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AJIAT HA IPYIITBEHVM MPEKAMA KAO CPEICTBO
CABPEMEHOT ITOJIMTNYKOI AHTAJKMAHA
- CTABOBU CTYJEHATA Y CPbUJI*

Caxxerak: Y 0BOM pajly ayTOpy M3HOCE pe3yATaTe MICTPAKMBamba O CTABOBMMA CTY-
meHTcKe nomynanuje y Cpbuju y Be3n ca kopunrhermeM ajaTa Ha IPYIITBEHNM MpexXaMa
Kao CpeJiCTaBa MOIMUTUYKOT aHTa)KMaHa. Y TEKCTY je TPeNCTaB/beH CETMEHT IMpPeT UCTpa-
JKUBamba O MOJIMTUYKOM KOMYHUIVpamy MiIaaux y CpOuju, BpIIEHOT Y OKBUPY Teopuje
KOPUCTHU U 3aJJ0OBO/bCTBA. Pe3ynTaTu ncTpakuBama I0Ka3dyjy /ia aJlaTy Ha PYLHITBEHNM
MpexxaMa He JIOIIPMHOCe MOUTIYKOM aHTa)XKOBaby MIAUX y OHIajH chepu. AyTopu
MHTepIpeTNPajy pe3y/iTaTe y KOHTEKCTY OHOCa IOMUTIYKOr KOMyHMLpama 1 Mohu,
ykasyjyhu Ha opicycTBO Hanopa Mnagyx y CpOuju Ka CTUIIa by IOIUTUYKOT CYOjeKTUBUTETA
U TIepCya3MBHOT JIeIOBalba Ha OKPY Kebe.

KipyuHe peun: npyiTBeHe Mpese, IOUTUYIKO OHAIIabe, Miafy, Cpouja

1. YBon

Hecymm1Ba 3aniHTepecOBaHOCT M/IA/IUX 32 CBE OO/IMKe aKTUBHOCTY KOje TIPY>Kajy
ApyLITBEHe MpeXke OTEHIMjalTHO OTBapa I MOTYhHOCT 3a MONTUYKO NHPOPMIUCALbE 1
yuemwe o nomutuiy (Boulianne & Theocharis, 2020; Bode, Vraga, Borah, Shah, 2014). Ose
wiaTopMe Hyfe MIaiMa fia ce yK/byde Y IOJIMTIKY Ha HadlH KOjJ je FbJIMa 3aHUM/BUB 1
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AHra)xoBarbe ayTopa Ha peannsanuji TeKcta GMHAHCKPAHO je CpeAcTBIMa MIHICTapCcTBa MPo-
CBeTe, HayKe I TEXHONIOIIKOT pasBoja Perry6mke Cpbuje y okBupy ITmana Hay4HO-MCTPAKMBAIKOT
pana ®akynTeTa MOMUTUYKMX Hayka Op. 01-2330/1 op 17. 2. 2020. ropuHe.

Vcrpaxusatse 1 ofpeleHn TeopujcKy cerMeHTH YWIAHKA IPONCTEKIN CY U3 IOKTOPCKE AnCepTa-
uyje ,Ilonuridka KOMyHIKALMja Ha FPYIITBEHNM MPeKaMa I IOMUTIYKO TOHAIIAbe MIAJVX y
Cp6uju” kojy je Hesen O6panosuh ogbpanno 2020. ropune Ha PaKyaTeTy HOMUTUYKIX HayKa
YuuBepsurera y beorpany. locTymHo Ha https://nardus.mpn.gov.rs/handle/123456789/17839
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IIpeMa TpeHJ0BMMa Koje camu auktupajy (Pavlovi¢ & Boji¢, 2020; Tapscott, 2011). ITpexo
wy3unosa’ (eHIL. news feed) Ha cBojuM npodINMa Ha pasIMYUTUAM JPYLITBEHUM Mpe-
»aMa y MoryhHocTu cy ma fo6ujajy nadopmanuje koje MOry 6uTH MOKpeTay HOTUTIIKOT
aHraxMaHa. Takobe, MOTy IpaTUTHU WM YaK [TOCTATH aKTUBHU KPeaTopy cafpskaja y Ipy-
IaMa, yHyTap APYIITBEHNX MPeXa, KOje Ce OKYIUbajy OKo ofpebene mommrudke uaeje i
nupepa. Exay XBour (Annie Hwang) Hariomuibe fa my0Ika Ha APYIITBEHNM MpeXkaMa Hitje
IIaCMBHA I 4 je ZeMOKPATCKM IIOTEeHIMjasI KOji ca COO0M HOCe IPyIITBeHe MpeXKe BeluKa
IIaHca 3a HOMUTIYKe akTepe. OHa HABOAY JIa je IIPBY TO youno nsbopuu tuM bapaka
Obame y kammamyu 2008. rofuHe 1 Ha IIPaBU HAYMH UCKOPUCTHUO [PYIITBEHE MPeKe KaKO
6u rmacadrma IpefCcTaBuo beroBy 6rorpadujy, monmutuky un umweese (Hwang, 2016, str.
5-6). XBoHT Takobhe rctide fa je O6aMyH TUM KaMIIakby Ha JPYLITBEHUM MpeXkaMa U Ha
MHTEPHETY YOIILITeHO 6a3Mpao Ha aHTa)XMaHy I71acadya YMeCTO Ha IPOCTOM LIMPEHY UH-
¢dopmarja o kauaupary (Ibidem).® VI Bukropuja Yenr u [lenudep Axep (Victoria Chang,
Jennifer Aaker) mymry na cy pasmmautu daxropu gonprsenu mobenu bapaka Obame, amm
Za je jemaH off IpecyHMX OM0 Ha4MH Ha KOjM je IeroB M30OPHM TUM KOPUCTHO PYIITBEHE
MpeyKe ¥ HOBE TEXHOJIOTHje Y KaMIam). AKTMBHOCTY Ha IPYIITBEHMM MpeXKaMa, HaBofie
ayTopKe, 617l Cy CACTaBHU €0 CTpaTeruje KaMIarme U HIUCY CTyXXIIe CaMo 3a IPUKYIUbakbe
HOBIIA, Beh 1 3a oxpabpuBame IojeANHalLA [ja ICKAXY CBOje MOIUTIYKO MUIIbEe 1 Ha
Taj HaYMH CXBaTe Jia Cy yIPaBO OHY TH Koju foBofe fo mpoMeHa (Chang & Aaker, 2009, str.
1). Opymrsene mpesxe, npema Epunry (Eftfing) u capaguuunma, npencrasibajy HoBy dasy
pasBoja y K0joj Cy KOPMCHMIM aKTUBHMUjM HETO MKa/a IIpe U Koja Hyau 6pojae MoryhHoCTH
y emucty nonutndkor anraxmana (Effing, Van Hillegersberg, Huibers, 2011, str. 30).
ITocroju u cynnpoTHO MUIIbEIbE, KOj€ CBOj€ yTeMe/berbe IIPOHaIa3y y nojjanyuma ia
MJIaJiy He U3/1a3e Ha u3bope 1 Jja ce IMOJIMTUYKI aHT)KMaH KOjU IIPOU3BOJE APYIITBEHE
Mpe)Ke yIIpaBo Ty I 3aBplllaBa — Ha IPYIITBEeHUM MpexxkaMa. [Ipema nogaiuma Koje J0OHO-
ce [Topu Baymraptaep u Iletep ®pancnja (Jody Baumgartner, Peter Francia), mpomuenar
U3Ta3HOCTM MIajux rmacada (of 18 mo 24 rogune) ox 1972. ronuae o 2000. roguHe je
0OI1a0 3a OKO 16 mporieHara. Taj TpeHp je HaCTaB/beH U Y epy IPYIITBEHUX Mpexa. AyTopn
HaBofe fa je y Cjenumennm Ameprdkum [p>kaBama 13masHOCT Mnagux (18-24 ropuue)
2008. rogmHe 6una tex 48,5%, LITO je 3a OKO [Ba MPOLIEHTA BIIIE y OFHOCY Ha usbope
2004. ronuHe (46,7%) Kajja APYLITBeHe MpeXXe HICY MIMajle HApOYUTO 3HAYAjHY Y/IOTY.

> C 063upoMm Ha TO /ja y CPIICKOM je3UKY HeMaMO OirOBapajyhu TepMuH 3a OBaj CErMEHT Y OKBUPY

IPYLITBEHNX Mpexa, kopuctuhemo ,,1by3 ¢pupn’. OBaj TepMUH ce U1 MHaYe KOPYCTH y CTPYYHUM TeK-
CTOBMMA, /11 ¥ y TEKCTOBMMA KBa/IMTETHE THEBHE LIITAMIIE Kao LITO je JHeBHY JINCT ,,[TomTuka’,
nmHK: http://www.politika.rs/sr/clanak/393015/Mozaik/Fejsbuk-vraca-stari-Njuz-fid (moceheno
22.8.2021. roguue).

O ycrenrHocTy KaMmasbe, Hajoorbe roBope mmopaniu fja je 3. Hopembpa 2008. rofuHe, JaH mpern
us6ope, bapak O6ama Ha DejcOyKy MMao 2,4 MIUIMOHA IPATU/IALIA, @ HEeroB IPOTUBKaHANAT [ToH
Mekeju 660 xupaga. Ha TButepy je Obamy nparuo 112 xmpajia KOpUCHNUKa, MeKejHa HEIITO TIpe-
Ko 4 xwpagsie. Ha fpymtBenoj Mpexun JyTjy6, kanan bapaka O6ame mpartuiio je Hewto mpexo 114
X1jbajia KOPUCHMKA, a 3a0e/IeKeHO je IIpeko 18 MIINoHa IIperiefa pasnuanTux cagpxaja. C gpyre
crpaHe, MekejH je nMao 28 xujbasia IpaTwIala 1 HelTo peko 2 MunnoHa mnperiesa (Owyang,
2008). KoMIteTHM IOfalyt JOCTYIIHM Ha JIMHKY: https://web.archive.org/web/20081106040234/
http://www.web-strategist.com/blog/2008/11/03/snapshot-of-presidential-candidate-social-
networking-stats-nov-2-2008/ (nmoceheno 22. 8. 2021. ropute).
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3HayajHUja M3/1a3HOCT MJIaJMX, HaBOJie Ay TOPM, TIOK/IAIIa Ce Ca CBEyKYITHOM 00/bOM M3Ja-
3Homrhy rinacada. OHM HarnalaBajy fa MIagu HUCY 6uam ofnydyjyhu dpakrop y mobenn
Bapaka O6ame (Baumgartner & Francia, 2010). I[Intame koje ce Hamehe, nmajyhn oo y
BuUpY, je cnenehe: Kaksa je epuKacHOCT APYIITBEHNX MpeXXa Y MOMUTUIKOj U 1360PHO]
KOMYHMKAIMji IPEY3€TOj Ca LM/bEM Jla Ce Y Iy yKibyde Miaanu? Onarosop baymrapthepa
n OpaHcyje je ga SpyWITBEHEe MPeXKe MOTY i JOTIPMHECY IOMUTUYIKOM aHTaXKOBarby MJIa-
mux, ami fia he 3HavajHMje epekTe MMATH y Be3U ca aIllONUTIYHNM, APYIITBEHO KOPYUCHIIM,
OIJHOCHO XyMaHUTAPHMM AHT)KMAHOM.

VicrpaxuBarbe OBUX ayTOpa Ha IMHMU je IIUTarba 3a YVjIM OATOBOPOM KOMYHIKOJIO-
31, COLIMja/THY IICUXO/IO3Y U IIONIUTUKOIO3Y TParajy TOTOBO Y/TaB BEK — IIUTakba pasMepe
yTHLaja Mefija Ha IIy6nuKy. Vlako ce mocrojame Menujckux edexaTa He CIIOPH, IIMPOKIM
MHTEIEKTya/THI KOHCEH3YC Y BE3M Ca OATOBOPOM Ha OBO INTalbe jOII Huje IOCTUTHYT, Ha
IITa YKa3yjy M Ma/JoOpOojHM FOpeHaBe[leH! Pe3y/ITaTi CKOPUjUX UCTPaXKMBaba eNoBaba
MHTEpPHeTa, TO jecT kopuirherma [PYIITBEHIX MPeXa.

baymraprrep n ®pancuja cy cuTynpany NOMEHYTO UCTPAKMBatbe Y OKBUPE KOH-
LeMnyje KOPUCTH U 3a/I0BO/bCTBA, KOja je ocTasla Mo3HaTa 70-MX rofiyiHa IPOLIJIora BeKa
U KOja je peBUTa/IM30BaHa Pa3BojeM caBpeMeHUX NHPOPMAIMOHO-KOMYHMKAIVIOHUX
TEXHOJIOIMja oMohy KOjiX IOjeMHAal] CTUYe YIOTy Cy0jeKTa IIOMUTHYKe KOMyHMKaLuje.
3aroBOpPHMIM OBOT MPUCTYIIA TIPEMEINTajy paHUjy MCTPAKUBAYKM POKYC ca CpeficTaBa
MacCOBHOT KOMYHUIIMPamba, Ka0 K/by4HE KOMIIOHEHTE Y KOMYHMKAL[MOHOM JIAHIY, Ha IIy-
6muKy. V13 cBe pasHOMMKOCTU MHPOPMAaLN)ja, JbYY 6Mpajy OHe KOje OfiIrOBapajy BUXOBUM
notpebama. Y 0BOM KOHTEKCTY, OHH, C jefiHe CTpaHe, CTBAPajy MOTPAXIbY Koja mokpehe
HPOTOK MH(OPMalNja, JOK C Apyre CTpaHe CAaMOCTATHO TyMade onakeHe MH(opManuje.

