3 JOAATHY BPEJHOCT, Koja
IOTMYe U3 IPEMIjyMCKIX IIeHa KOjy IOCTVDKY OBM IIpousBofu. Buiie niene mponssopa,
omoryhasajy 11 607bV IPUCTYTI TPXKUIITYIMA, YMMe Ce CTIYE V1 IIPETTO3HAT/BUBOCT HOpyYja ca
Kojer mponsBoy fonasyu. Takobe, jogaTHa BpegHOCT Mpon3Bofia oMoryhasa I yCIocTaB/bambe
CucTeMa rapaHIjyje KBaIMTeTa duMe ce JOAATHO puo0uja IoBepere IOTPOIIada.

[TpousBoau ca reorpadckuM mopexnoM Hajuemhe HacTajy TPagMLMOHATHOM U
€KCTEeH3MBHOM IPOM3BOJIHOM Y3 IPUMEHY TPAAUIMOHATHUX M €HJAEMCKUX BPCTa, Y3
MHOTO Maibl YTUIIAj Ha )KUBOTHY OKO/IMHY. EbIX0BOM IIPOMOLIMjOM MOXKE Cé CIIPEYNTH U
HecTajame M0jeVIHNX CTaHMIITA, OVJ/BHUX U )KUBOTUCKMX BPCTA, IPYPORHNX KPajolnKa
U TEHETCKMX pecypca.

3Hadvaj Tpon3BofIa ca 3amTnheHnM reorpadCKuM MopeK/IoM IIpeBasuIa3y eKOHOM-
CKM 3Hauaj, reorpa)cke 0O3HaKe IMOPEK/Ia Cy YeCTO 3HaUajHA KapuKa y O4yBaby TpajuLje,
MOAM3abY TYPUCTUYKUX IOTEHIIMjala M USIPaiiby ¥ OUyBamkby PEeTMOHATHOT ¥ HaIMO-
Ha/IHOT MIMMIJa.
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[Tpumepn gobpe mpakce

Besa nsmeby nopexia nmpouspopa 1 HoceOHNX KapaKTepUCTHKA, jefUHCTBEHOCTI
KBaJINTETa U pelyTanuje, Moxxe oMoryhury npoussobadnma reorpadckux o3Haka 607p1
IPUCTYI HOBUM TN MOCTOjehMM TPXXMIITHMA, KOHKYPEHTCKY IIpefHOCT 1 MoryhHoCT
ocTBapuBama npodura of gudeperunjanuja mponssona (Addor, Grazioli, 2017, str. 321).
Mebytum, mocToju u 3HauajaH 6poj crydajeBa Kajja O3HaKe reorpadcKor Iopexsa HeMajy
OYeKMBAHM YTULAj Ha TPXUIITY. To ce MO>Kke 06jacHNTI pa3mnauTuM HakTopuMa, He-
JOCTATKOM MHTEPeCOBatba OBMaIheHNX KOPUCHIKA, HEFOBO/BHOM IIPOMOLIMOM IIPON3-
BOJa KOje OA/IMKYje mocebaH KBaInTeT 3axBabyjyhu cBoM reorpa)ckom OpPEKIIy 1 Ap.
PasymeBame MOTIBa IIOTpOLIaYa 3a KYIIOBUHY ofpeheHnx mpoussoya je BaXHO 3a pasBoj
cTpaTeruja kako Ha oMahem tako u Ha Mehynapognom tpxumry. Crynuja EBporncke
Komucuje u3 2012. ropmHe je oxasasa ja je IieHa IIpOM3BOJa Ca PErMCTPOBAHOM O3HAKOM
reorpadckor mopeka Bula 3a 2,23 nyTa y OGHOCY Ha IPOU3BOJie MCTUX KapaKTepUCTIKA
koju Hucy samrhenu (Saez, 2016). Tp>xuiHa BpeFHOCT IIO/bOIIPUBPELHO-IIPeXpaMOeHNX
IpOU3BOJiA 1 ANIKOXO/MHMX Iha Koja Cy perncTpoBaHa Kao 03HaKe reorpadcKor mopexia
3a teputopujy EY usnocu 74,76 munujapau eBpa, off 4era ce 1/5 usposu Ban EBporicke
yunje (Risti¢, i dr., 2020).

HakoH yBobhema moryhHocTI perucTpaliyje o3Haka reorpa)ckor Hopek/a Ha HUBOY
EBporicke yH1je u 3a perncrparyje us seMaspa Bat EY, Komym6uja je kpajem 2004. ropuse
IIOflHeIa 3aXTeB 3a perucTpauujy reorpadcke osnake Kade Komymb6uja (Café de Colombia).
IMocrymax je ycremnrHo okondas 2007. roxune npusHameM Kade Komymbuja kao samrrnhene
O3HaKe IopeK/a 3a Teputopujy EBponcke ynuje. bpyx/bubo ninanmpaHoM MapKeTHH-
IIKOM KaMIIalboM 0a3MpaHoj Ha MSTPafibl pelryTalyje Kpo3 CUCTeM IIpaBa MHTEIeKTY-
aJIHe CBOjIHe, KoMyMOujcka Kada je OpeHaypaHa Kao jefiHa off Hajoo/bUX Ha CBETY, LITO je
mosero o moseharma n3Bo3a u neHa kade. Hanmonanna depepanmja ysrajusada kade us
Konymbuje (Federacién Nacional de Cafeteros de Colombia) Ha Tp>KUIITY KOPUCTY BUILIE
PErucTpOBaHMX SKUTOBA, Of KOjUX je IpBM U HajnosHatuju XyaH Banges (Juan Valdez).
Ilena oBe kade je Buma 3a 20% y ofHOCY Ha Kady CIMYHUX KapaKTePUCTUKA U3 IPYTUX
semaba. Depepanyja ysrajusaun kade 13 Komymbuje motom je Ha TpyKuiITe n3baruia n
Kady ca sxurom Buencafé, koja ce mokasasa Bpno ycreurnom (Making the Origin Count:
The Colombian Experience, 2021). Konrymb6uja je moce bpasnna najsehn npoussohau
Kade y JlaTuHCKOj AMepui, ca TORMIIBOM IPOoKU3BOAHBOM Off 15 Bpeha kade ox 60 kr y
2019. roguaN.

Ha'Long npsxeHe nurie cy mponssop 3amrihen reorpadckom o3Hakom ox 2013.
rofyHe Ha oapydjy BujerHama. OBe uribe ce U37I0B/baBajy Y TOHKMHIIKOM 3a/IUBY I7iE je
Ca/IHUTET BOJie HIDKA U CTAaOMIHNMja Y OGHOCY Ha Apyra npuobasma, 300r dera oBe IUTbe
nMajy usmeby 15 - 21% HiDKy KoHIIeHTparyjy conu. CraTka Bojie MOTH4e U3 IPUTOKA Koje
cy 6orare IJITaHKTOHMMA 6OTaTM HEOPraHCKUM U OPraHCKMM MaTepyjaMa, IITO je jefjaH
Off y3pOKa 3a BUCOK HVBO €CEHLIMjaTHIX aMMHOKYVICeNMHA Y OBUM JIUTHaMa (6—36% BuIin)
(Ha Long Fried Calamari, 2013). AHaim3a Koja je BpllieHa Ha y30pKYy TpU IIOPOAMLe, Koje
Cy ymucaHe Kao obnamheHy KopycHMIM o3HaKe reorpadckor nopekita Ha'Long npskeHe
JINTHbe, TTOKa3aJIa je 1a je y 2014. rogmHe BIX0Ba MPOJajHa LieHa Oyta Buira 3a 15-17$ o
KIJIOTpaMy, IITO je ZOoNpuHeso nosehawy HUXOBUX IPUXOJA.
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EBporicka komucuja je mogerkom 2021. rogyHe my6mkoBana CTYA1jy 0 €KOHOMCKO]
BpefHOCTH LieMa KBanuTeTa EY, reorpadckux osHaka mopexsa 1 rapaHTOBAHO TPaju-
LMOHaNHKX crienujamnteTa (Study on economic value of EU quality schemes, geographical
indications (GIs) and traditional specialities guaranteed (TSGs)) koja je 6asupana Ha 3.207
PerucTpoBaHUX O3HaKa reorpad)CcKMx mopekia y 28 gpxasa wianuia EY Ha xpajy 2017.
roguse (1o Kpaja mapTa 2020. roguHe yKynaH 6poj samrtuhennx nMmena nosehao ce Ha
3.322). [Iponemyje ce ma reorpadcke 03HaKe IOPEK/Ia ¥ TAPAHTOBAHO TPafUIVIOHATHY
CHelVjauTeTN Y4eCTBYjy ca 77,15 Munmjapan espa, ITO YMHY 7% YKYIIHE BPEJHOCTH
IIpoZaje eBPOIICKOT ceKTopa XpaHe 1 miha mpouemenux Ha 1.101 mumjapay epa. JotoBo
IIOJIOBMHY TOT M3HOCA YyHe BuHa (39,4 Muujappe eBpa), HO/bOIPUBPENHY IPOU3BOIY U
npexpambenu mpoussopu 35% (27,34 muamjappe eBpa), a ankoxonsa nuha 13% (10,35
Mwmjappu espa). CTyauja je mokasasa a je IIpofajHa BpeIHOCT aHaIM3MPaHUX IIPOM3BOJA
ca reorpa¢)CKOM 03HAKOM ITOPEK/IA y IIPOCEKY ABOCTPYKO Beha of mpofajHe BpefHOCTH 32
cmraHe nponssope. IIpeMujcka croma usHocuIa je 2,85 3a BUHa, 2,52 3a ankoxonHa nuha
u 1,5 32 IO/bOIIPUBPEIHE IIPOU3BOJIE U XPAHY.