YHyTap ncTOr TEOPMjCKOT OKBMpPA PealM30BaHO je ¥ MICTPKMBAKe YTHUIaja JPYIITBE-
HJX Mpe)Xa Ha IOJIMTUYKO NOHalambe Maaaux y CpOuju u To Ha Y30pKy CTY/IeHTCKe I10-
nynanuje. C 0631poM Ha To fa 6u MHTepIIpeTaIija HeroBMX pe3y/iTaTa 3HaYajHO IIpeBa-
3MIIUTa IPETIIOCTaB/beH) 001M OBOT pajia, HaMepa ayTopa je fia IIpeficTaBe jefiaH IeroB
CErMEHT, TO jeCT Jia [jajy OTOBOP Ha je[IHO Off MCTPaXKMBAYKNUX MUTaba Off KOjUX Ce IOLLIO
y HOMEHYTO MCTPXXUBAIbe — fIa /I CIel[pIIHN U jeTHOCTaBHY (eHIL user frendly) amatn
Koju Hyfie fipyurTBeHe mpesxe Dejcoyk, Teurep u JyTjy6d’ mopcTndy Maafe ga Kpeupajy
MIONIMTUYKE CaZipKaje.

3Hauaj 0BOT INTama je ABocTPpyK. OH je, C jeHe CTpaHe, y Be3u ca Cy0jeKTUBUTETOM
TIOjeMHIIA Y IIOIUTUYKOj KOMYHUKALVj U, TO jECT IATAhEM jaBHE ITOTUTUIKE KOMYHIKa-
IVje Kojy KapaKTepuIlle pajyKanHa acCMeTPUYHOCT PeaTHUuX MOTYNHOCTH pasnmanTux
aktepa (Slavujevié, 2009, str. 30), ZOK je, c ApyTe CTpaHe, ped O pasBUjaby CIIOCOOHOCTI
BUXOBOT KOMYHULIMPabha Y I0/bY ITOTUTIIKOL.

7 HaBefieHe IpyLITBeHe MpeXKe Cy CeJIeKTOBaHe jep Cy y TPeHYTKY peanusalyje UCTPaKMUBamba

(meuem6bap 2018 — janyap 2019. ropuHe) Mase IPUMapHY Y/IOTY Y IIOMUTUYKOj KOMYHUKALMjU
Kako y MehyHapomHMM OKBMpPUMA, TAKO 1 Ha JoMaho]j MOMUTIYKO] CLIeHM.
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2. Viorpe6a ajara Ha JpyIITBEHNM
MpeKaMa y HOMUTUYKe CBpXe

HcrpaxuBameM cy o6yxBalieHy CBU ajaTil KOjit Cy Y TPEHYTKY IberoBe peajmsariyje
OW/IV aKTYeJTHY 1 OCTYIIHY KOPUCHUIMMA APYIITBEHNX MpeXKa:

1) ®ejcbyx — OB rpymna, ®b Yxuso (FB Live), @b mecunnep (enrn. Messenger), b
npuya (enrn. FB Story), ©b ankera.

2) Teurep — Xaurrar (enrn. Hashtag), Teutep ankera, [lupexTHa nopyka (enr. Direct
Message).

3) Jytjy6 - Jytjy6 crynuo (eurn. YT studio), JyTjy6 yxnuBo emnroBamwe (enrn. YT
live streaming), JyTjy6 det (eurn. YT chat), Jy1jy6 xpearopu (eurn. YT Creators).

Dejcbyk amartu

Y omHOCY Ha ocTajle [pyIITBeHe MpexKe Koje cy oOyxsahene anamsoM, Dejcoyk
Ipy>a KOPUCHUIMMA MOTYhHOCT Kpeupama IpyIa yHyTap KOjUX BUIIe WIAHOBA MOXe
KOMYHMIIVIPATV ¥ PasMemVBATU PasIM4NTe BPCTe MOfaTaKa (XUIIepIMHKOBH, POTOrpa-
¢uje, noxymentn u ci.). [Ipema gedpuaniyjn xoja ce Hamasu Ha ejcbyky, ,, OB rpyme”
(enrn. Facebook groups) cy MecTa 3a KOMYHMKAIIMjy MambyX IPYIIa, I7ie JbYAY MOTY Jia Jere
3aje[HIYKa MHTepecoBama I N3pakaBajy CBOoje MUIUbembe. Ipymne oMoryhasajy pynnma
ZIa ce oKyIIe oKo oxpeheror mpobema M aKTUBHOCTH, 3aTVM fia AeIHIILY 3ajefHIUKe
LVbeBe, JUCKYTYjy O BbUMa I y3 TO 00jaB/byjy pas3idnuTe BpCTe Cafpskaja Koji Cy Y Be3u
ca TeMaTuKoM rpyie (¢pororpaduje, BUeo-KINIOBe, XUIIEPIUHKOBE 1 C1L.). I1o Kpeuparmy
TPyIIe, a]MUHUCTPATOPY OITYdyjy Aa nu he rpyma 6MTH OTBOpeHa 3a MPUCTYII 6110 KoMe
ko Kopuctu Pejcoyx mmn he 6utn ,,3aTBOpeHa’, MITO MOfPA3yMeBa fIa AMIHICTPATOPI
MOpajy Aa ofo6pe IPUCTYII CBAKOM HOBOM WIAHY KOjI YIYTHU 3aXTeB 3a WIAHCTBO y TPYIIN.
Cpaka aKTMBHOCT y TPYIIN TI0jaBJbyje Ce Ha ’by3 QuoBMMa WIaHOBA, YnMe ce oMoryhasa
KOHCTaHTHO Ipaheme akTuBHOCTI. Ha 1cTOM MecTy ce HaBOAM Ia TpyIie Ha OBOj APYIITBe-
HOj MpP@XM MOTY OUTH pasIN4INTe TEMATHUKeE, Off YWIAHOBA IIPKBEHE 3ajefIHNIIE U CIIOPTCKIX
THMOBA KOj! THM ITyTeM OPraHu3yjy CBOje aKTUBHOCTIA, I1a CBe /10 0301M/bHNUX IPYIIa yHyTap
KOjUIX Ce pacIpaBjba O IOMUTUIY ¥ BOXXHNUM CBETCKUM Horabajuma.®

»Dejcoyk yxmBo” (eHrn. Facebook Live) mpeficTapba amat Koju omoryhasa eMnTo-
Bambe BUJICO-Cafip)Kaja y peaTHOM BpeMeHY. Y3 oMo T3B. maMeTHOT TenedoHa, MHTep-
HeT KOHeKIIVje M OBOT ajIaTa, CBaKM KOPUCHMK OBe MPEeXKe MOyKe JUPEKTHO eMUTOBATH
BIJIE0-CaJPrKaj KOjU MOTY ITIEfaTy CBU APYTY KOPMCHUIM KOju ra rpare. Ilopen riefama,
IPYTY KOPUCHMUIIM MMajy IPUINKY fIa IapajieTHO KOMEHTAPUIIY CaJpiKaj MM MCKaXKY
MUIIUbEbE ITyTeM eMOTHKOHA. HakoH 3aBpllleTKa eMUTOBaba Y>KUBO, BUJIEO-CaZIpKaj ce
ayTOMATCKI CHMMA 1 MOXKE [Ia OCTaHe TPajHO Ha MPOGIIITY KOPUCHUKA YKOTIMKO OH TO XKEJIIL.

OBaj a7ar IoCTao je HEM30CTaBaH y CBAKOM CETMEHTY MOMUTIYKOT aKTUBM3Ma, 611710
7a ce paay o TojefuHIMMA (YIeCHUIMMA Y IPOTECTY) WM MefyjiMa KOji U3BEIITaBajy o
npotectuma. [lexn 3amyto (Jackie Zammuto) u3 Henpo¢duTHe opranusauuje ,,Cefox”

8 VsBop: Facebook Tips: What’s the Difference between a Facebook Page and Group? JIunk: https://
www.facebook.com/notes/facebook/facebook-tips-whats-the-difference-between-a-facebook-
page-and-group/324706977130/ (moceherno 22. 8. 2021. ropuse).
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(eHrn1. Witness), Koja IIOfip>kaBa JIajBCTPUMUHT (eHIVL live streaming) y CBpXe COLMjaTHOT 1
HOJIMTIYKOT aKTUBI3Ma, HaBOM Ja Cy OBaKBM anary oMoryhumm Behy BU/BMBOCT CBaKOj
BPCTM aKTHBU3Ma jep rpahaHu Brfie0-IIpeHOCOM y)XXMBO ca JIMIIa MeCTa IIajby MOPYKY Koja
rnacu: ,OBo ce goraha. He Mo)keTe MOOKTY 4MIeHNITY [ja Ce OBO JiellIaBa, 3aTo LITO Ce
felraBa y>kuBo npep Bainm ounmMa” (Pandell, 2016)°. Komuky moh moxxe ga uma ,,Dejcbyx
yxnBo” Hajbosbe mIycTpyje mogarak ca mwiardopme ,,Facebook for Media™: ¢ppanmyckn
IUTUTATHYU MefYj ,BpyT” je TOKOM eMUTOBaba MPOTeCTa ,,KyTux npcayka” y [Tapusy y
TOKY jeSHOT jaHa IpaTuyio 17 mummoHa /pyau (Miles et. al, 2019)™.

,»Dejcbyk mecunitep” (eHr. Messenger) je MOOVIHA aIIMKaIyja, MICTOBPEMEHO HPH-
narobeHna u 3a ynotpe6y Ha pauyHapy, Koja omoryhasa pasinuute 06/1uKe KOMyHUKAIVje
(deT, BUIeO U ayf1o [O3MUBe, TPYIIHY KOMYHIUKALIN]Y), Ka0 1 pasMeHy JUTUTATHUX CafjpXKaja
(dororpaduje, Bumeo-KIUIOBY, XUIEPINHKOBY, ZOKYMEHTH U CJ1.) Mehy koprcHuimma
Dejcbyka. AnaTy OBOT THIIA IOTONHY CY 3a TPYIHY WIV UHTEPIIEPCOHATHY IOMUTUYKY
IVICKYCHjY MU [IEPCYasUBHO Jle/IOBAIbeE.

»Xamrar” (enrn. Hashtag) mpeficTaBba ajlaT KOjIM Ce TeMe Ha APYIITBEHIM MpeXKaMa
TPYIINITY, Y/Me ce KOPUCHUIIMMa oMoryhaBa nakira nperpara. IIpHo6pmwa HaBozu fia je
TePMIH CKOBasa KoMmaHuja TBurep ,,koMmOuHarujom peun hash (jemaH of Ha3yBa y €H-
IJIECKOM je3UKY 3a CUMOOT #) u peunt tag (CpIl. 03HAKa, eTHUKETa, HAJIEITHNIIA), jep ce CUMOOT
# 6ykBajIHO Jeny’ 3a ofabpaHy ped mum nojam. TBurep (cafa 1 TOTOBO CBe APYIITBEHE
MpeKe, IIPUM. ayT.) 0BAKO 00e/IeKeHy ped, OffHOCHO XallITar, 8y TOMaTCKM IIpeTBapa y IMHK
Ka 6as1 rmojjaTaka Koja ce CTa/HO @XYpypa y peaTHoOM BpeMeHY U KOja fiaje TIMCTUHT CBUX
IIOpYKa y cucTeMy Koje uMajy uctu xamrar~ (Crnobrnja, 2014, str. 68). KpeaTop npsor
xaurrara Ha TButepy 2007. roguse, 6uo je koprcuuk Kpuc Mecuna (Chris Messina), a oz
2013. rogune moryhHoct ymorpe6e noctoju u Ha Oejcbyky (Warren, 2013)"". Xarurarosu
ce ynoTpeb7baBajy 1 y CBpXe IOMMTUYKOT aKTUBI3Ma. "2

»DejcOyk mpuya” (enrn. FB Story) nmpencTaBba IPyry BPCTy Bby3duia Ha CBaKOM
HpoduUITy, C TUM IITO Ce TPEBACXOIHO 3aCHMBA Ha BU3YeTHOj MHPOPMAIVjJ a He Ha ITICaHOj,
IITO je C/Iy4aj ca KIacUYHUM By3dupom. PoTorpaduje 1 Buaeo-cagpkaju Koje KOpUCHAIN
[IOCTaB/bajy y OKBUPY omniuje PejcOyk mpuya Bubuse Cy 24 cata PyruM KOPUCHULIN-
Ma, HaKOH 4era HecTajy. Onmyja ,,ipyuya’ IojaBuiIa ce ca APyLITBeHOM MpexoM CHergeT
(Snapchat) 2011. roguse, 7oK je myHy adupmaIujy foXnBena HAKOH MHKOPIIOpUpama y
LpyHITBEeHY MpexXy VIHcTarpam (eHr. Instagram), Kpo3 Kojy je faHAC, Ha ITT0OaTHOM HU-
BOY, KOpUCTH IpeKo 150 MumnoHa kopucHuka gHeBHO (Read, 2018)%. Puy (Read) naBogn

° WsBop: How Livestreaming is Transforming Activism Around the World. [loctymnuo Ha https://
www.wired.com/2016/11/livestreaming-transforming-activism/ (mocehero 22. 8. 2021. roguse).
10 VsBop: How Brut Used Facebook Live and Crowd Tangle to Reach 25 Million People During the
Paris Protests. [JoctymHo Ha https://www.facebook.com/facebookmedia/blog/how-brut-used-
facebook-live-and-crowdtangle-to-reach-25-million-people-during-the-paris-protests (moceheto
22.8.2021. ropuse).
VsBop: Facebook finally gets #hashtags. JoctymHo Ha https://edition.cnn.com/2013/06/12/tech/
social-media/facebook-hashtags/index.html (mocehero 22. 8. 2021. roguse).
Ha npumep, MehyHapoaHu xamirar 3a IIpoTecTe IOJ, Ha3MBOM ,, Ky T mpcayun” je #yellowvests,
a TokoM pedepeHayMa o HesaBucHocTy Karanonuje kopuinhe je xamrar #catalunareferendum.
WsBop: Facebook Stories: What is it and how does it work? loctynHo Ha https://buffer.com/
resources/facebook-stories/(moceheno 22. 8. 2021. ropune).
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na je DejcOyk yBeo onuujy ,,IIpuua” ycmen maja OpUrnHaIHOT Cafipykaja KOjii KOPUCHUIIN
II0CTaB/bajy Ha OBY APYIUTBEeHY Mpexy. OpUIVHaIHM Cafip>Kaji KOPYMCHUKA, IOIyT (oTorpa-
¢uja u craryca, manu cy 3a 21 nmpouenat ox cpegune 2015. no cpepune 2016. ropyHe jep ¢y
MHOTY KOPMCHMIIY KOjU IapajiennHo KopycTe VIHcTarpam muy CHeIueT 1movesnu ia KopucTe
DejcOyk camo 3a fie/berbe MMHKOBA 11 MHGOPMaIja ca IPYTUX cajToBa. ,IIpuya” jecte mo-
KYIIIaj Ia ce OPUTMHATIHY cafpyKaju Bpate Ha DejcOyK, a oBa Mpeska, kako Puyi cmatpa, nma
HIAHCY JIa TIPEXXUBMY jeP je KOPUCTY IIPEKO MUIMjapAy U CefjaM CTOTMHA MIIIOHA KOPMICHMKA,
MeDhy KojuMa je MHOTO OHMX KOju ce IpBu IyT cycpehy ca oBum amatoM (Ibidem). ®ejcbyk
»IIpnda” Kao anar MMa BelTUKY HOTEHLIMjal y CMIUCIY HOMUTHYKe KOMYHUKALHje, jep €y
BM3YETHM CETMEHTH HEM30CTaBaH JIe0 CBaKe MOIMTIYKE KaMIIarbe.

»DejcOyk aHkeTa” je yBefieHa Kao OMIjyja 3a KOpUCHUKe Kpajem 2017. ronnue (Bell,
2017)™" u mpepicTaBsba aaT y3 MoMoh Kojer cBaky KOPUCHUK MOXe Jja IIPOBEepM CTABOBE
IETOBMX MPATUIALA O GIII0 KO0jOj TeMM, T1a ¥ MOMTULM. AHKETa je KperpaHa Tako Jia ce
MOJKe ITOCTAaBUTY ITUTakbe, 1Ba IIOHYheHa oiroBopa 1 BpeMe Tpajarmbe aHKeTe, a Takobe, y3
CBaKM OfITOBOP MOXKe ce IIOCTaBUTI U ofroBapajyha ¢ororpaduja. AHKeTa HIjje aHOHUMHa,
IITO 3HAYY Jla KPeaTop aHKeTe MOXKe /la BUAM KOjJ OITOBOP je 0ffabpao CBaKM Off yUeCHMKA.

TBuTep amatu

Dynkuujy omnnnje ,,Xamrar’ Beh cMo 06jacHIIN y OKBUPY HPETXOJHOT CETMEHTa, a
OpyHINI QYHKIMOHICAbA je MASHTUYAH U Y CIy4dajy ApyiuTBeHe Mpexxe Dejcbyk, ¢ Tum
mTo Tpeba ucrahi fa je ped o anaty Koji M3BOPHO JJO/IA3M Ca OBe APYLITBEHE MPEeKe.

Omnuuja ,petBut” (retweet) omoryhasa kopucHunyma TButepa fa IpeHoce TBUTOBE
APYrUX KOPUCHIKA Ha CBOje Ipoduie, OGHOCHO Aa Beh 06jaB/beHe KpaTKe IOPYKe APYTUX
KOPUCHIKA, Ha IIPUMep IIONMUTNYKIX (He)IICTOMMIIBEHVIKA, IIOHOBO ITyO/IUKY]y U IIpeHecy
cBojuM mparuonnma. Kopucauk takobhe moxxe ga nsabepe ga mu he nopyxy (1BuT) npeHetn
y opurnHaiy win he fogaTu 1 COICTBEHN KOMEHTAp IIpe 00jaB/bUBatba.

Kapna je peu o ,,I'BuTep aHKeTH, y OFHOCY Ha mucTH anaT Ha PejcOyKy pasnukyje ce
caMo 10 ToMe IITO Ha TBuUTepy mocTojy MOryhHOCT ja KOPUCHUIIM TTOCTAaBe YETHPH 110~
TEHIIMja/THA OfTOBOPA IIPU KPEUPAY aHKETE.

MoryhHocT y>XK11BO eMITOBamba CafjpiKaja IOCTOjIL 1 Ha APYIITBEHOj MpeXxu Teutep,
C TUM ILTO je 3a GpyHKIMOHNCambe OBOT a/laTa HeOIXOHA MHCTaNalMja JOaTHe arInKa-
Lyje/Iporpama moj, HasuBoM ,,ITepuckorn” (eHIL. Periscope), Koja je ¥ MUHa4e y BIACHULITBY
xommanyje Teurep op 2015. rogune (Williams, 2015)". [TpuHuun paza je ugeHTHYAH Kao
U y CITy4ajy OBJie paHMje OmucaHor anaTa ,dejcOyK y)K1Bo’, LITO 3HAYM A Y3 CBAKO eMU-
TOBaIbe IOCTOj) MOryhHOCT KOMeHTapucama cafip>kaja OMIo ia ce pajiu 0 IpaTuonuMa
WV O ayTOpY.

Omnuyja ,,JupextHa mopyka” (eHr. Direct Message), Kako ce HABOAM Ha 0BO]j APYLITBe-
HOj MPEXU, IIPeCTaB/ba IIPUBATHY CTpaHy TBuUTepa MOMONY Koje CBaKy KOPMCHUK MOXKe

4 UsBop: Facebook just launched a new feature that lets you create polls for your friends. JocTymnHo
Ha https://mashable.com/2017/11/03/facebook-polls-feature/ (moceheno 22. 8. 2021. roguse).
VsBop: https://www.telegraph.co.uk/technology/2015/12/010/what-is-twitters-new-periscope-
app/ (moceheno 22. 8. 2021. roayHe).
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fla 3aIl0YHe [IPMBATHY KOHBEP3aljy ca IpyruM KopucHunuMa.'° [lopex Tora, mocToju
1 MOryhHOCT Kperpama KOMYHUKAI[VOHE I'PyIle YHYTap KOje BUIIe KOPUCHMKA MOXKe
y4eCTBOBATHU y IUCKYCUjH.

JyTjy6 amarn

[Tpaheme cappskaja Ha [pyLITBeHOj Mpexxu JyTjy6 moryhe je u 6e3 morosamwa Ha
Iyrn mpodwn. Mebytum, y Tom cnydajy KopucHuLmMa je oHeMoryhena ynorpe6a 6pojanx
¢dyHKIMja 1 anara.

JloroBameM Ha podu/I KOPUCHUIMMA je oMoryheHa omnnuja ,npahema’, wm y Tad-
HOM IIPEBOJLY Ca €HIVIECKOT ,,rpeTiviate” (eHII. subscribe) Ha KaHa/Ie APYTUX KOPUCHMKA.
ITo sanounmany npahema ofpeheHor xanana, cBaku KOPUCHYK Jo61ja ob6aBelITea 0
IOCTaB/bakby HOBOT CafIpKaja, IIOYeTKY eMITOBamba cajp)kaja y>kuso u ¢1. OBa omiuja
(amar) omoryhaBa KOPMCHUKY PelOBHO MH(POPMICatbe O HOBUM Cajp>KajuMa Ha KaHa/Iu-
Ma Koje IpaTu, Kao 1 MOryhHOCT ofjarama Iefjama cagpxaja y3 geuHmcame TaqHOT
TepMIHA IIefjatba I IOICEeTHNKA.

»JyTjy0 KaHam IpefcTaB/ba K/bYYHY CETMEHT CBAKOT IPOQUIa ¥ OKBMPY KOra KOpHC-
HJIK OpraHusyje Bufieo-cajpiKaje 3a myOmmky Koja ra nparu. Takobe, Ha KaHany je moryhe
ucrahy nHPpOpMalje 0 BTACHMKY KaHa/Ia 11 0 caMOM KaHay' (HIIp. TMHKOBe, 6uorpadujy,
nopTdoIro KoMIIaHuje, HCTOPMjAT MOMUTHYKe CTPaHKe 1 C/1.). ITo Kpenpamy KaHana,
KOPMCHMK MO>e [ja IIPaTi TaKO3BaHY aHA/IMTHUKY, OLHOCHO HoceheHoCT KaHaa, Bpeme
KOje Cy ApyT¥ KOPUCHIUIIM YTPOLIWIM Ha I7lefiatbe Cajipykaja Ha KaHary, 6poj Iperefa, aam
u ia gobuje IIOAATKe y KOjUM [pyKaBaMa Ce HajBIIIe [IpaTe CafipXKaju, Te OHe O IIOTHOj It
CTapOCHOj CTPYKTYpH IIpaTuIala KaHana. Ha ocHOBY OBMX HofaTaka KOPUCHUK MOXe Jia
IPOBEPU Jla U CafpsKaju Joase o IubaHe MyOnuKe, any u fa 6ynyhe canpikaje Kkpen-
pa u npunarobasa my6IMIM Koja IPaTH Cafpskaje Ha KaHay, ITO Y CIy4ajy HOMUTIYKe
yroTpebe KaHaIa MOXKe fja Oyzie Off Be/IMKOr 3Ha4aja.

AJ1aT 3a eMUTOBaIbE CafipyKaja y peaTHOM BpEMEHY IIOCTOj| 1 Ha OBOj MPEXU U HOCK
Has3uB ,,JyTjy6 yxuBo” (eurn. YouTube Live). CucteM QyHKIMOHMCAA j€ MAEHTUIAH
[aH/JaHY Ha APYIITBeHOj Mpexxu DejcOyk.