[lleme KBanuTETA MO/BONPUBPENHNX IPON3BOJA

V3pakena je cBe Beha sayHTepecOBaHOCT IOTpOIIAYa Ka IIPOU3BOAVMA BICOKOT
KBaJINUTETA, KOjI/I Cy Ipon3BeneHn CHeHI/I(bI/I‘IHI/IM HAYVMHOM IIPOM3BOIIHE. Pasjor rome
JIeXN ca jeflHe CTpaHe y Hoc/enuny cBe Beher HermoBepemwa IOTpolIada y Ipoussobade,
KOjU Cy BHIIle ITyTa IPOUT CTABU/IN UCIIPeE KBATUTETA, a HEPETKO 1 caMe He3begHocTI
IIpOM3BOJA, IIPEKO 7100 THUX TpEHAO0BAa ME€barba JXMBOTHIMX HaBVIKa VI CKIOHOCTHU ITIOTPO-
IIava, TeKBY Ka 3[IpaBJjoM UCXPAHOM, YHaIIpehemeM 3apasiba, amu 1 moehamy cBecTH
(6] 3Ha‘{ajy 1 O49yBalby XNBOTHE CpEIIHE.

Kako 61 ce momoria mpomoryja moce6HuX (TOATHIX) BPEIHOCTHU TPagMUIVIOHATHAX
npoussopa Ypegoom (EY) 6p. 1151/2012 Espornckor mapnamenTa u CaBera o remMama
KBa/INTeTa 3a IO/bOIPUBPeNHe 1 pexpambere mponssoge (SL L 343, 14. 12. 2012) mpo-
IICAHY CY YCI0BU yroTpebe cuMO0/1a KBannuTeTa [apaHTOBAHO TPAANIIOHA/IHY CITe-
nujanuret — I'TC (TSG - traditional speciality guaranteed). Ypen6om ce nponucyje ga
O3Hake, IpenBrbeHe IMeMaMa KBaIUTeTa O3HaKa I 3HAKOBA He JJOBOJIE Y IINTambe IPaBIIa
EBporncke yHmje nnm jp>kaBa 4IaHMIA KOja YIPaB/bajy MHTENIEKTYalTHOM CBOjUHOM, I10-
ceOHO OHa IIpaBIM/IA KOja Ce OAHOCE Ha Teorpa)CcKe O3HAKE, IMEHA TOPEKJIA U )KUTOBE, Te
IIpaBa Iofe/beHa IpeMa TYM IIPaBIJIMa.

Jla 6u Hexu mpousBoOx Morao 6uru osHaveH cumbonom kBaymrera I'TC/TSG He-
OIIXOJJHO je J1a je OH IIPOM3BeieH TPaJUIIOHATHOM METOJIOM Off CMPOBUHA KOjIIMa CY
y perucTpanyjyu npu3HaTa Hapo4nTa cBojcTBa. OBOM 0O3HAKOM IIPBEHCTBEHO Ce HITUTE
peLienITypa VIV Ha4MH IPOM3BOJIbe, TAKBI IIPOU3BOAM HACTAjy CIIPOBOhemeM JocienHe
IpoLenype, HOCTyIKa nan HaunHa. 3a peructpanujy I'TC/TSG ume nponssopma Moxe ce
YHOTpeOUTY HAa3UB KOjIi Ce TPALULIMOHATHO YIOTPeb/baBa 3a O3HAYaBabe CHELDIIHOT
IIPOM3BOJIA VJIM OIMCYje TpagULMOHAIHA YUIN clennUYIHa CBOjCTBa IpousBoga. Ilox
TPAUIMOHATHOM yIIOTPe6OM CMaTpa ce JoKasaHo Kopuinheme y eprofy off HajMame
30 roguua (Volar Pantié, 2014).
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HO]IaTHa BpPE€OHOCT OPTaHCKUX ITpOM3BENEHNX IIPON3BOA

ITpouspozma MO/LONPUBPENHNUX U SPYTUX IPOU3BOJA MeTO/jJaMa OpTaHCKe IIPON-
3Bopme y P. CpOuju perycaHa je onrosapajyhom yernciaTuBoM Kojy 4uHe 3aKOH O Op-
raHckoj npounssopmi (,Cr. rmacuux PC’, 6p. 30/2010 u 17/2019 - ap. 3akon), [IpaBumHnk
0 KOHTPOJIH U CepTUPUKALIMU Y OPTaHCKOj IPOU3BOAY U METOflaMa OPraHCKe MIPOn3-
Bopmse (,Cry>x6enu rmacauk PC, 6p. 95/2020 u 19/2021) u ITpaBUIHUK O JOKYMEHTALMj1
Koja ce JoCTaB/ba OB/alheHoj KOHTPOIHOj OpraHM3aLMjy paiy U3aBama IOTBPJe, Kao
¥ 0 YCTIOBUMa ¥ HauMHY TIpofiaje opraHckymx nmpoussoza (,,Cn. rmacauk PC”, 6p. 88/2016).

3aKOHOM je MCK/by4eHa YIOTpeba reHeTCKM MOAN(UKOBAHNX OPraHM3aMa, Kao I
IIPOM3BOJA KOjM UX CaZpKe WM Cy HaCTa/u y3 IbJXOBY IIPUMEHY. YCTaHOBJbEH je cep-
TrQUKALMOHN 3HAK KOjIM ce MOTy obenexxaBaTu foMahu oprancku npoussoau. Bakan
CErMeHT OpraHM3alMje YHYTPallber TPXKMUIITA YMHY KOHTPO/IA MHCIIEKLMjCKOT HaI30pa
KojoM ce o6esbebyje npumeHa cranfapaa u Gpep KOHKYpPeHIMja, Kao U 3allTUTa IOTPOIIaya.

IMoper 3akOHOAABHOT OKBMpa Koju 06e36elyje onp>xuBu pa3Boj 1 GyHKIMOHNUCAE
YHyTpallllber TPXKUIITA BaXKHA je ¥ T0OpOBO/bHA IIpUMeHa oarosapajyhux crangapaa,
KOjyIMa ce IITUTE NHTepecH moTpolrada u obesbelyje nmomreHa KOHKypeHIja.

[Tpema npukasy Bana-Tankocuh u gp. (2021), moTpolrady MIMPOM CBeTa Cy MaXOM
CIIpeMHM Jia T/IaTe IPEMIjYM LIeHY 32 OpraHCKe IIPOM3BOJie, TaKO Cy IOTPOIIAYN y JanaHy,
yciien 3a0pMHYTOCTY 3a CBEXXMHY XpaHe, BO/bHI Jia CepTU(UKOBaHO IT0Bphe II1aTe BuIIe
8-22%, rpuKyM IOTpoIIaYM Cy CIIPEMHU Jja U3ABOje 55% BUIlle HOBLA 32 OPTaHCKO BIMHO
u 0 100% Bu1e 3a opra"cke nomopanue, 50,6% Vranujana je cipeMHO Jja IIaTy BUILY
IleHy 3a OpraHCKe IPONU3BOJE, a 95% Vpavana 6u mIaTnIo LieHy Koja je Beha ox 5 1o 24%
Y OOHOCY Ha IleHy KOHBEHIIMOHa/IHMX Ipoussoza. [Ipema BexanmjeBoM ncTpaXupamy,
BehnHa noTpomraya y Cp6uju je Bo/bHO #a miatu u 1o 20% BHUILY LieHy 3a OpraHCKe Ipe-
xpaMbeHe IPON3BOJie Y OFHOCY Ha UCTOBPCHE IIPOM3BO/ie KOHBEHIIMOHATHOT ITOPEKIIa.
Anannsa Casesa muenapckux opranusanuja Cp6uje u BojsoanHe ykasyje Ha To fia je
BehnHa kopucHMKa — 44,9% crpeMHa fia IIaTK 32 OPTAaHCKYU MeJl IPeMMIjyM LieHy, Koja
je Buima 3a 20-30% y oHOCY Ha LieHy KOHBEHIIMOHA/HOT Mefla, Bepyjyhu ma Takas Mef
nocepyje 607/pa CBOjCTBa, IPBEHCTBEHO Y TOITIEAY HeroBe 6e30eTHOCTI I XPaH/bUBOCTI
(Vehapi, 2020).