CpepyroM 2017. TofuHe Ha APYIITBEHOj MpeXku JyTjy0 mpefcTaB/beHa je 4eT (eHITL.
chat) omyja ,,JyTjy6 nopyke” (eHrn. Messages) pafy mpuBaTHe KOMYHUKAIje ca JPYTUM
KopucHuIMa. [TpeBacXofHM 11/b OBOT a/1aTa, KaKo Ce HaBOAY Ha caMoM JyTjy6y, jecte
MaKire fieberbe (eHIT. share) cappixaja Mehy kopucanumma. Kao n y cnydajy ®ejcOyka un
Teurepa, oMoryheHa je KOMyHMKaIja ca jefHOM MU ca BUIIe 0c06a MCTOBPEMEHO.

»JyTjy6 crymuo” (enrn. YouTube Studio) npencrasipa yHanpebeHy onuujy 3a ypeheme
kaHasa. [Topex omiuja Koje cMO paHUje HOMEHY/IU KO3 IpecTaB/bambe ,,]yTjyb KaHana,
»CTYyAMO” KopucHunyMa omoryhasa epukacHujy o6pagy 1 MOHTaXY BULEO-CafpiKaja,
3aceOHO mpaheme aHaIUTHKe 3a CBaKY IIOCTaB/beHN BIUIEO, ypehrBarme u KOHTPOIY KO-
MeHTapa APYrUX KOPUCHUKA WIN, IPELV3HIje PeIeHO, Hy/V HI3 IOfaIaTa KOju KOPUCHUKY

16 VsBop: https://help.twitter.com/en/using-twitter/direct-messages (moceheno 22. 8. 2021. roguse).
7 VIsBop: https://support.google.com/youtube/answer/3027950?hl=en (moceheno 22. 8. 2021.
roiuHe).
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omoryhasajy naxiry o6pajy Matepujaia, y0/I1MKoBabe 1 KacH1je pahere y4nHKa 1my6-
JIMKOBAHOT cafp>kaja. HaBemeHu anmaTu cy 3Ha4ajHM jep Cy [OjeAHOCTAB/bEHN 32 YIIOTpeby
VI TPYIIMICaHM CY Ha jeTHOM MeCTY, Te IOCTaB/batbe ypeheHnx Bupeo-mMarepujaia Ha JyTjyo
BIIIIe He 3aXTeBa MHCTA/IALjy II0CeOHMX IIPOrpaMa 3a MOHTaXY 1 00pajy BUeo-caipKaja.

»JyTjy6 kpearopn” (eurn. YouTube Creators) mpencTaB/ba OHIajH aKafjleMujy KoOjy
OBa JpYIITBeHa MpeXka 0eCIIaTHO Hy/J CBUM CBOjUM KOPUCHMIIMMA KaKo 611 yHaIpe/-
JIM KaHaJI, OfHOCHO 1000JbIIIa/IN BHJe0-3aMce, noBeham 6poj mpaTuiana, 0CTBapyun
3apajly ¥ IpUOIIDKIIIN Ce CBOjoj LnpHOj rpymu'®. Tlomohy 32 onnajH Kypca KOpUCHULIN
MOTY [a Hayde KaKo Ia H000/bIIIajy CBaKy CETMEHT KaHa/a KOjuM yIpas/bajy. Ha mpumep,
y CIy4ajy yIpasjbara KaHaJIoM Ha KOjeM Ce eMUTY]y HOINTIIKI CaipxKaji of momohu 61
CBaKaKO MOITIM OUTH crlefehn Kypcesu:

1) bpenpnpame kaHaa,

2) Kpeupame cagpxaja,

3) Kaxo npusyhu nparuoune,

4) [Tpahemwe aHanmMTUKE KaHaIa,

5) Y>xuBo eMnTOBame Ha JyTjyoYy,

6) Kpenpame Bujeo-3anuca 3a pymrBeHe IPOMeHe,

7) Tapretupase my6onuxe."”

Caaku off KypceBa Ha I/IaTpOpMI CacToju ce o OpojHMX /eK1uja, a Behu feo mux
je 3a0KpYy>KeH MCIIMTOM KOjUM Ce Ha Kpajy IIpoBepaBa CTEYEHO 3HAE.

3. MeTonmonolike NOCTaBKe
YrutHUK

3a moTpebe mMper NCTPAXKMBAKA O 3HAYAjY APYILITBEHNX MPEXa Y IOMUTUIKOM
aHra)KOBa}by MIagnux KOPI/IIHheH je BUIIECCEIMECHTHU yHI/ITHI/IK, HPI/UIaI‘ObeH I‘PyHHOM 3a-
maBamy (Vanderstoep, Johnson, 2008, str. 27) ca 110 nmuTama 3arBopeHor tuna”. CerMeHT
KOjU Ce OFHOCHO Ha YIOTpeOy ajara Ha APYLITBEHNM MpPeXKaMa 3a MoTpebe MoMnTudKe
KOMYHMKaluje cafp>kao je 16 murama (o 86. murama o 101. nmurtama) pacmopehennx
y mocebaH ofe/pak. [lopes HaBeIEHOT CErMEHTa, aHAIN30M 3a moTpebe oBor pasa 00y-
xBahenn cy n ogrosopu Ha femorpadcka mnrama (og 1. 1o 9. mnrama), Kao U OArOBOPK
0 yIoTpeby IpyITBeHNX Mpexa (of 12. murama 10 42. muTama).

'8 U3Bop: https://creatoracademy.youtube.com/page/about (moceheno 22. 8. 2021. rogune).

' VsBop: https://creatoracademy.youtube.com/page/browse?sort Type=popular&viewType=lesson
(moceheno 22. 8. 2021. rogune). Hanomena: Ja 611 ce mpuUCTyIUIO KypceBUMa HEOIIXOHO je fia
KOPJCHUK OyJie yorosaH Ha Iyr Hayor.

VicTpaxxnBarbe je peannsoBaHo y nepuoay ox 3. senembpa 2018. roamue o 15. janyapa 2019.
ropuHe. B. kommeran ymutHuk (Obradovié, 2020, str. 228-240).

20
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Ysopak

Y3opaxk je popmmpaH 110 MOfieTy IIOrOLHOT y30pKoBama (Saumure, Given, 2008, p.
125), xoj mofpa3yMeBa ofabMp UCIMTaHUKA KOjI CY JOCTYIHY MU IIOTOHY 33 UCIINTHU-
Bambe. JefjHa Off Of/IMKa IIOTOJJHOT Y30PKOBakba jecTe BpeMEeHCKa I TPOLIKOBHA epUKACHOCT.
Kako ycnen 06jeKTHBHO OrpaHMYeHNX OPraHU3ALMOHNUX, TEXHUYKUX ¥ GMHAHCHjCKUX
MoryhHOCTI HUCMO OMIIN Y IPYIMLY fIa MICTPa>KMBatbe CIIPOBEeMO Ha Pellpe3eHTaTUBHOM
y30pKy cryzeHaTa y Cpbuju, a Kako Cy ¥ MHOCTpaHa UCTPaXKyBarba Ha Koja CMO paHMmje
yKasanu CIIpoBefieHa Ha OTOJHOM Y30PKY KOjy Cy Hajuernhe YMHMIN CTYAEHTH, OBAKO
¢dopmupan ysopak omoryhaBa ajiekBaTHy KOMIapanujy. Y HCTpaXuBamby je y4ecTBOBA/IO
YKYIIHO 554 MCIMTaHMKA ca YHUBep3uTeTa y beorpany, Yausepsurera y Hosom Cany u
Yuusepsutera y Hunry. Kako Ha cBa Tpy YHuBep3uTeTa MMaMo pasIninToO OPraHN30BaHe
(axynreTe, ogabpanu cMO OHe KOjy Cy II0 Ha3MBY U OPTaHM3aLMj) CIMYHM Ha CBa TPU
YHUBEP3UTETA, a OlleT OKpUBajy pasinuute o6pasosre obnactu ([abema 1).

[epano mpema IOy, Kao counoaeMorpad)cKoj KaTeropuju y3opKa, uMasm cMo 58%
CTYIEHTKUIba, HacpaM 42% cTyneHaTa. Kaja je ped o roguHaMa CTapOCTH, Haj3acTyIbe-
Huju cy ucrmrranniy usmeby 19 u 20 ropuna crapoctu (50%), 3aTUM Cliefu IpyIia NCIUTa-
H1yKa crapoctu usMeby 21 1 22 rogune (37%), 1 HAIIOC/IETKY Cy HajCTapyju MCIIUTaHULIN
(23-24 roguse) (13%).

ITopaty go6ujeHN JeCKpUIITYBHOM aHa/IN30M II0Ka3Yyjy fia Off yKYIIHOT 6poja 1cIu-
TaHMKa (554) mpodun Ha apymTBeHoj Mpexn PejcOyk nma 96% ncrmranuka (530), Hok
HAJIOT Ha IPYLITBEHOj Mpexku TBUTep vMa Tek neTuHa ucnuTanmka (111). AxTusas Hanor!
Ha JyTjy6y KOPUCTIIIO je 293 MCIIUTaHNKA.

Amnanusa nomaraxka

3a aHa/MM3y OpUKYIUbeHMX NofaTaka KopuirheH je mporpam ,,SPSS” u cratuctn-
YK IOCTYIILY KOji Cy HaM OMOTyhI/Iit IpOBepy MOCTaB/beHe XUMOTe3€e — HeCKPUIITHBHA
aHanmsa 1 ,3eq tect” mponopuuje (eHr. Z Test).

2 Y cnyvajy gpyurseHe Mpesxxe JyTjy0 jaBiba ce jenHa crenuduyunoct. HanMe, oTBapameM Haora

3a 610 Koju Iy cepBuUC, CBaKM KOPUCHMK ayTOMATCKM 06Mja 11 HaJIor Ha JyTjyby — riiejlaHo
TpeMa TMM IapaMeTPUMa, HaJIOT Ha 0BOj APYNITBEHOj MPEX) MMa HeluTo Buile o 80 mpolie-
HaTa CTyfieHaTa. MebyTyM, MHOTY KOPYICHUIIM, HAKOH IIITO OTBOpPe HaJor Ha [yIiy, KacHuje He
KopucTe cBe oHyheHe ycmyre Iy cepBica, a To je HepeTko ciyd4aj i ca Jyrjybom. Koprucanum
0By ITaTOPMY HEPETKO KOPJCTe Oe3 ToroBama, 360r yera HeMajy MpYUCTYII CBUM OIIIMjaMa Koje
HYZU OBa IpyLITBeHa Mpexa (mpahere KaHa/Ia, KOMEHTaplcambe CafipKaja, jyTjyo 4eT...) M HUCY
y MoryhHOCTH Jia je KOpUCTe y IyHOM 061MYy. YIIpaBo 360r TOra CMO Y YIIUTHMUKY HOCTABU/IN U
JIIOJIATHO NNTakbe y Be3U Ca aKTMBHOM YIOTpe6oM OBe IpyLITBeHe Mpexke. CTaTUCTUYKA aHa/In3a
je mokasasa fia off 449 ucnmTaHuKa Koju uMajy Iy Hasor, HelTo Matbe off iBe Tpehnue (293
JICIIMTAHMKA) aKTMBHO KOPUCTH JyTjy0. 3a moTpebe aHanu3e pe3ynTaTa y OKBUPY OBOT pajia y
063up Cy y3eTy caMO MCIUTAHUIM KOj| aKTUBHO KOPUCTe JyTjyo.
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4. PesynTarty uCTpakuBama

[TpyunuKoM aHasnM3e pe3ynTaTa, Kao IOTeHLMjaTHN KOPUCHUIIN CIeNNPIYHYX aaTa
carjefjaHM Cy CBY MCIIMTAHMIU KOjM CY Ha3HAYM/IM fla KOpUCTe ofpeheny npymreeny
Mpexy — DejcOyk 530 ncrmranuka, Tutep 111, JyTjy6 293 ncnuranuka, na he u pesyn-
TaTy OMTYU MPENCTaB/bEHN Y CKIa/ly Ca OBUM PEJOCTIeTIOM.

DejcOyk anmaru

Dejcoyx rpyma — naxko PejcOyk rpyme kao crenuduyHa oOnlyja Ha OBOj APYLITBEHO]
Mpexxy omoryhasajy 11 o/1akiaBajy IOJMTUYKY KOMYHUKALIMjy Y OpraHM30Bambe, pe3yl-
TaTM Haller UCTpa)kuBaba IOKa3yjy Jla X je y OBy CBpPXY KOPUCTMO U3Pa3UTO He3Ha-
TaH IpOlLIeHaT CTyJeHaTa. Y Kpeupamy Ipyla yHyTap KOjUX ce paclpaBsjba O IOMUTUIIN
Y4eCcTBOBAJIO je TeK 3% MCIMTAHUKA Off YKYIIHOT 6poja OHUX KOjU Cy HaBeIy fa IMajy
npo¢un Ha Pejc6yxy ([padukon 6p. 1)). VineHTHIaH IPOLIEHAT je HABEO /ja je UMAO Y/IOTy
aJIMMHJCTpATOPa OBaKBUX I'PYIIa, IITO IOipasyMeBa IpUXBaTambe U VICK/by4iBalbe 9/ia-
HOBa, pahemwe nmoceheHOCTH Ipylie M aKTUBHOCTY WIAHCTBA (eHIL. Insights), KOHTpOILy
cagpxaja u apyre cmnate akrussoctu ([padukon 6p. 2)).

DejcOyk y>KUBO — JeCKPUIITHBHA aHa/IM3a IOfaTaKa JOOMjeHUX Ha OCHOBY OfTOBOpPa
UCIMTAHVKA Ha IMTamba y Be3n ca kopuitheweM anara ,,dejcOyk y>xuBo” 3a morpebde momm-
TUYKOT aKTMBM3Ma [I0Ka3aa je 1a ux BehyHa KOPMCHYIKaA OBe MpexKe He KOPYUCTH Y Te CBPXe.
»DejcOyK B0~ 3a eMUTOBabe IOMUTUYKIX Cafp)kaja IIOMyT IpOTecTa, rpabaHcKkux
OKYIU/barba, TPUOVHA I CJI. KOPUCTUIIO je cBera 4% ucnuranuka. OHIjy KOMeHTaplcamba
cafip)Kaja TOKOM Y>KIBO eMUTOBaba, Ha COIICTBEHOM WM IIPO(IINMa IPYIUX KOPUCHUKA,
KOPUCTHO je joLI Mamy Opoj MCHUTaHNKA, OFHOCHO 3%.

Dejcbyx MecuHIep (eHIT. Messenger) — y OZHOCY Ha IIPeTXORHE ajaTe, MeCUHIIep
y HONMUTUYKE CBPXe KOPUCTY HEIITO BUIIE UCIUTAHMKA. 32 HOMUTUYKY JUCKYCUjy VI Y
Hepcyas3yBHe CBpXe OBY aIlIMKalMjy ynoTpe6/paBao je 10% yucnmuraHmka Koju KOpyucTe
Dejcbyk. VipenTryan 6poj ucnmUTaHNKA Ha3HAYNO je ia OBY IIaT¢hOpMy KOPUCTHU U 3a
Iesberbe MOMUTUYKIX Cafipykaja, Kao IITO CY IMHKOBM Ka IIOJIUTUYKUM 0710roBuMa, GoTo-
rpaduje, BUEO-CagpKaji U CIL.

Xamrrar (Hashtag) — meby cTymeHTIIMAa KOjU CY y4eCTBOBA/IYU Y HALLIEM MICTPaXKUBAbY
u kxoju kopucre PejcOyk, XaluTarose y IOIUTUYKe CBPXe, OFHOCHO 3apaj, 60/be BU/bU-
BOCTM M3HETUX MOJIMTUYKMX CTAaBOBA VIU ITOJIMTUYKIX MHPOpMaIja KOPUCTH TeK 2%
uctmranvika (paduxon 6p. 3).

Dejcobyk npuya (eHrn. FB Story) — pesynraryl aHa/M3e IOKa3yjy fia je IpoLieHaT OHMX
KOj¥ IIOCPEICTBOM OILVIje ,IIpyyYa’ Kpeupajy MoMuTIIKe cafpskaje MJeHTUYaH IPOLEHTY
OHUX KOj¥ KOPVCTe XalITarose y nonurudke cspxe (2%) ([padukon 6p. 3.

DejcOyk aHKeTa — pe3y/ITaTy aHaIM3e oKasyjy fa Mehy kopucuunuma Oejcdyka
MIMa OHMX KOjy Kpeupajy aHKeTe ca IOMUTUIKUM TeMaMa, a/li UX je Kao U Y IPeTXOIHUM

CIy4ajeBMMa U3pa3uTo Majo, Tek 4% ([paduxon 6p. 3)).
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Teutep amatu

Xamrrar — Koju Kao ajiaT U3BOPHO JOJIasy ca APYyIITBeHe Mpexe TBUTep, y CBPXY IUTO
HIMpe BUA/BUBOCTY TBUTOBA IIOCPEACTBOM KOjUX Ce M3HOCE IIOIMTUYKI CTAaBOBY WJIV TIPO-
CTO IIPEeHOCH IOINTIYKA MHPOPMaIMja, KOPUCTY CBera 6% JMCIMUTAaHNKa Off yKYIIHOT 6poja
OHIIX KOjJ CY HaBe/I a MMajy mpodi Ha 0Boj ApyiurBeHoj mpexxut (111) (rpaduxon 6p. 4).

PerBuT - pesynTaTy fecKpUIITHBHE aHA/IN3e IIOKA3a/Ii CY Ia OBaj jeTHOCTaBaH ajat
kopuctu 20% UCIUTAHUKA Y CBPXY IIPEHOIIIeha HOIMTNYKIX IOPYKa Koje 00jaB/byjy Apyrn
copucwy (Tpaguxon Gp.9).

TBuTep aHKeTa — ¢ HUbeM Jia IIPOBepe CTaBOBe CBOjUX IIpaTWIana o ofgpeheHnM
IIO/IMTIYKVM IUTAbIIMA, 0Baj a/IaT KOPUCTHIIO je caMo 6% crypeHara (rpadukoH 6p. 4).

ITepuckorn (eHr. Periscope) — oBaj TBUTep ajIaT 3a ,,AMPEKTaH IIPEHOC” MOMUTUYKIX
porabaja (mpoTecTy, MUTUH3Y, TPUOUHE) KOPUCTIUIIO je Tek 2% VICIUTaHUKA. Y KOMEH-
TapUCamy cafip>kaja TOKOM COIICTBEHOT VIIU AMPEKTHOT eMUTOBaba Off CTpaHe IPYTUX
KOPMCHIKA Y4eCTBOBAJIO je CBera 4% McnuTaHMuKa.

»JMpekTHa Topyka” (eHri. Direct Message) — amaT HaMebeH NHTePIIepCOHATHA]j MU
TPYIIHOj KOMYHUKaLMju Ha TBUTEpY 3a moTpebe MOMUTIYKe HUCKYCHUje VIV IOMUTIYKO
IepCyas3NBHO JleNIoBarbe KOpUCTUIO je 10% mcrmTaHmKa, JOK je ICTY anar 3a morpebe
ieberba MOMUTUYKOT cafipkaja (dororpaduje, Busieo-MaTepujamy, TMHKOBU Ka 0/I0roBYMa
U cJ1.) ynorpebuno 12% cTyneHara.

JyTjy6 amarn

IIpernara (eHI. subscribe) —HelToO BIle O YeTBPTIHE UCIMTaHUKA (27%) KOjU CY
OZITOBOPWIIN Jia aKTUBHO Kopucte JyTjy6 mpodu (293) HaBeso je fa KOPUCT OBY OILVY,
OJIHOCHO J1a je ,,ipeTITaheHo” Ha KaHasle Ha KOjuMa ce 00jaBIbyjy ITOMUTIIKI CafipyKajn
(TpadukoH 6p. 5). Ykommko ce y3me y 063up fja ce cajypkajit MOy IpaTUTH i €3 10roBarma
Ha TIPOQUII, MOXKe Ce 3aK/bYUNTH Jla OBYX 27% UCIIUTaHNUKA ,IIPETIIATOM~ Ha KaHaJle ca Io-
TUTUYKUM Cafip)KajiMa IoKasyje Behe MHTepecoBambe 3a IONMUTUYKeE CafipKaje Ha JyTjyoy.

JyTjy6 xaHan — y Kperpamy KaHasa Ha JyTjy0y Koji je HAMeHeH IUTacupary MOJN-
TUYKMX CafipyKaja, TpeMa pe3y/ITaTyMa AeCKpUITHBHE aHa/IM3e, YIeCTBOBAIO je cBera 4%
VICIIMTAHVKA, JOK je CBOj ITYHY KaHaI 3a MyO/IMKOBatbe IIOMTNYKIX CafipKaja KOPUCTIIO,
roTOBO 3aHeMap/bMBIX, 1% crypnenara ([padukoH 6p. 5).

JyTjy6 yxuso (eurn. YouTube Live) — anaT 3a fMPEKTHO eMUTOBabE MOJIMTUYKIUX Cap-
Kaja KOPYCTWIV CY MCIIUTAHMIIM 9nja Ce GPOJHOCT MOXKE ITOJBECTH O CTATUCTIYKY IPELIKY,
OIHOCHO Marbe of 1%. HesHaTHO BMIIle MICOUTAHMKA, UK IpenyusHuje 4%, Ha3HA4MIIO je
Jia je KOPMCTIIO MOTYhHOCT KOMEeHTapHcama cafip>kaja y TPEeHYTKY HeroBOT eMUTOBaba.

JyTjy6 mopyxke (eHrn. Messages) — pe3ynTaTi NCTpaKuBamba II0Kasyjy fa je cera 4%
MCHMTaHMKa KOPUCTHUJIO ,,JyTjy6 IOpyKe” 3a IMOMUTUYKY KOMYHUKALIU]Y MU IOTUTUYKO
ybebuame npyrux. Moxe ce 3aK/by4nTH, Takohe, Ia CTYIeHTV HUCY IPEIIO3HAIN OBaj
ajlaT HM Kao OILMjY 3a Je/berbe MOMUTUIKIX CafipKaja, jep ra je TeK 1% mbuX KOpUCTuIo
y OBe CBpXe.

JyTjy6 crymmo (eurn. YouTube Studio) — u nopen cBux 6exedura Koje HyAM 0Baj
azat 1 Koje CMO OIMCA/N Y TEOPUjCKOM CEIMEHTY pajia, pe3yaTaTy UCTPaXMBatbha, Kao
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1 'y 6pOjHIM IIPETXOINHUM CTy4ajeBUMa, II0Ka3yjy fa Ia CTYIeHTH He IIPEIO3Hajy Kao
OIIINjy 32 Kpenpame MOIUTIIKIX CafipKaja, jep je 99% mux HaBeso Aa ,JyTjyb cTyamo”
HIIje KOPUCTUJIO Y T€ CBPXE.

JyTjy6 xpearopu (YouTube Creators) — Kao M y CTy4ajy IpeTXOJHOT aaTa, Hamasn
CIIPOBEJIEHOT UCTPAKUBAba IIOKa3au Cy fa Mehy ncrmraHnnmma Kojyu akTMBHO KOPUCTe
JyTjy6 HemMa MHOTO OHUX KOjy Cy I1aTdopmy ,,JyTjyd KpeaTopn” KOPUCTIIN 32 YHAIIpeherme
KaHaJ/Ia Ha KOjeM Ce eMUTY]y IONUTUYKI CafprKajil — Ta4HMje, pe3YITaTH Cy Ha HUBOY
craructmike rpeike (0,7%).

Mako pesynTaTy JeCKpUITHBHE aHA/M3€ jaCHO TIOKa3yjy /ia 3HaYajHa BehnHa ncmm-
TaHMKa He KOPUCTH ajIaTe Ha PYLITBEHNM MpeXKaMa 3a IIoTpede IOMUTUYKOT aHIaXMa-
Ha, 3a OTpebe aHa/Iu3e OCHOBHE XUIIOTe3€e pajia yIIoTpeOIu cMo 1 ,3en Tect (Z test)
3a IpOIOpIiyje, Ha OCHOBY KOjer ce yTBphyje pasiuka y 3acTYIUBEHOCTH jefHe [0jaBe y
OfIHOCY Ha HeKY IpyTy HojaBy. KoHKpeTHO, TecTHpaHo je ja i ce 6poj MCIUTaHMKA KOjI
(ne)kopuctu ofpeheHn anaT y monuTuuke CBpxe 3Ha4ajHO pasjuKyje.