Cranpapansanuja u ceprupukanyja
IIO/bOTIPUBPEJHIX ITPOU3BOJA

3HavajaH 6poj (aKTopa KOjU MOTY YTPO3UTH IIPOU3BOAIY, 0€30eTHOCT /by 1 KU~
BOTHY cpenuny (Miltojevi¢ & Ili¢-Krsti¢, 2020) HameTHYO je ToTpeby Ka yBohemwy onpebe-
HIUX IIpaBM/Ia y MOCTYIIMMa IpUIIpeMe, IPOU3BOAIb€, Tpepajie ¥ MpoMeTa IPOoNU3BOJia.
ITpouec yrBphuBama u npupeme npasuja KOjuMa ce perymiry akTUBHOCTH y ofpebe-
HOj o6macTy, Hajuernhe ce BpIIM Kpo3 IOCTYIAK CTAHAApAU3aLuje. Y CUTyalnjaMa Kaja
IpUMeHa CTaHfapfia Huje o6aBe3a, OHA je HAPOUINTO KOPMCHA jep ImpefcTaBba 6asy 3a
ob6e3beberme crcTeMa KBamuTeTa [eMOKYITHOT IIPOM3BOJHOT ITOCTYIIKA.
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dopmaHI HOCTYIAK CTaHAapAN3anuje poba win ycayra Hajuenrhe ce ofBuja Kpo3
npolec ceptrdukanyje. Y HOCTYIKy cepTiduKalyje ce yCTaHOB/baBa Jia /I CY UCIYEeHI
npomnucany ycnoy. CepTudnkaT Moxe U3JaTy caMo oB/aheHo cepTU(NUKAIIOHO TeTIo.

Harmn nopact 6poja cranoBHuKa 1 nopehana norpe6a 3a XpaHOM JJOBe/IN CY O
PpasBoja Io/bOIPUBPeEe KOja Ce OCamba Ha IPUMEHY MeXaHM3alije ¥ HEKOHTPOJIMCaHe
yrorpebe MuHepanHux hyOpuBa 1 cpeficTaBa 3a 3alITUTY Ovba. TaAKBOM IIPOM3BOLEHOM
IIOCTIDKY ce Behy IIpMHOCH, /Iy Ce TO YMHMU IO LieHY CMamberba KBaIuTeTa IPou3Bosia
" HeMVMHOBHUX 3HaYajHUX ITOC/IeANIIA HAa OUyBalbe IIPUPOJIHE CPefiHe 1 3IpaB/be JbYu
(Vlahovié, M. Strbac, 2017, str. 133).

OpraHusanuja 3a XxpaHy u noponpuspeny Yjenumwennx Haunja FAO (Food and
Agriculture Organization) penosHaje crierpuduyHe — moce6He IPON3BOJE Ka0 IPOM3BOTE
ca crernUYHIM KBaJIMTETOM KOjU MMajy KapaKTePUCTHUKe KOje CY Y Be3! ca BUXOBUM
CacTaBoOM, IIPOM3BOALOM VW/IN IIpOIlecoM Ipepaze. KBamuTeT oBMX Ipon3Bofa je M3HAT
OHOra Koj je o6aBe3aH y OKBUPY 0e30eJHOCTY XpaHe U OCTa/INX MUHIMATHNX 3aXTeBa
Ha Tpxuity. FAO 0By BpcTy KBa/mMTeTa BUAM U KaO MOTEHIYjasI 32 CTPATELIKO fudepeH-
Lupambe IPoN3BOJa Off CIMYHMX U CPOTHIUX Ha TPXKUILITY Y/Me Ce OCTBapyje IOTeHIjal
IIOflaTHE BPEHOCTH.

Ha teputopuju P. Cp6uje uspakeHn Cy HOBO/bHI arpOEKOIOLIKY YCIOBY VM IPVPOLHI
pecypcu 3a IpoM3BO/bY OPraHCKe XpaHe. Benka MoBpuIMHA KBaIMTETHOT 3eM/BIIITA,
BOJIe, pe/laTyBHO c/1abo 3araheH Basfyx, Kao ¥ TpagMIYIOHa/IHa opyjeHTanuja Beher 6poja
mpousBobaya Ka OpraHCKOj IPOU3BOJY, HOOPM CY IIPENYC/IOBY 3a LIMPY Y IPUMEH/BUBY)Y
OPTaHCKY IIPOU3BOJIIbY.

Mako roToBO CBe Ha CBETY IMa CBOjy LieHY, Hallle 3[ipaBbe je HajCKyT/ba KaTeropuja.
XunoxpaTopa uspekxa , My cMO OHO IITO jefeMO’ CBe BMINE Y IPBM IUIaH CTaB/ba CTape
copre xunrapniia, Boha n mospha, jep cy oHe Hajsehu rapaHT 3[jpaBe MCXpaHe 1 3[jpaB/ba
y XXI Bexy.

Tenerckn Mopudukopana xpaHa (I'M xpaHa 1M OMOTEXHOIOIIKA XPaHa) jecTe XpaHa
IpousBeieHa Off OpraHusaMa Koju ¢y 611 HOfBPIHYTU IIOCEOHNM U3MeHaMa yHyTap
wuxose JHK, mpumMeHOM reHeTcKOr MH>KewepcTBa. Jako ce MHOre ApYIITBEHe TPyIle I
MHCTUTYLMje 3a/IaXy 3a 3a0paHy reHeTCKM MOAM(UKOBaHe XpaHe, eHa ynorpebda mpo-
rpecuBHO pacte Ha cBeTckoM Tpxkuity (Genetically modified food-consumer protection
and trade regulations, 2017) op xako je capa Beh naBHe 1994. kommanuja Kanren (Calgene)
u3 Kammdopunje, npegcrasuia cBoj napasajs Koju je OTIIOPHU)U Ha TPY/berbe U Ca OJJIO-
JKEHNM caspeBameM 107 HasuBoM Uysap ykyca (Flavr Savr). Vlako je moTpaxxiba 3a OBUM
IIPOV3BOAOM 61/Ia BE/MKA, IPOM3BOJ HUKA/A Hitje 610 MCIIaTyB 360T BUCOKVX TPOIIKOBA
pou3BOAbe 1 AUCTprbyLje. IIpuMep n3yseTHOT yTuIIaja jaBHOT MEbeba U M360pa IoT-
poliaya jecTe GppaHIIN3HA IPON3BOJHA IIACTE O OBOT Iapajajsa y Bennkoj bpurannju
ofi cTpaHe 3eHeka (Zeneca), Koja je JOXKMBea IIPOJiajHN KOMAIIC Ca eMUTOBAaeM cepyjaa
y KOMe ce TOBOPIJIO O IITETHOCTY KOH3yMallije TeHeTCKU MOAM(UKOBaHe XpaHe, U3HO-
IIereM IIofjaTaka U TBP/bM 3a KOje ce KaCHUje IT0Ka3asIo Jja Cy HeTauHN. JaBHO MIbelbe,
TO jecT KYIIIN, OJTydM/IN CYy Jla He JKeJle Jla ce TAKBM IIPOM3BOAIM Hajlase y IOHYAM MAKO
jacHO obenmexxeHy, Te Cy HajBehn npopajuu maHny y bputaHuju MoByK/IM 0Baj IPOU3BOL
u3 cBoje nouyze (Bruening, Lyons, 2000).
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3akoHOM 0 TeHeTCKM MopudukoBauuM opranusmuma (,Ci. rmacaux PC”, 6p.
41/2009) mpormucaHo je fa HUjefaH MOAN(UKOBAH XIBY OPraHM3aM Kao HIU IIPOU3BOJ
Off TeHeTUYKY MOAN(IKOBAHOT OpraHM3Ma He MOXKe [la Ce CTaBU Y IPOMeET, OHOCHO Iajn
y KoMepIMjaHe cBpxe Ha Tepuropuju Permybnuke Cpbuje. Vako HUCMO ycaM/beHM Y 3a-
OpaHu reHeTcky MopuduKoBaHe XpaHe, HapouuTo y EBpomnu rze je y Buiue ox 20 3empa
3abpameH beH Y3T0j, ¢ 063upoM fia Hajeeha cBeTCKa TP)KUIITA [03BO/baBajy HIXOB Y3Io0j
(CAL, Bpaswun, Aprentuna u VMHauja), BeMKu feo Haller IVTacMaHa 611 MOTao fia ce BPIIN
Kpo3 1Ipofajy pobe Koja je HasHadyeHa kao HOH TMO (Mihovski i dr., 2012).

Ox ycBajama Ypenbe (EC) 6p. 834/2007 o opraHcKoj pon3BOAmY 1 0bee)xaBamy
OPTaHCKUX ITPOU3BOJIA jeflaH Off I/IABHMX 113a30Ba je 6110 CTBapakbe je[MHCTBEHOT TPXKMIITA
OpraHCKe XpaHe Ha HUBOY EBpoIicke yHUje y3 CHa)kaH KOHTPOJTHM CUCTEM 1 TPOBEPY LYK
IIe/IOT JIaHI[a CHab/ieBamba. Y3 UCTOBPEMEHO IT0jeTHOCTAaB/beHY CepTUPMKAIN]Y 3a Majie
II0/bOIIPYUBPEHIKE, 3aXBaj/byjyhu HOBOM cucTeMy IpynHor ceprudukoBama. Y CAJl je
2016. ropuHe YCBOjeH 3aKOH IIpeMa KojeM 01 ce CTBOPMO HAaLlMOHATHU CTaH/Iapf 33 O3Ha-
JaBame XpaHe HAIPaB/beHe TeHEeTCKU MOAVM(UKOBAHIM OPTaHU3MIMA.

Hekn on focTynHux nogarka ykasyjy ga y Cp6uju moctoju 0Ko 1mojia MuIMoHa XeK-
Tapa Koju ce He 06pal)yjy Bullle off eT TOf1Ha, TAKBO 3eMJ/BMINTE YIIPABO IIPECTaB/ba MO-
TOJIHO T7le 3 Tajerbe OPraHCKUX MO/bOMPUBPETHNX Tponssona (Sevarli¢, 2019). Caspemeny
IO/BOTIPUBPEY KapaKTepHIlle MHTeH3MBHA OJBOIIPUBPeNa Koja nsMely ocrasor moppasy-
MmeBa 1 Behy ynorpe6y mectuipuia u Beurradxor hy6pusa, mto pesynrupa nponsBogymMa
cyMmmbuBe 6e30eIHOCTH 3a JbYCKY yIOTpeOy [0 NNTalby HapylllaBatba 31paB/ba, HOK je
HeTaTMBAaH YTULAj HA )KUBOTHY CPeAMHY U CTelleH 3araherma HeymMmTaH.

OpraHcka Ho/pONIPUBPefa je HauMH IPONU3BOAIbE KOjI ITOipasyMeBa 00aBe3Hy yIIo-
Tpeby 3eM/BMIITA KOje HUje TPEeTUPAHO XeMUjCKUM hyOpuBOM off Tpy TOAMHE U BUIIe
rofiuHa 6e3 yrnoTpebe XeMIjCKIX CYICTaHIV ¥ TeHETCKM MOAV(UKOBAHUX OpraHM3aMa.

ITpenasak Ha OPraHCKY MO/BONIPUBPENY HOMPUHOCK MoBehamby MpyUxo/ia IPBEHCTBe-
HO Ipeko noseharma TPXXUITHYX LIeHa, aIM U JPYTUX TOJATHUX eKOHOMCKMX KOPUCTIL.
CepTrduKoBaH) OpraHCKY IPOU3BOIM MIMajy IPeMIjcKe IieHe Koje Bapypajy 3aBIUCHO O
TPXXUITHKX ycnoBa (o 40% mo 200% wnp. y llIBajuapckoj).

JHTerpanHa salITUTA je KOHIENIT KOj) je HaCTAo Ha IIpenasy Ie3feceTnx y cefilaM-
IeceTyX TOiMHe 1 IOfipa3yMeBa Cy301jarmbe MITeTHUX OpraHM3aMa y3 IPYMeHy MeTofa
Koje y HajMambe Moryhoj Mepu HapylIaBajy IpUpORHE CUCTeMe U MOACTUYY IPUPOJHE
MeXaHU3Me, a KOji Cy eKOHOMCKI J €KOJIOIIKY 3a/{0BO/baBajyhir.

Y Cp6uju He IOCTOjU HUjelaH XeKTap 00paiBOr 3eM/bMIITA CepTU(UKOBAHOT 32
MHTETPajIHY IIPOU3BOJIHY, MAKO TO YMHIU OCHOBY 3a CBe Apyre cTangappe. OcuM Tora, camo
HPOLIEHTYaTHO He3HaTHe HoBpiHe oy Bohem u mosphem nmajy Global G.A.P - (Good
Agricultural Practice) ceptuduxat. OBaj CTaHAAPH je HACTA0 KaKo 61 KYIILy MOI/IN fja OyRy
CUTYpPHM JIa je XpaHa ITpoM3BeJieHa Y3 MMHIMAaJIaH YTHULIAj Ha )KUBOTHY CPEIUHY, Ka0 U Y3
oxroeapajyhy curyproct 1 o6po6ut pagHnka u skusotuma. OH je jejaH off yciosa 3a
mracMaH cBexker Boha 1 mopha y cynmepmapkere y EBporckoj yaujm.

Hupexrtusa 2009/128/E3 o ycriocTab/bamy OKBMpPA 32 Ie/IOBabe 3ajelHNUIIe Y TOCTH-
3amy ofip)xuse ynorpebe necruiypa (Directive 2009/128/EC of the European Parliament
and of the Council of 21 October 2009 establishing a framework for Community action to
achieve the sustainable use of pesticides) KojoM ce cMambyje PUSUK Y HETATUBHU YTULIA]
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kopuirherma IecTUIA Ha JbYAICKO 3IpaB/be U >KUBOTHY CpefiuHy. [JUpeKTNBOM ce yBOaM
obaBe3Ha IIpUMeHa OCHOBHMX Haue/la MHTErpyUCaHe 3aIlTuTe 611/ba 3a Cy30Mjarbe ITeTHUX
opraHusama 6mpa 11 aITEPHATUBHUX MPICTYIIA U TEXHMKA KAO LITO Cy HEXeMUjCKe Mepe
3alITHUTe OM/ba pajyl MOCTH3aba OAP)XKIBE M KOHKYpeHTHe Io/bonpuspefe. Ilpumena
oBe [lupekTuBe MOXKe OMTHM OFf BeIMKOT 3HavYaja 3a 13B03 Boha 1 moBpha Ha Tpxuiute
EBporncke ynuje.

[Tponenar rpabaHa uuju ce XMBOTHU CTaHAApA cMaTpa Heoprosapajyhum y Ha-
I[IOHAJIHMM OKBYIpUMa je HajBehy u3BaH ypOaHMX IleHTapa, I7ie CY IOCEOHO yrpoXKeHa
nomahuHCTBa Koja nMajy Mase nocefie. [TosehameM mponsBoze GprHaTHNX IPOM3BOAiA Ca
samrTiheHNM reorpacKyM HOPEK/IOM U cepTU(UKOBAaHNX TPaAUIMOHATHIX IIPOM3BOJA,
Ipy»a ce MOTyhHOCT 3a ocTBapeme ofilaTe BpeHOCTH TpousBohaunma y pypamHum un
HepassujeHM obmacTuma. [TocTnsamem Behe kpajie IpeMmpaHe IleHe, CTBApPajy ce yCIo-
BI 3a KBaJIUTETHMjM )XMBOT Ha CEJTy U 3allOI/baBambe, a TUME M OCTaHaK M/IAfIMX Ha Cey.
To 61 MorNI0 y 3HaYajHMjOj Mepy IO3UTVBHO YTULIATY Ha jefjaH Off IJTABHUX CTPATeIIKUX
npo6eMa (y3 Aemomnynaryjy u feMorpadcko cTaperme) Koju je U3pakeH Ha MOfIPYdjy Uu-
taBe Cpbuje, a TO Cy MUTpaLuje U3 PypalHUX CPEfUHA KA IPAOBIMA, OLyMUpabe cea
U JIOITY IeMOTPadCKy CIIMKY.