AHanmsy cMO CIPOBEIN YKPUITamheM OATr0BOpa 113 IPyIle UCIMTAHMKA KOjI CY Ha-
BeJIM Jia Kopucte oxpebeny npymrrseny Mmpexy (DejcOyk [530 ncriuranuxal, Tsutep [111
ucnuranmkal, Jyrjy6 [293 ucrmrannkal) ca ooroBopuMa Ha UTamba y Besy ca yIoTpe6oM
ajlaTa 3a Kpeuparme NONUTUYKNX CafipyKaja Ha TOj PYIITBEHO] MPEXM, ajli U IIPEOCTasIe
ZIBe, YKOJIMKO Cy HaBe/ly Ja MMajy Ipo¢u Ha ucTuM. PesynraTu aHanuse® mokasyjy fa cTa-
TUCTUYKY 3Ha4ajHO Behy 6poj McIMTaHMKa He KOPUCTY HUTH jeflaH Off a/laTa Ha IPYIITBe-
1M Mpexxama Pejcbyk, TButep 1 Jytjyd y cBpxe MOMUTUIKOT aHTAXKXMAaHa, OLHOCHO 32
Kpeupame MOUTUYKUX CafipyKaja, U3 Yera MpousuIasu Jia je OATOBOP Ha UCTPAXKMBAYKO
IUTarbe HaBe[JeHO Ha II0YEeTKY OBOT TeKCTa ofipydaH. Jpyrum pednma, criennpuyam u
jemuocTaBHU (eHITL. user frendly) amaTu Koje HyJe ApYIUITBeHe Mpeyke He JOIPUHOCE TOMe
ma crypentn y Cpbuju Kpenpajy HoMuTIdKe cajpixaje.

5. 3aK/by4Ha pasMaTpama

Pesynratu Halller MCTpaKMBama HIUCY Y CaIjlacjy ca pesyaraTuma ckopujux mehy-
HAPOJHMX MCTPaXKMBakha Koja Cy II0Ka3aja [ia APYLITBEHe MPeXKe IIPEICTAB/bajy IPOCTOP
Y KOMe ce peanusyje IOMNTUYKI aHTaKMaH KOji IIOIpasyMeBa Jia Cy BbUXOBU KOPUCHII
aKTUBHM KpeaTopy MOMUTNYKOT caapikaja (Valenzuela, Correa, Gil de Zaiiga, 2018; Xenos
et. al, 2014; Skoric, Poor, 2013). OBu pesyaTaTu oTBapajy 3HadajaH IIPOCTOP 3a MHTEPIIpe-
TallMjy Y KOHTEKCTY 3Ha4aja MCTPa>KMBAYKOT IIMTalba Ha KOjI je YKa3aHO Ha Kpajy yBOJHOT
mena oBor pafa. OCHOBHO, Majia IIPMIMYHO HOBPIIHO TyMadelbe CBeIo OU ce Ha TO [ia je y
CaBpeMeHOM CPIICKOM IPYIITBY Ha Jie/lTy HepasBljeHa IOINTNYKa KOMyHNKalyja (Ha mrTa
YKasyjy U pesynTaTy HeKMX JPYTUX NCTPaKMBamba™), TO jecT fja ce He KOPUCTE MPEeTHOCTH

2 Kaxo Tabena ca pesynratuma ,,3ef TecTa” 3ay3yMa TPy CTpaHe, MICTa Huje MOI/Ia fa Oyzne nM-

IleMeHTHpaHa y cam tekct (B. Obradovi¢, 2020, str. 189-191)

ITpema Hanasuma ncrpaxusama lllep dpoHparje, HOMUTIYKA KOMYHIKAL[Mja HA IPYIITBEHIM
Mpexama y CpOuju 3aCHOBaHa je yIIaBHOM Ha jeJHOCMEPHOj KOMYHMKALIU)Y Of TIOMUTUIKIX
cy6jexara Ka rpahannma. KomrieTHo ucTpaxkuBame JOCTYIHO je Ha IMHKY: https://labs.rs/sr/
onlajn-izborna-kampanja-u-srbiji/ (mpucrynspeno 22. 08. 2021. roguxe).

23

1089



Hesen [I. O6paposuh, Cunnira M. Atnaruh, Anaiiiu Ha gpyuiieeHUM MPeIama Kao cpegeiieo...

IIBOCMepHe KOMYHUKaIluje Kojy Hyfie pyIITBeHe Mpexe. MehyTnm, Tymaueme oBux pesyn-
TaTa y KOMe Ce TI071asy Off pasyMeBama MONUTIIKe KOMyHUKaluje Kao 06/mmKka KOHTposie
HaJl IOIMTUYKUM IIpoliecuMa yryhyje Ha mpo61eM ca HOMTUTUYKUM Cy6jeKTUBUTETOM
maagux y Cp6uju. HauMe, kako je HaBelleHO Y yBOZHOM [Ty pajia, jABHY MOMUTIIKY
KOMYHMKAIVjy KapaKTepyile aCMMeTPUYHOCT peaTHIX MOTYRHOCTI Pas/IMYUTHUX aKTepa.
bpojun KonmeKTUBHY U MOjeJMHAYHN YYeCHULM Y TIONUTUYKOj KOMYHUKALMj/ 9ECTO Cy
nuieHu MOryhHOCTH a mIacupajy mopyke y jaBHoj cepy U, Kao TaKBMU, IIEPMAHEHTHO
0CTajy y y/11031 KOH3yMeHaTa IIPOU3BO/a NOMNTHYKe KoMyHuKanuje. CaBpeMeHe nHpop-
MalIOHO-KOMYHIKALIMOHE TEXHOJIOTj€ I Ha ’hbJUMa yTeMe/beHe IPYIITBEHE MPeXXe Kao
CpefiCTBa KOMYHMI[Upama 0TBapajy MOryhHOCT cTuIama Cy6jeKTUBUTETA Y MOMUTUYKO]
KOMYHUKALMjU Y CMIUCITY jaBHOT I/TaCUpaba IOPYKa APYTUM HOUTIYKMIM Cy6jeKTHuMa,
samaxyhn 3a wux (opyke) cBoj ayroputet u yries. Maagu y Cpouju, Ha OCHOBY pesyii-
TaTa OBOT MICTPAXXMBaba, He y/IaXXy 3HayajHe HaIlope Jja yTUYY Ha TO Kako he /bymu oko
BIX BaIOPM30BATH MOMUTHYKE TI0jaBe, Aorabaje, MHCTUTYIVje ¥ IMIHOCTH, OFHOCHO He
TPYyJe ce Jla yCIIOCTaBe U aKTUBMPAjy €/1IeMEHTE MOTUBAL[MIOHOT CHCTeMa /bYIM KOjU OBe
nokpehe Ha aKI1jy, a Kako 611 ce TaKo OCTBapy/Ia KOHTPOJIA HaJl IbMIXOBUM ITOHAIIAbeM
y cdepu nonmutndkor. OBjie, KOHAYHO, HIje CaMO Ped O MUTakY OHOCA IIOMUTUIKOT KO-
MYHHLMpaba 1 MO y CPIICKOM APYIITBY, HETO O KapaKTepUCTUKaMa MOUTIIKOT MeH-
TaJMTETa WY JIa YMECTO OBOT PETKO pasMaTPaHOT 1ojMa y oMaho] ApyImTBeHoj Hayuu
YHOTPeOMMO I10jaM € BUM H0Be3aHe IIOMUTHYKE KYIType U CIIPeMHOCTH fia Ce IPUXBaTe
ozrosapajyhn obpaciy noHamrama.
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POLITICAL ENGAGEMENT - THE ATTITUDES
OF STUDENTS IN SERBIA*

(Translation In Extenso)

Abstract: In this paper, the authors present the research results about the attitudes of
the student population in Serbia regarding the use of social media tools as instruments of
political engagement. The text presents a segment of a broader study of political communi-
cation of young people in Serbia, conducted within the benefit concept. The research results
show that social media tools do not contribute to the political engagement of young people
in online sphere. The authors interpret the results in the context of political communication
and power, indicating the absence of efforts by young people in Serbia to acquire political
subjectivity and persuasive action in the environment.

Key words: social networks, political behaviour, young people/youth, Serbia

1. Introduction

Undoubted interest of young people in all forms of activities offered by social networks
potentially opens up the opportunity for being politically informed and learning about pol-
itics (Boulianne & Theocharis, 2020; Bode, Vraga, Borah, Shah, 2014). The platforms offer
young people to get involved in politics in the way they find interesting and in line with the
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trends they dictate on their own (Pavlovi¢ & Boji¢, 2020; Tapscott, 2011). Through news
feeds® on their profiles on different social networks they are able to get information that
may initiate political engagement. Moreover, young people can also follow or even become
active creators of contents in groups within social networks gathering around a certain
political idea or a leader. Annie Hwang states that the audience on social networks is not
passive and that democratic potential brought along by social networks is a great chance for
political actors. She states that Barack Obama’s election team in the 2008 campaign observed
it first and used social networks properly to present his biography, politics and goals to the
voters (Hwang, 2016, p. 5-6). Hwang also emphasizes that Obama’s team generally based
the campaign on social networks and the internet on engaging the voters instead of merely
distributing information about the candidate (Ibidem).® Victoria Chang and Jennifer Aaker
also write about various factors that contributed to Barack Obama’s victory, but one of the
crucial factors was the manner in which his election team used social networks and new
technologies in the campaign. The activities on social networks, according to these authors,
were an integral part of the campaign strategy and did not serve only for collecting money;,
but also for encouraging individuals to express their political opinion and thus realize that
they are actually the ones leading to changes (Chang & Aaker, 2009, p. 1). According to
Effing and his associates, social networks are a new state of development in which users are
more active than ever before and which offers numerous opportunities in terms of political
engagement (Effing, Van Hillegersberg, Huibers, 2011, p. 30).

There is an opposite opinion that finds its foundation in the information that young
people do not vote in elections and that the political engagement produced by social net-
works ends exactly there — on social networks. According to the data provided by Jody
Baumgartner and Peter Francia, the turnout percentage of young voters (aged from 18 to
24) dropped by about 16% in the period 1972-2000. This trend continued into the era of
social networks. The authors state that in 2008 the turnout of young people (aged from 18
to 24) in the United States of America was only 48.5%, which is by about 2% more than in
the 2004 election 2004 (46.7%), when social networks did not have a particularly important
role. According to the authors, a more substantial turnout of young people coincides with
the overall higher turnout of voters. They emphasize that young people were not the decisive
factor in Barack Obama’s victory (Baumgartner & Francia, 2010). Having this in mind, the
following question arises: What is the efficiency of social networks in political and election

> Since in the Serbian language we do not have a suitable term for this segment within social net-
works, we will use the English term “News Feed”. This term is commonly used in expert texts,
as well as in articles in high-quality daily newspapers, such as Politika. Available at: http://www.
politika.rs/sr/clanak/393015/Mozaik/Fejsbuk-vraca-stari-Njuz-fid (accessed on 22 August 2021).
The success of the campaign is best illustrated by the information that on 3" November 2008, one
day before the election, Barack Obama had 2.4 million followers on Facebook, as compared to his
rival John McCain with 660,000 followers. On Twitter, Obama was followed by 112,000 users, as
compared to McCain with just slightly more than 4,000. On YouTube, Barack Obama’s channel
was followed by a little more than 114,000 users, with more than 18 million views of different
contents. In contrast, McCain had 28,000 followers and just a little more than 2 million views
(Owyang, 2008). Complete data are available at: https://web.archive.org/web/20081106040234/
http://www.web-strategist.com/blog/2008/11/03/snapshot-of-presidential-candidate-social-net-
working-stats-nov-2-2008/ (accessed on 22" August 2021).
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communication undertaken with the aim of involving youth in it? Baumgartner and Francia
answer that social networks may contribute to the political engagement of young people,
but that they will have more significant effects in relation to apolitical, socially useful and/
or humanitarian engagement.

These authors’ research is in the line of the question which communicology experts,
social psychologists and political scientists have attempted to answer for almost one century
— the question of the scale of media influence on the audience. Although the existence of
media effects is uncontested, no broad intellectual consensus regarding the answer to this
question has been reached, which is also indicated by the few above-mentioned results of
recent research into the internet action, i.e. the use of social networks.

Baumgartner and Francia placed their research within the framework of the benefit
concept that emerged in 1970s and was revived by the development of modern informa-
tion-communication technologies, enabling an individual to assume the role of the political
communication subject. The advocates of this approach shift the earlier research focus from
the mass communication means as a key component in the communication chain to the
audience. From the diversity of information, people will choose the information that suits
their needs. In this context, they, on one hand, create demand that initiates information
flow while, on the other hand, they independently interpret the perceived information.