3ak/by4ak

ObenexaBame IPOU3BOJA MMa BULIECTPYKY 3HAYaj, OHe yIIyhyjy morporuade Ha Ka-
PaKTepUCTHKe 1 KBAIUTET IPOU3BOJA, U 1yBajy UX Off TXKHMX HaBohemwa 1 06mamyjyhux
uH(OpMaIuja 0 IPUPORU MV KBATUTETY Tpoussofa. IIponssobhaue mrnre off mokyiaja
IPYTUX fla eKCIUIOATHIIY PeIIyTalijy BIUXOBOT IPOM3BOJIA, oMoryhasajy 60y mperno-
3HAT/BMBOCT Ha TPXXMINTY U ToBehaBajy BpefHOCT HBIUXOBUX IIPOU3BOJA.

/360p npexpaMbeHNX Mpon3BOfia e TEPMIUHICAH je CBe BIIIe, He CaMO (pU3UOIOLI-
KVM JWIM HYyTPUTUBHUM HoTpebama Beh u gpyrum daxropuma. [lomio je 1o mpomeHa y
CTaBOBMMa IOTPOIIIaYa IIpeMa 3[paB/by 11 Bohermwy 3/jpaBor Ha4MHa )XMBOTA, KA0 1 I1-
TambIMa IIpeMa KMBOTHO] CPEIVTHI, TTI00aMN3aIVj I ¥ M3HOIIEHY PYTVX TIMTIHUX CTaBOBA.

I[TpemujyMcKe IieHe, KoOje Cy TOTPOLIAYN CIIPEMHI Jia IIaTe 3a ofipeheHe BpcTe mpe-
XpaMOeHMX IIpousBofa Mopajy 6uu npahene u BucokoM fogarom BpenHomhy. OpraHckiu
IpOM3BOAY MOCenyjy u oapeheHe crerudnuyHoCTH Koje MpeAcTaBbajy 6apujepy Ha Tp-
JKMILTY: BUIIA LieHa, TeXa JOCTYIIHOCT, Makbe IPUBJIadaH U3ITIe], CTaba IPOMOBUCAHOCT 1
np. Taxobe, ycren HeoBOPHE MHCHEKIMjCKe KOHTPOJIE (KOja je HeOIIXOf{HA Y 1IeTIOKYITHOM
IPOM3BOJSHOM JIAHILY: Of BbUBE, IPEKO CKIAAMUIITEHA I IPOU3BOAE CTOUHE XPaHe I
MCXpaHe )XUBOTHIHA, 0 IHATTHOT IPOU3BOJia) IPUCYTaH je U ofipeheHN cTereH HeroBe-
peba MOTPOIIIada y O3HAKe 32 O3HAYaBakbe OPraHCKIUX ITPOU3BOJA. VIcKasaHN CKeNTHIM3aM
je HajHVDKY y OFJHOCY Ha O3HaKe reorpadCcKor MopeKa, jep je 3a IUXOBY PeruCcTpalyjy
OCUM CHeNUPUIHNX CBOjCTaBa 1 ITOCEOHOT KBANMNUTETA, TOTPEOHO BUIIEEIIeHIjCKO IIPH-
cycTBo Ha TpxuTy. Takobe, reorpadcke o3Hake HopekiIa Cy6muMmpajy nepreniujy Koja
y ce6u cafip>Ky MHOIITBO Pas3NIUIUTHX e/leMeHaTa KOjJi CYKIIeCMBHO YTy Ha MOTpOIIade:
TpaIMIMOHaTHA TPOM3BO/HHA, 3/[paBa XpaHa, IPUPOTHO OKPYXKerbe, APYIITBEHA I KO-
JIOIIKA OITOBOPHOCT.
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Mako nMaMO 3aKOHOIABHM OKBMP KOjI je YITIaBHOM yCaIJIallleH Ca perylaTuBaMa
Esporncke yuuje (Ypen6ama Casera n Ypenbama Komucuje), mocroju nspakeHa Hefo-
pedeHoCT, KOja 1Ma 3HaYajHe HeraTUBHe MMIUIMKALMje Ha Haure mpousBobade. Tako Ha
npumep, nako je Cpbuja semrba HOH TMO, jep je 3abpameHa IpousBoama Ipou3Boia
KOjI Cy T€HETCKHU MOAN(IKOBAHM, HIje 3abpareH BbIX0B yBo3. Tako fa Myt MOXXeMO 13-
BO3UTHU IIPON3BOJie Ca IIOTeHIMjaHO BehoM TpxXMIIHOM BpegHolhy Koji HUCY FeHeTCKI
MonuduKoBaHI, a/u ¢ 0631poM Ja je Moryh yBos IpousBopa Kojy 13 3eMalba Y OKpPYIKerby
(ump. Mabapcke xoja gosBo/paBa MO IpousBofbY) CHIDKEHA je KOHKYPEHTHOCT (puHasI-
H1X ponsBofa u3 Cpouje.

IToTenumjan nexxu y npyMeH) MHTETPajIHe IPOU3BOIILE Ca jaCHUM OIpETie/beheM Ka
Kpenpamy LenokynHe Tepuropuje Cpouje kao HOH TMO mozpydja Kako 3a IpON3BOLEY
TaKo M IJIacMaH ucTux. CBecT NOTPOIIaYa, BIXOBO 3Hambe ¥ MHPOPMICAHOCT Cy Y KOH-
TUHYVPAaHOM yCIIOHY. [loTpomadn ce cBakmuM ZaHOM CBe BUIIIe OKpehy ka ImpousBogymMa
KOjI Cy 3[paBi, 6e30eqHN, KBaINTETHH, CBexX, 6e3 mectuiuaa u MO, u mponssenern
y3 PYLITBEHY OATOBOPHOCT U 3AIUTUTY XUBOTHe cpefuHe. CBeoOyXBaTHA OrpaHMYeHa
ycnen nangeMuje COVID-19 ycnoBuna cy ogaTHO OKpeTambe Ka OCHOBHOM IIPMOPUTET-
HOM LIM/bY O4yBamy 1 yHanpebhewy sapasma. [lotenuujan nomonpuspene Cpbuje mexn
Ha IPUMEHM TPAAULMOHATHIX arPOTEXHIYIKIX Mepa I OPraHCKOj IIPOU3BOJbY, KOja 61
y ycnoBuMa 607be efyKariyje 1 mo0osbliama YCIoBa M0/ONPUBPENHIKA, Y3 CTUMY/IATUBHE
Mepe off CTpaHe pyKaBe MOIJIA [ja IIOCTaHe aKIiellepaTop CBEYKYITHOT IPUBPENHOT Pa3Boja.
OsHaxke reorpackor mopexsa Kao 1 CTaHAapAusanmja u ceprudukanyja Mopajy outn
HeM30CTaBHO opybe Ha TOM TyTY.
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Abstract: Preservation of the characteristics of agricultural and food products is direct-
ly correlated with the system of geographical indications. Today, in more than 150 countries
around the world, geographical indications are in the service of guaranteeing quality, origin,
method of production, often tradition and, finally, product safety. The authors point out
the changes in consumer behaviour, the change in the propensity to consume products
that are differentiated on the market by different forms of marking and certification, and
the willingness to pay for the same products at premium prices. Additional labels have
imposed themselves as the main means of valorizing products on the market. The authors
point out the potential of Serbian agriculture and give recommendations to the legislator,
but also to other competent institutions, in order to improve position of the overall national
economy. Ecological, agriculture, based on the principles of non-GMO impurities, with
a clear commitment to the integral principles of land cultivation represents the greatest
potential of our country. Additional state measures that would support better education
and improvement of the position of farmers, with careful strategic planning of agriculture
on the already mentioned principles, would make it an accelerator of the overall economic
development. Geographical indications as well as standardization and certification must
be an indispensable tool along the way.
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Introduction

After India gained independence from Great Britain, Mahatma Gandhi, leader of the
Indian independence movement, when asked whether India would follow the development
strategy possessed by Great Britain (the leading world economic power at that time), an-
swered: “Absolutely not. When Britain needed to colonize half of the humanity in order to
realize its development, how many planets do you think India should colonize in order to
reach its level, since it has twenty times more inhabitants than Britain? We must seek new
approaches and roads of development” (The WorldWatch Institute, 2006).

This paradigm should be followed by all countries, particularly the developing and
medium-developed ones. Being limited by their resources, they must search for solutions
that will maximize their economic growth and wellbeing of their citizens (Novakovic,
2020). Historically speaking, along with the population growth, there was an increasing
need for greater production. The market was dominated by the countries with great natural
resources (the USA used to generate half of the total number of products manufactured all
over the world). After the Second World War, Japan, being the country not extremely rich
in resources and raw materials, had to search for a way out from the economic situation it
found itself in, initiated a quality revolution under the influence of the quality management
theory of the American expert Edwards Deming. It began importing raw materials and
making products with a multiple value. Ten years later, high-quality products from Japan
flooded the whole world and led to changes in the international market that are considered
by many as the beginning of the Third Industrial Revolution. The former aspiration of the
nations towards quantitative production was replaced by the Japanese aspiration to in-
crease quality. The turning point in the development of the quality policy ion the European
Union was 1992, when the European Commission introduced the package of Regulations
(1992/2006/2012) that, instead of the former quantity concept, put an emphasis on the
quality of agricultural products (Sinkovi¢, 2017).

If we look at Serbia‘s geographical position, we will notice that the available natural
resources are exceptionally suitable for manufacturing various agricultural products. Each
agrarian policy largely depends on the price level, and that is the basic point that often
determines the physiognomy of the agrarian policy. The parity of the economic position
of agriculture does not influence only the rate of the agricultural growth of each country,
but also has direct regional and social reflections, the “specific weight” of which undoubt-
edly increases with the degree of development. In recent years, agricultural production
has been on the rise, and that trend also continued during 2020, when, compared to the
previous year, there was an increase in the production of wheat by 17.3%, raspberries by
7.4%, sour cherries by 70.9%, corn by 9.6% and soybean by 15.1%. Despite the growth of
the relative productivity, the economic position of agriculture is deteriorating, so that an
inevitable question arises about the measures that are to be undertaken in order to mitigate
the deteriorating tendency of the relative economic position of agriculture and farmers
(Lovre, Kresoja, 2014). Out of the total of 6,155 permanently populated environments,
urban settlements account for 3%, while the share of agriculture in the total employment
in the Republic of Serbia is more than 20%. According to the latest population census
from 2011, the demographic trend in rural regions is extremely unfavourable, not only as
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a consequence of negative population growth, but also of external and internal migrations
to a great extent (Vukoli¢, 2020).

The research shows that the primary motive of migrations is the satisfaction of the
needs that cannot be met in the local environment. Better material conditions are a gener-
ator of a better living standard that, apart from economic conditions, also implies greater
opportunities for employment, better cultural offer, communal equipment etc. (Bobi¢ et
al.,, 2016, p. 16). The wealth of natural resources and favourable conditions for agricultural
production should accelerate village recovery in Serbia, whereas geographical indications
are an important tool in such struggle.

An increasingly pronounced mistrust in industrially produced food, numerous affairs
regarding the quality and origin of food products, as well as raising the awareness about
the issues of environment and health food cause larger and larger consumer demand for
ecological products. Differentiation and valorization of such products is fatefully bound
with their labelling. In this way, consumers are unambiguously informed that a product
contains desired characteristics, quality guarantee, absolute health safety and thus the
reduced possibility of false presentation of products.

Additional indications as a means
of product valorization in the market

The price of domestic agricultural products is low, which also leads to the unfavour-
able position of farmers, directly affecting the level of their living standard. Serbia has a
high percentage of agricultural land and exceptionally fertile soil. Years-long poor industrial
activity has contributed to the slower trend of environment pollution, which unambigu-
ously leads to the higher quality of domestic agricultural products. Population migrations
from agriculturally undeveloped municipalities towards urban centres are also in a clear
correlation to the region’s development and the amount of GDP per capita (Lukinovié¢,
Jovanovi¢, 2019, p. 233). Orienting farmers towards products with a higher market value
would ensure an increase in the income of the people in rural regions that deals predomi-
nantly with agriculture, which, with the long-term application of such strategy, would lead
to economic growth and improvement of the quality of life in villages.

The modern market is characterized by great demand that is particularly pronounced
in agricultural products. That is why it is necessary on a more frequent basis for producers
to offer additional quality that exceeds minimum legislative obligations. An important seg-
ment in the placement of these products is product labelling aimed at showing an average
consumer that a certain product possesses additional value in comparison to similar or
identical products in the market.

A further emphasis on the product characteristics with the sales promotion via the
use of additional indications or statements has a high potential for both consumers and
food producers. In that manner, producers (and thus agriculture) can significantly upgrade
the valorization of their products, with the potential for preserving traditional and rare
sorts, as well as professions. Thanks to additional indications on products, consumers
become familiar with attributes and health functions of products more easily and better,
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making them an important source of information for decision-making during purchase
(Cvjetkovié et al., 2021).

The possibility of adding value to food products has an important social, medical
and economic potential; it leads to the decreased price sensitivity of consumers and their
willingness to pay a higher price (Gligorijevi¢, 2014).

The current Strategy of Agriculture and Rural Development of the Republic of Serbia
for the period 2014-2024 (“Official Gazette of the Republic of Serbia”, No. 85/14) stipulates
the production of safe and high-quality food that should result in attraction to consumers
in the domestic market, but also in the competitiveness in the foreign market so as to con-
tribute significantly to the recovery and growth of the entire national economy.

The segment of production and sale of traditional certified products is still charac-
terized by a lower degree of offer and demand, primarily because multinational companies
are not dominant in this market share. The market potential for natural and health food
is large and constantly increasing, but in order to be positioned in it, it is not enough only
to make a good-quality and healthy product. It is also necessary to present the product
with an adequate marketing strategy based on the previous research into the consumers’
decision-making process during purchase and in relation to the targeted market segment
(Miti¢, Gligorijevi¢, 2012, p. 210). The key segment in placing agricultural and food prod-
ucts in different segments of the health food market is the communication with consumers,
where product information plays a central role.

The quality of products and services has always been important to consumers, but
since the first half of the 20" century it has become much more than that. Product indi-
cations are not only the guarantee of a certain quality, but consumers increasingly express
their own attitude through their choice. There is an undoubtedly huge impact of marketing
and marketing tools in the creation of tendencies and their influence on the consumers’
conscience, but today’s interests and needs seem to be less imposed and more chosen.

One study from the sector of cheese production has indicated that cheeses with
registered indications of origin can realize up to 30% of the price premium in comparison
to the competition products, which further leads to a higher purchase price of raw milk
in that region, a higher price of hay etc. (European policy of the quality of agricultural
products, 2007).

Geografical indications

The geographical indications system was established in order to preserve the char-
acteristics of the products determined by the synergy of geographical factors and local
expertise of people in the form of methods and traditions (Radovanovi¢, 2014).

In today’s world, more than 150 countries protect specific products of special quality
as an object of intellectual property, either through specially defined legal categories or
through trading, certification or collective indications.

In comparative law, there is no unique concept of protecting geographical indica-
tions. Two main concepts of protection can be distinguished. One form of protection is
achieved on the basis of the rule of the prevention of unfair competition, while the other
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one is directed towards the essential connection between a geographical location used for
labelling a certain good or service, i.e. goods or services.

The modern market is saturated with the huge offer, so that consumers are in a po-
sition to be increasingly demanding and finicky. A decision to purchase a product is made
by consumers who are driven by their inner motives, as well as guided by numerous other
external influences.

The research conducted by a group of authors (Giovannucci et al., 2009, p. 5) shows
that for consumers from the European Union the guarantee of quality is the main motive
for purchasing products with geographical indications for as many as 37% consumers; for
35% consumers it is the expected quality, and for 31% of them it is the special region the
product comes from, including the production method, while for 16% the main motive
for choosing a product is tradition. According to the same study, 51% of the total number
of respondents is ready to pay a higher price by 10-20% for a product with a geographical
origin.

Of special importance is the influence manifested by geographical indications on the
consumers’ perception of the country of origin itself. For the regions they come from, the
products with geographical indications are most commonly part of the recognizable tourist
offer as well; they make their regions recognizable, while they ensure higher prices and a
safer placement of products to producers. With approximately 600 geographical indications
registered in the European Union, France, employs about 138,000 enterprises per year and
realizes income of about 19 billion Euros. In Italy, 300,000 people earn 12 billion Euros
per year in this sector, while in Spain the annual income from 123 registered geographical
indications amounts on average to 3.5 billion Euros (Spasojevi¢, 2012).

Products with a geographical indication are particularly important for the under-
developed and developing countries. Autochthonous agricultural products with a special
origin make the largest part of their exports to developed countries.