Within the same theoretical framework, the research was conducted into the effects
of social networks on the political behaviour of young people in Serbia, more precisely on
the student population sample. Taking into account that the interpretation of their results
would substantially exceed the planned scope of this paper, the authors intend to present
one segment, i.e. to answer one of the research questions that was the starting point of the
above-mentioned research - do specific and user-friendly tools offered by social networks
Facebook, Twitter and YouTube’ encourage young people to create political contents.

The importance of this question is two-fold. On one hand, it is related to the sub-
jectivity of an individual in political communication, i.e. the question of public political
communication characterized by radical asymmetry of real capacities of various actors
(Slavujevi¢, 2009, p. 30) while, on the other hand, it is the development of their commu-
nication ability in the political domain.

2. Use of tools on social networks for political purposes

The research covered all tools that were currently used and available to users of social
networks at the moment of its realization:
1) Facebook - FB Group, FB Live, FB Messenger, FB Story, FB Poll
2) Twitter - Hashtag, Twitter Poll, Direct Message
3) YouTube - YouTube Studio, YouTube Live Streaming, YouTube Chat, YouTube
Creators

7 The listed social networks were selected because at the time of conducting this research (December
2018 - January 2019) they had a primary role in political communication both in the international
framework and on the domestic political scene.
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Facebook tools

In comparison to other social networks included in this analysis, Facebook offers its
users an opportunity to create groups within which several members can communicate and
exchange different kinds of data (hyperlinks, photographs, documents etc.). According to the
definition on Facebook, FB Groups are the places for the communication of smaller groups,
where people can share common interests and express their opinions. FB Groups enable people
to gather around a certain problem or activity, then define common goals, discuss them and
also publish different kinds of contents in relation to the group topic (photographs, video-clips,
hyperlinks etc.). After creating a group, administrators decide whether it will be open or
anyone using Facebook or “private”, which means that administrators must approve access to
every new member who sends a request for the membership in that group. Every activity in
the group will appear in its members’ news feed, which ensures the constant following of the
activities. In the same place it is sated that groups on this social network can have different
topics, from members of a church community and sports teams that organize their activities
in this way, to serious groups within which politics and important world events are discussed.®

Facebook Live is a tool that enables broadcasting video-content in real time. With the
aid of the so-called smart phone, internet connection and this tool, every user of this social
network can directly stream video-content that will be seen by all other users following
him/her. Apart from watching, other users have an opportunity to comment the content
or express their opinion by using emoticons simultaneously. At the end of the broadcast,
the video-content will be automatically recorded so that it will stay permanently on the
profile in case the user wants it.

This tool has become indispensable in every segment of political activism, no matter
whether it is about individuals (participants in protests) or media informing about protests.
Jackie Zammuto from the non-profit organization “Witness”, who supports live streaming
for the purposes of social and political activism, states that these tools have ensured higher
visibility to every type of activism because through live streaming from the scene citizens
send the following message: “This is happening. You cannot deny that this is happening
because it's happening live in front of your face” (Pandell, 2016)°. The actual power of
Facebook Live is best illustrated by the fact from the platform “Facebook for Media”: Brut,
a French digital video publisher, hit 17 million live viewers in a single day while reporting
about the Yellow Vest movement protests in Paris (Miles et. al, 2019)".

Facebook Messenger is a mobile application simultaneously adjusted to the use on the
personal computer too, which provides different forms of communication (chat, video and

8 Source: Facebook Tips: What's the Difference between a Facebook Page and Group? Available at:
https://www.facebook.com/notes/facebook/facebook-tips-whats-the-difference-between-a-face-
book-page-and-group/324706977130/ (accessed on 22" August 2021).

Source: How Livestreaming is Transforming Activism around the World. Available at: https://www.
wired.com/2016/11/livestreaming-transforming-activism/ accessed on 22™ August 2021).

10 Source: How Brut Used Facebook Live and Crowd Tangle to Reach 25 Million People During the
Paris Protests. Available at: https://www.facebook.com/facebookmedia/blog/how-brut-used-
facebook-live-and-crowdtangle-to-reach-25-million-people-during-the-paris-protests (accessed
on 22" August 2021).
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audio calls, group communication), as well as exchange of digital contents (photographs,
video-clips, hyperlinks, documents etc.) between Facebook users. This type of tools is
suitable for group or interpersonal political discussion or persuasive action.

Hashtag is a tool used for grouping topics on social networks, thus making search
easier. Crnobrnja says that this term was coined by Twitter Company “by combining the
word hash (which denotes the symbol # in English) and the word tag (label, mark, sticker),
since the symbol # is literally tagged to a chosen word or concept. Twitter (and now almost
all social networks, added by the author) automatically turns the word marked in this way,
i.e. hashtag, into a link to the data base that is constantly updated in real time and that lists all
messages with the same hashtag in the system” (Crnobrnja, 2014, p. 68). The first hashtag on
Twitter was created by Chris Messina in 2007, and since 2013 it has been used on Facebook
too (Warren, 2013)"!. Hashtags are also used for the purposes of political activism.'

Facebook Story is another type of news feed on every profile, whereas it is primarily
based on visual and not written information, which is the case with the classic news feed.
Photographs and video-contents posted by users within the option of Facebook Story are
visible 24 hours to other users and then they disappear. The “story” option was introduced
on by the social network Snapchat in 2011, while it was fully affirmed only after its incor-
poration in the social network Instagram, through which it is now used by 150 million
users a day at the global level (Read, 2018)"*. Read states that Facebook introduced the
“story” option due to the decline in the original content posted by the users on this social
network. The users’ original contents, such as photographs and statuses, dropped by 21%
from the middle of 2015 to the middle of 2016 because many users who used Instagram or
Snapchat at the same time began using Facebook only for sharing links and information
from other sites. FB Story is an attempt to bring original contents back to Facebook and,
in Read’s opinion, this network has a chance to survive because it is used by over a billion
and seven hundred million users, including those who encounter this tool for the first time
(Ibidem). Facebook Story as a tool has great potential in terms of political communication
because visual segments are an indispensable part of every political campaign.

Facebook Poll was introduced as an option for users at the end of 2017 (Bell, 2017)"*
and it is a tool with the aid of which every user can check the attitudes of his/her followers
about any topic, including politics. Facebook Poll was created so that a question can be
asked with two offered answers and the length of the poll, while every answer can be ac-
companied by an appropriate photograph. Facebook Poll is not anonymous, which means
that its creator can see which answer has been chosen by each participant.

' Source: Facebook finally gets #hashtags. Available at: https://edition.cnn.com/2013/06/12/tech/
social-media/facebook-hashtags/index.html (accessed on 22* August 2021).

For example, the international hashtag for the Yellow West protests is #yellowvests, while in
Catalonia independence referendum the hashtag #catalunareferendum was used.

1 Source: Facebook Stories: What is it and how does it work? Available at: https://buffer.com/re-
sources/facebook-stories/ (accessed on 22" August 2021).

Source: Facebook just launched a new feature that lets you create polls for your friends. Available
at: https://mashable.com/2017/11/03/facebook-polls-feature/ (accessed on 22" August 2021).
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Twitter tools

We have already explained the function of the hashtag option in the previous segment,
while its principle of functioning is identical to the social network Facebook, whereas it should
be pointed out that this is the tool originally coming from this particular social network.

The retweet option enables Twitter users to take other users’ tweets and post them
on their own profiles, i.e. to republish and forward already published short messages of
other users, e.g. politically like-minded or opponents, to their followers. A user can also
choose whether to forward the message (tweet) in its original form or to add his/her own
comment before posting it.

As for Twitter Poll, it differs from the same tool on Facebook only in the fact that, in
creating a poll, Twitter does not provide the opportunity to its users to post four potential
answers.

The possibility of live streaming of contents is also provided on the social media
Twitter, but to make this tool function, it is necessary to install an additional applica-
tion/program called Periscope, which has been the property of Twitter Company since
2015 (Williams, 2015)%. The principle of work is identical to the previously described tool
Facebook Live, which means that there is always a possibility to comment the live streamed
content either by followers of the author of the content.

The option Direct Message (DM), as stated on this social network is the private side of
Twitter with the aid of which every user can start a private conversation with other users.'
In addition, there is a possibility of creating a communication group within which many
users can take part in the discussion.

YouTube tools

On the social network YouTube, it is possible to follow contents without logging into
a Google profile. However, in that case, users cannot use a number of functions and tools..

By logging into their profiles, users are able to use the option of “following’, or in literal
translation from English, “subscribing” to the channels of other users. After they start fol-
lowing a certain channel, all users receive a notification about the posting of new contents,
the beginning of content live streaming etc. This option (tool) provides regular information
to users about new contents on the channels followed by them, as well as the possibility of
postponing the actual watching of the content by setting the exact time and reminder.

YouTube Channel is the key segment of each profile within which the user organizes
video-contents for the audience following him/her. Moreover, it is possible to post infor-
mation about the owner of the channel and about the channel itself'’ (e.g. links, biography,
company portfolio, history of a political party etc.). After creating the channel, the user
may follow the so-called analytics, i.e. visits to the channel, or the time other users spend

Source: https://www.telegraph.co.uk/technology/2015/12/010/what-is-twitters-new-periscope-
app/ (accessed on 22™ August 2021).

Source: https://help.twitter.com/en/using-twitter/direct-messages (accessed on 22" August 2021).
Source: https://support.google.com/youtube/answer/3027950?hl=en (accessed on 22" August
2021).
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watching the contents on the channel, the number of views, as well as the data about the
sex and age structure of channel followers. Based on those data, the user can check whether
contents reach the targeted audience, but also to create and adjust future contents to the
audience following them on the channel, which may be of great importance in case of the
political use of the channel.

There is a tool for streamlining contents in real time on this network too and it is
called YouTube Live. Its system of functioning is identical to its Facebook counterpart.

In the middle of 2017, the chat option called YouTube Messages was introduced on
the social network YouTube for the sake of private communication with other users. The
primary aim of this tool, as stated on YouTube, is easier sharing of contents among users.
Just as in the case of Facebook and Twitter, it is possible to communicate with one or several
persons at the same time.

YouTube Studio is an upgraded option for channel organization. Apart from the
previously mentioned options provided by YouTube Channel, YouTube Studio makes it
possible for users to process and edit video-contents more efficiently, to follow analytics
separately for each posted video, to edit and control comments of other users or, more
precisely, it offers a set of sub-tools enabling users’ easier processing of material, publication
and follow-up of the effect of the published content. These tools are important because they
are simplified and grouped in one place so that posting edited video-materials on YouTube
no longer requires installing special programs for editing and processing video-contents.

YouTube Creators is an online academy offered by this social network free of charge
to all its users in order to upgrade the channel, i.e. improve video-records, increase the
number of followers, make profits and come closer to their target group'®. With the aid of
32 online courses, users can learn how to improve each segment of the channel run by them.
For example, in case of managing the channel that posts political contents, the following
courses can definitely be useful:

1) Channel branding,

2) Content creation,

3) How to attract followers,

4) Insights into channel analytics,

5) Live streaming on YouTube,

6) Creating videos for social changes,

7) Audience targeting'’

Each course on the platform consists of a number of lessons, while most of them end
with an examination aimed at checking up the acquired knowledge.

'8 Source: https://creatoracademy.youtube.com/page/about (accessed on 22" August 2021).
Source: https://creatoracademy.youtube.com/page/browse?sortType=popular&viewType=lesson
(accessed on 22" August 2021). Note: In order to access courses, the user must be logged in to
his/her Google account.
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3. Methodological postulates
Questionnaire

For the purpose of broader research into the importance of social networks in the
political engagement of young people, a multi-segment questionnaire was used, adapted to
group assignment, with 110 close-ended questions® (Vanderstoep, Johnson, 2008, p. 27).
The segment referring to the use of tools on social networks for the purpose of political
communication contained 16 questions (questions 86 to 101) placed in a separate section.
Apart from this segment, the analysis for the purpose of this paper also included the answers
to demographic questions (questions 1 to 9), as well as the answers about the use of social
networks (questions 12 to 42).

Sample

The sample was formed by the proper sampling model (Saumure, Given, 2008, p.
125), which implies the selection of the respondents available or suitable for the survey.
One of the features of proper sampling is that it is time-and-cost efficient. Since because
of objectively limited organizational, technical and financial reasons we were unable to
conduct our research on a representative sample of students in Serbia, and since foreign
research we have previously pointed to was conducted on a proper sample most often made
of students, the sample formed in this manner ensures adequate comparison. The total of
554 respondents from the Universities in Belgrade, Novi Sad and Nis respectively partic-
ipated in the research. Since all three Universities have differently organized faculties, we
selected the ones that were similar by their names and organization at all three Universities,
while at the same time covering different fields of education (Table 1).