Products with a geographical indication give a special contribution where it is most
necessary too: in marginalized rural regions. All those, conditionally speaking, faults (an
outdated method of processing and production, the lack of infrastructure) are converted
into an advantage. The lower productivity of such producers may survive in today's social
trends only with the government subsidies or with the added value coming from the premi-
um prices achieved by these products. Lower product prices also ensure a better access to
markets, which leads to the recognizability of the region a product comes from. Moreover,
the added product value also ensures the establishment of the quality guarantee system,
which further wins consumers" trust.

Products with a geographical origin are most often created ion the traditional and
extensive production with the application of traditional and endemic species, with a much
smaller impact on the environment. Their promotion can also prevent the disappearance
of certain habitats, plant and animal species, natural landscapes and genetic resources.

The importance of products with a protected geographical origin exceeds the eco-
nomic importance; geographical indications are often an important link in the preservation
of tradition, improvement of tourist potential and the building and preservation of the
regional and national image.
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Good practice examples

The relation between the origin of products and their special characteristics, unique
quality and reputation may provide the producers of geographical indications with a better
access to new or existing markets, competitive advantage and the possibility of realizing
profits from product differentiations (Addor, Grazioli, 2017, p. 321). However, there is also
a substantial number of cases when geographical indications have no expected effects in
the market. It may be explained by various factors, the lack of interest of authorized users,
insufficient promotion of products characterized by a special quality thanks to their geo-
graphical origin etc. Understanding the buyers’ motive for purchasing certain products is
relevant to the development of strategies both in the domestic and international markets.
The study of the European Commission from 2012 shows that the price of products with
a registered geographical indication is by 2.23 times higher than the price of the products
with the same characteristics that are not protected (Saez, 2016). The market value of agri-
cultural and food products and alcoholic beverages registered as geographical indications
in the EU territory is 74.76 billion Euros, 1/5 of which is exported outside the European
Union (Ristié, et al., 2020).

After the introduction of the possibility of registering geographical indications at the
European Union level and of registrations from the non-EU countries, at the end of 2004
Colombia filed a registration request for the geographical indication Café de Colombia.
The procedure was successfully completed in 2007, by recognizing Café de Colombia for
a protected indication of origin for the EU territory. In a meticulously planned market-
ing campaign based on building the reputation through a system of intellectual property
rights, the Colombian coffee was branded as one of the best in the world, which led to
its increased exports and price. The National Federation of Coffee Growers of Colombia
(Federacion Nacional de Cafeteros de Colombia) uses several registered trademarks in the
market, the first and the most famous of which is Juan Valdez. The price of this coffee is
by 20% higher than that of the coffee with similar characteristics from other countries.
Afterwards National Federation of Coffee Growers of Colombia also placed the coffee
with the trademark Buencafé, which turned out to be quite successful (Making the Origin
Count: the Colombian Experience, 2021). After Brazil, Colombia is the second largest coffee
producer in Latin America, with the annual production of 15 coffee sacks of 60 kg in 2019.

Ha'Long Fried Calamari is the product protected by its geographical indication in
the territory of Vietnam since 2013. These cuttlefish are caught in the Gulf of Tonkin,
where the water salinity is lower and more stable than on the coast elsewhere, and that is
why they have a 15-21% lower salt concentration. Fresh water in the Gulf of Tonkin comes
from the tributaries with plankton species rich in inorganic and organic matter, which is
one of the causes for the high level of essential amino-acids in the cuttlefish - higher by
6-36% (Ha Long Fried Calamari, 2013). The analysis performed on the sample of three
families registered as the authorized users of geographical indications for Ha'Long Fried
Calamari shows that in 2014 their sale price was higher by $15-17 per kilogram, which led
to the increase in their income.

At the beginning of 2021, the European Commission published the Study on eco-
nomic value of EU quality schemes, geographical indications (GIs) and traditional specialities
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guaranteed (TSGs)) that is based on 3,207 registered geographical indications in 28 EU
member-states at the end of 2017 (by the end of March 2020, the total number of protected
names rose to 3,322). It is estimated that geographical indications and traditional specialities
guaranteed have a share of 77.15 billion Euros, which accounts for 7% of the total value of
the sale in the European food and beverages sector estimated at 1,101 billion Euros. Almost
half of that amount is accounted for by wines (39.4 billion Euros), agricultural and food
products 35% (27.34 billion Euros), and alcoholic beverages 13% (10.35 billion Euros). The
study shows that the sale value of the analyzed products with a geographical indication is
in average twice as high as the sale value of similar products. The premium rate amounted
to 2.85 for wines, 2.52 for alcoholic beverages and 1.5 for agricultural products and food.

Quality schemes of agricultural products

There is an increasingly pronounced interest of consumers in high-quality products
that were made via a specific production method. The reason for this lies, on one hand,
in the consequence of the consumers’ growing mistrust in producers that have put profits
before quality on numerous occasions, and quite often at the expense of the product safety
itself, through the global trends of changing consumers' life habits and preferences, their
aspirations towards healthier nutrition, improvement of health, as well as rising awareness
of the importance and protection of the environment.

In order to help the promotion of special (additional) values of traditional products,
the EU Regulation No. 1151/2012 of the European Parliament and the European Council
on the quality schemes for agricultural and food products (SL L 343, 14" December 2012)
stipulated the conditions of the usage of the quality symbol TSG (traditional speciality
guaranteed). This Regulation stipulates that labels envisaged by quality schemes of labels
and marks do not question the rules of the European Union or its member-states managing
intellectual property, particularly the rules regarding geographical indications, origin names
and trademarks, as well as the rights assigned according to those rules.

For a product to be labelled with the quality symbol TSG, it needs to be produced by
a traditional method, from raw materials with the special characteristics identified ion the
registration process. This label primarily protects the recipe or production method; such
products are created by conducting a consistent procedure, process or method. To register
a TSG product, a name can be used that is traditionally used for labelling a specific product
or that describes traditional or specific characteristics of that product. Traditional use refers
to the proved use in the period of minimum 30 years (Volar Panti¢, 2014).

Additional value of organically made products

The making of agricultural and other products by the organic production methods
in the Republic of Serbia is regulated in the appropriate legislation consisting of the Law on
Organic Production (“Official Gazette of the Republic of Serbia”, No. 30/2010 and 17/2019
- other law), the Rule Book on Control and Certification in Organic Production and
Organic Production Methods (“Official Gazette of the Republic of Serbia”, No. 95/2020 and
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19/2021) and the Rule Book on Documentation Submitted to an Authorized Organization
for Certificate Issuance and the Conditions and Method of Organic Product Sale (“Official
Gazette of the Republic of Serbia’, No. 88/2016).

The law excludes the use of genetically modified organisms, as well as the products
containing them or made with their application. A certification label has been established
for labelling domestic organic products. An important segment of internal market organ-
ization is the control of inspection supervision that ensures the application of standards
and fair competition, as well as the protection of consumers.

Apart from the legislative framework ensuring the sustainable development and func-
tioning of the internal market, it is also important to apply voluntarily the appropriate
standards that protect consumers’ interests and ensure fair competition.

According to the overview of Vapa-Tankosi¢ et al. (2021), consumers throughout
the world are generally willing to pay a premium price for organic products and that is
why Japanese consumers, due to their concern for food freshness, are willing to pay by
8-22% more for certified vegetables; Greek consumers are willing to put aside 55% more
money for organic wine and up to 100% more for organic oranges; 50.6% Italians are
willing to pay a higher price for organic products, while 95% Iragis would pay a price that
is by 5-24% higher in comparison that the price of conventional products. According to
Vehapi's study, the majority of consumers in Serbia are willing to pay up to 20% more for
organic food products than for the identical products of conventional origin. The analysis
of the Federation of Beekeeping Organizations of Serbia and Vojvodina indicates that most
users, or 44.9%, are willing to pay the premium price for organic honey, which is by 20-
30% higher than the price of conventional honey, because they believe organic honey has
better characteristics, primarily regarding its safety and nutritional value (Vehapi, 2020).

Standardization and certicification of agricultural products

A substantial number of factors potentially endangering production, human safety
and environment (Miltojevi¢ & Ili¢-Krsti¢, 2020) has imposed the need for introducing
certain rules in the procedures of production, processing and trading of products. The
process of establishing and preparing rules that regulate activities in a certain field is most
frequently performed through the standardization procedure. In the situations when the
application of standards is not mandatory;, it is particularly useful because it constitutes the
basis for ensuring the quality system of the entire production procedure.

The formal standardization procedure for goods or services most commonly takes
place through the certification process. In the certification procedure, it is established
whether the prescribed conditions have been fulfilled. A certificate may be issued only by
an authorized certification body.

A sharp increase in the population numbers and a growing need for food have led to
the development of agriculture that relies on the application of machinery and uncontrolled
use of mineral fertilizers and plant protection substances. This production achieves higher
yields, but at the expense of the reduced quality of products and inevitable significant con-
sequences in terms of the preservation of the environment and human health (Vlahovi¢,
M. Strbac, 2017, p. 133).
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The United Nations Food and Agriculture Organization (FAO) identifies specific,
i.e. special products as products with a specific quality and characteristics regarding their
composition, production or refinement process. The quality of these products is above the
mandatory quality within food safety and other minimum requests in the market. FAO
also sees this kind of products as a potential for strategic differentiation of products from
similar or related ones in the market, thus realizing the additional value potential.

In the territory of the Republic of Serbia, there are extremely favourable agro-eco-
logical conditions and natural resources for the production of organic food. A large area
of high-quality land and water, relatively low air pollution, as well as the traditional ori-
entation of a large number of producers towards organic production - all these are good
prerequisites for broader and more applicable organic production.

Although everything in the world has its price, our health is the most expensive cat-
egory. Hippocrates® saying that “We are what we eat” increasingly puts forward old sorts
of cereals, fruit and vegetables because they are the best guarantee for healthy nutrition
and health in the 21* century.

Genetically modified food (GM or biotechnological food) is the food produced from
organisms that were subject to special changes within their DNA through the application
of genetic engineering. Despite the fact that many social groups and institutions advocate
the prohibition of genetically modified food, its use is progressively increasing in the world
market (Genetically modified food-consumer protection and trade regulations, 2017) since
1994, when California-based Calgene Inc. promoted its tomato that was more rot-resistant
and with postponed ripening, called Flavr Savr. Despite the huge demand for this product,
the product was never profitable due to high production and distribution costs. An ex-
treme influence of the public opinion and consumers’ choice is illustrated by the franchise
production of Flavr Savr tomato paste in Great Britain by Zeneca. The sale collapsed after
the broadcast of the serial speaking about the harmful consumption of genetically modi-
fied food and revealing the data and claims that subsequently turned out to be false. The
public opinion, i.e. consumers, decided that they did not want such products to be offered,
although they were clearly labelled, so the largest retail chains in Britain had to withdraw
this product from their offer (Bruening, Lyons, 2000).

According to the Law on Genetically Modified Organisms (“Official Gazette of the
Republic of Serbia’, No. 41/2009), no modified live organism nor a product from a geneti-
cally modified organism can be placed in the market and/or kept for commercial purposes
in the territory of the Republic of Serbia. Although we are not the only ones to have prohib-
ited genetically modified food, particularly in Europe, where more than 20 countries have
prohibited its cultivation, the largest world markets allow it (the USA; Brazil, Argentina
and India) and a large part of our placement might be performed through the sale of goods
labelled as non-GMO (Mihovski et al., 2012).

Since the adoption of the EC Regulation No. br. 834/2007 on organic production and
organic product labelling, one of the chief challenges has been the establishment of the
unified organic food market at the European Union level, with a strong control system and
inspection along the whole supply chain, concurrently with the simplified certification for
small farmers, thanks to the new system of group certification. In 1916, the USA enacted
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the law that envisages the establishment of the national standard for labelling the food
made of genetically modified organisms.

Some of the available data indicate that in Serbia there are about half a million hec-
tares that have not been cultivated for more than five years; it is that land that is perfectly
suitable for organic agricultural products (Sevarli¢, 2019). Modern agriculture is charac-
terized by intensive agriculture that, inter alia, also implies a larger application of pesticides
and artificial fertilizers, which results in the products of suspicious safety for human use
in terms of harms to health, while it inevitably has a negative impact on the environment
and the pollution level.

Organic agriculture is a production method that implies mandatory use of the land
that has not been treated by chemical fertilizers for three years and more, with no use of
chemical substances and genetically modified organisms.

The transition to organic agriculture contributes to the increase in income, primarily
through the increased market prices, as well as other economic benefits. Certified organic
products have premium prices that vary depending on the market conditions (from 40%
to 200%, for example in Switzerland).

Integral protection is a concept created at the turn of the 1960s and 1970s and implies
the prevention of harmful organisms through the application of the methods that disturb
natural systems to the minimum possible extent and encourage natural mechanisms, while
being economically and ecologically satisfactory.

In Serbia, there is not a single hectare of arable land that is certified for integral pro-
duction, although it is the basis for all other standards. In addition, only a minor percent-
age of the areas under fruit and vegetables have the Global Agricultural Practice (G.A.P.)
Certificate. This standard was introduced in order to make buyers sure that food has been
produced with the minimum impact on the environment, as well as with the adequate
safety and wellbeing of the workers and animals. The standard is one of the conditions for
the placement of fresh fruit and vegetables in the European Union supermarkets.

The Directive 2009/128/EC of the European Parliament and of the Council on the
establishment of a framework for the European Community action to achieve the sustain-
able use of pesticides is aimed at reducing the risk and negative effect of the pesticide use
on human health and the environment. This Directive introduced mandatory application
of the basic principles of integrated plant protection for preventing harmful plant organ-
isms, including alternative approaches and techniques such as non-chemical measures for
plant protection for the purpose of achieving sustainable and competitive agriculture. The
implementation of this Directive may be of great relevance to fruit and vegetables exports
into the European Union market.

The percentage of citizens whose standard is considered inappropriate within the
national framework is the highest outside urban centres, where the households with small
estates are particularly endangered. The increase in the production of final products with
a protected geographical origin and certified traditional products offers the possibility for
realizing an added value to producers in rural and undeveloped regions. By achieving a
higher final premium price, the conditions are created for a better-quality life and employ-
ment in villages, and thus for young people staying in villages. That could positively affect
to a more significant extent one of the main strategic problems (together with depopulation
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and demographic aging) that is pronounced in the entire territory of Serbia — migrations
from rural regions to cities, the extinction of villages and a poor demographic picture.

Conclusion

Product labelling has multiple significance, labels refer consumers to product char-
acteristics and quality and protect them from false statements and misleading information
about product nature or quality. They protect producers from the attempts of others to
exploit the reputation of their products, while ensuring better recognizability in the market
and increasing the value of their products.

The choice of food products is increasingly determined not only by physiological or
nutritive needs, but also by other factors. There has been a change in consumers" attitudes
to health and a healthy way of life, as well as the issues of the environment, globalization
and expression of other personal attitudes.

Premium prices consumers are willing to pay for certain kinds of food products must
also be accompanied by a high added value too. Moreover, organic products have certain
specific features that constitute a barrier in the market: a higher price, lower availability, less
appealing appearance, poor promotion etc. In addition, due to the insufficient inspection
control (necessary in the entire production chain: from the field, via storage and produc-
tion of fodder and animal nutrition, to the final product), there is also a certain degree of
consumers’ mistrust in the labels used for organic products. The manifested scepticism is
the lowest in relation to geographical indications because their registration, apart from spe-
cific characteristics and special quality, also requires decades-long presence in the market.
Furthermore, geographical indications also sublime the perception that contains a multitude
of different elements successively affecting consumers: traditional production, health food,
natural environment, as well as social and ecological responsibility.

Although we have a legislative framework that is mostly harmonized with the
European Union regulations (the regulations of the Council and the Commission), there
is pronounced vagueness with substantial negative implications for our producers. For
example, although Serbia is a non-GMO country, because it prohibits the making of ge-
netically modified products, their imports are not prohibited. Therefore, we can export
products with a potentially higher market value that are not genetically modified, but since
it is possible to import products from the neighbouring countries (e.g. Hungary, that allows
GMO production), the competitiveness of final products from Serbia is reduced.

The potential is contained in the application of integral production with a clear orien-
tation towards creating the entire territory of Serbia as a “non-GMO” region, both for GMO
production and placement. Consumers‘ awareness, their knowledge and being informed are
continually on the rise. Every day consumers turn towards products that are healthy, safe, of
good quality, fresh, with no pesticides or GMOs, and produced in line with social responsi-
bility and environmental protection. Overall restrictions due to the COVID-19 pandemic
led to further turning towards the priority aim of health preservation and improvement. The
potential of Serbia’s agriculture lies in the application of traditional agrotechnical measures
and organic production, which, in the conditions of better education and improvement of
the farmers’ situation, along with stimulating measures undertaken by the government,
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could accelerate the overall economic development. Geographical indications, as well as
standardization and certification must inevitably be a tool on that road.
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