Looking by sex as a sociodemographic category of the sample, there were 58% fe-
male students as compared to 42% male students. As for age group, the largest number of
respondents were aged from 19 to 20 (50%), followed by those aged from 21 and 22 (37%),
and, in the end, the oldest respondents were 23 or 24 years old (13%).

The data obtained in the descriptive analysis show that out of the total number of
respondents (554), about 96% (530) have profiles on the social network Facebook, while
only one fifth of them (111) have an account on the social network Twitter. Active accounts*
on YouTube were used by 293 respondents.

2 The research was conducted in the period from 3™ December 2018 to 15 January 2019. See the
complete questionnaire (Obradovi¢, 2020, pp. 228-240).

One specific feature emerges in relation to social network YouTube. Namely, by opening accounts
for any Google service, every user automatically gets a YouTube account - by those parameters,
more than 80% of students have accounts on this social network. However, after opening their
Google accounts, many users do not use all the services offered by Google, which is often the
case with YouTube. Users frequently access this platform without logging in, but then they have
no access to all options offered by this social network (following channels, commenting contents,
YouTube chat...) and they are not able to use it in its maximum scope. That is why we included
an additional question in our questionnaire about active use of this social network. The statistical
analysis shows that out of 449 respondents with a Google account, less than two thirds (or 293

21
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Data analysis

In the analysis of collected data, we used SPSS program and statistical procedures that
ensured checking the proposed hypothesis — descriptive analysis and Z proportion test.

4. Research results

In the results analysis, all users who reported using a certain social network were con-
sidered as potential users of specific tools — Facebook: 530 respondents, Twitter: 111 respond-
ents, YouTube: 293 respondents — and that is why the results will be presented in this order.

Facebook tools

Facebook Group - although Facebook Group as a specific option on this social net-
work enables and facilitates political communication and organization, our research results
show that a negligible percentage of students used them for this purpose. Out of the total
number of those who stated having a profile on Facebook (Graph 1)), only 3% respondents
took part in creating groups within which they discussed politics. The same percentage of
them reported having the role of administrators in such groups, which means accepting and
excluding members, insights into the visits to the group and the activities of its members,
content control and similar activities (Graph 2).

Facebook Live — the descriptive analysis of the data obtained from the respondents’ an-
swers to the questions about using the tool Facebook Live for the purposes of political activism
shows that most of the users of this network do not use it for this purpose. Facebook Live
was used for streaming political contents such as protests, citizens gatherings, panels etc. by
only 4% respondents. The option of commenting contents during live streaming on one’s own
profile or on other users’ profiles was used by an even smaller number of respondents, i.e. 3%.

Facebook Messenger - in comparison to the previous tools, it is used for political
purposes by a slightly larger number of the respondents. This application was used for a
political discussion or for persuasive purposes by 10% of the respondents using Facebook.
The identical number of respondents stated that they used this platform for sharing political
contents, such as links to political blogs, photographs, video contents etc.

Hashtag — among the students participating in our research and using Facebook,
hashtags are used by only 2% of the respondents for political purposes, i.e. for the sake
of better visibility of the expressed political attitudes or political information (Graph 3)).

Facebook Story - the analysis results show that the percentage of those who create
political contents by using the option FB Story is identical to the percentage of those who
use hashtags for political purposes (2%) (Graph 3).

Facebook Poll - the analysis results show that among Facebook users there are those
who create polls with political topics, but the percentage of them is extremely low, just as
in the previous case — only 4% (Graph 3).

respondents) actively use YouTube. In order to analyze the results within this paper, only those
users who actively use YouTube were taken into account.
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Twitter tools

Hashtag - as a tool, it originally comes from social network Twitter, for the purpose
of broader visibility of tweets through which political attitudes are expressed or simply
political information is transferred, is used by only 6% of the respondents out of the total
number (111) of those who reported having a profile on this social network (Graph 4)).

Retweet - the descriptive analysis results show that this simple tool is used by 20% of
the respondents for the purpose of transmitting political messages posted by other users
(Craph 9.

Twitter Poll - this tool was used by only 6% students with the aim of checking the
attitudes of their followers about certain political questions (Graph 4).

Periscope - this Twitter tool for live streaming of political events (protests, gatherings,
panels) was used by only 2% of the respondents. Only 4% of the respondents took part in
commenting contents during one’s own or direct live streaming by other users.

Direct Message - this tool, intended for interpersonal or group communication on
Twitter for the purposes of a political discussion or political persuasive action, was used by
10% of the respondents, while for the purpose of sharing political contents (photographs,
video-clips, links to blogs etc.) the same tool was used by 12% of the students.

YouTube tools

YouTube Subscribe - a little over one quarter of the respondents (27%) who an-
swered that they actively used YouTube profile (293) reported using this option, i.e. being
“subscribed” to the channels on which political contents are posted (Graph 5)). Taking into
account that contents can be followed without logging into the profile, the conclusion is that
these 27% of the respondents show their greater interest in political contents on YouTube
by “subscribing” to the channels with political contents.

YouTube Channel - according to the descriptive analysis results, only % of the re-
spondents took part in creating channels on YouTube intended for the placement of political
contents, while the negligible 1% of the students used their private channels for posting
political contents (Graph 5)).

YouTube Live - this tool for direct streaming of political contents was used by the
respondents whose number can be treated as a statistical error, i.e. less than 1%. A slightly
larger number of respondents, or 4%, stated that they used the opportunity to comment
some content at the moment of its streaming.

YouTube Messages — the research results show that only 4% of the respondents use
YouTube Messages for political communication or political persuasion of others. It can also
be concluded that the students did not recognize this tool as an option for sharing political
contents because only 1% of them used it for this particular purpose.

YouTube Studio - despite all the benefits offered by this tool and described ion the
theoretical segment of this paper, the research results show, just as in many previous cases,
that the students do not recognize it as an option for creating political contents because
as many as 99% of them stated that they did not use YouTube Studio for those purposes.
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YouTube Creators - just as with the previous tool, the findings of the conducted re-
search show that among the respondents actively using YouTube, there are not many who
use the platform YouTube Creators for improving the channels posting political contents
- more precisely, the results are at the level of a statistical error (0.7%).

Although the descriptive analysis results clearly show that the substantial majority of
the respondents do not use tools on social networks for the purpose of political engagement,
in order to analyze the basic hypothesis of the paper we also used Z proportion test, accord-
ing to which the difference is determined in the presence of one phenomenon in relation
to another phenomenon. Specifically, we tested whether the number of the respondents
using/not using a certain tool for political purposes differed significantly.

We performed our analysis by crossing the answers from the group of the respond-
ents who reported using a certain social network (Facebook [530 respondents], Twitter
[111 respondents], YouTube [293 respondents]) with the answers to the questions about
the use of the tools for creating political contents on that social network, but also the other
two, if the respondents reported having profiles on them. The analysis results?* show that
a statistically significantly larger number of the respondents do not use any tools on social
networks Facebook, Twitter and YouTube for the purposes of political engagement, i.e. for
creating political contents. From this we can derive that the answer to the research question
from the beginning of this text is negative. In other words, specific and user-friendly tools
offered by social networks do not contribute to the creation of political contents by the
students in Serbia.

5. Final considerations

The results of our research are not in line with the results of recent international re-
search showing that social networks are the space in which political engagement is realized,
thus implying that its users are active creators of political content (Valenzuela, Correa, Gil de
Zuiiga, 2018; Xenos et. al, 2014; Skoric, Poor, 2013). These results open up significant space
for an interpretation within the context of the importance of the research question indicated
at the end of the introductory part in this paper. A basic, although rather superficial inter-
pretation would be reduced to the bottom line that there is undeveloped political communi-
cation at work in contemporary Serbian society (also indicated by the results of some other
research®), i.e. that the advantages offered by two-way communication on social networks
are not used. However, the interpretation of these results that starts from understanding
political communication as a form of control over political processes point to the problem
with political subjectivity of youth in Serbia. Namely, as it is stated in the introductory part
of this paper, public political communication is characterized by asymmetry of real capacities

* Since the table with Z test results covers three pages, it could not be integrated in the text itself
(see Obradovi¢, 2020, pp. 189-191)

According to the findings of the research of SHARE Foundation, political communication on
social networks in Serbia is mostly based on one-way communication, from political subjects
towards citizens. The complete research is available at: https://labs.rs/sr/onlajn-izborna-kampan-
ja-u-srbiji/ (accessed on 22" August 2021).
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of different actors. Many collective and individual participants in political communication
are often deprived of the opportunity to place messages in the public sphere and, as such,
they permanently retain the role of consumers of political communication products. Modern
information-communication technologies and social networks based on them as means of
communication open up the opportunity of acquiring subjectivity in political communica-
tion in terms of public placement of messages to other political subjects who pledge their
authority and reputation for those messages. Based on the results of this research, young
people in Serbia do not invest substantial efforts in influencing how people around them will
valorize political phenomena, events, institutions and figures, i.e. they do not try to establish
and activate the elements of the motivational system of people that moves them into action,
in order to obtain control over their behaviour in the political sphere. Finally, here we do not
speak only about the matter of the relation between political communication and power in
the Serbian society, but also about the characteristics of the political mentality or, instead of
this rarely considered concept in domestic social science, we should use the concept of related
political culture and willingness to accept a certain pattern of behaviour.
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APPENDIX / [TPMJIOT

Tabena 1. Y3opax ucnutanuka npema GpakyaTeTy Ha KojeM CTyaupajy /
Table 1. Sample of respondents according to the faculty where they study

YHuBep3uter | YHuBep3uTeT | YHuBep3uTeT | YKynHo
Oakyntet/YHuBepsuTer y beorpapy / y Huwy / y HoBom Capy | /Total
Faculty/University University of | University of | /University of
Belgrade Nis Novi Sad

®unosodckn pakynter
/ Faculty of Philosophy 3 20 31 84
MpaBHu pakynTeT
/ Faculty of Law 32 3 29 o4
EkoHOMCKNM ¢aKynTgT 33 38 32 103
/ Faculty of Economics
MepaununHckmn pakyntert
/ Medical Faculty = = 3 79
EnekTpoTexHnukmu pakynter
/ Electrical Engineering 30 28 32 920
Faculty
(dakynTteT cnopta n $pusnyKor
BacnuTatba / Faculty of Sport 35 35 34 104
and Physical Education

554

Jla 1m cTe y4ecTBOBAIM Y Kpeupamwy rpyna Ha
npyureeHoj mpexu dejcOyk y kojuma ce
JIICKYTOBAJIO O TIOJUTHYKUM Temama?

3%

97%

= Jla He

Jla 11 cTe UMaiu yJiory

aIMUHUCTPATOPA U KOPUCTHUIIH
aIMHUHHCTpaTOpcke QyHKIHje

(mpaheme

noceheHoCTH, HCKIbY YMBA Foe
yyaHoBa...)y ®b rpynu y kojoj

ce aene uHdopmanuje u
JUCKYTYje O MOJUTULU?
3%

!
97%

®Jla " He

Ipadukonn 1 u 2. PejcOyK rpyme Kao IMOMUTUIKI OHIAjH ajlaT
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Neven D. Obradovi¢, Sinisa M. Atlagié, Social media tools as an instrument of modern political..
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Jla i cTe Ha PYIITBEHO] MPEIKU Jla i cte kopucTHIX onuujy  Jla m cTe KOPUCTUIIH OIILIH]Y aHKeTe
DejcOyK Kpeupaim 1 KOPHCTUIH Dejcoyk npuua (FB Story) 3a Ha pymTBeHoj Mpexu OB kako Ou
XalTarose kako 61 Baim JIe/beHbe MOJINTHUKUX canpkaja? nposepuin craBose cojux Ob
[OJMTHYKU CTABOBU MIIU npujaresba o oapehennm
uHpopMalmje Koje JenuTe Onm MOMUTUYKNAM OUTABHMa?
BUIJBUBH IITO HIAPEM
ayautopujymy?
Ipadpuxon 3. DejcOyk amaTyt 1 MOMUTUYKA AHTAKMAH
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Jla nu cte Ha ApywITBeHOj Mpeskn  Jla i peTBuTyjeTe TBUTOBE APYrux Jla i cTe KOPUCTUIIM OMILH]Y aHKeTe
TBHUTEp KPEeHpaan U KOPUCTHUIIH KOPUCHHUKA Ca HOJIUTHIKHM Ha JIPYyIITBeHO] Mpexu TBUTEp Kako
XalTaroBe kako O Baim nonutuuku caapikajem? 01 POBEPUITH CTABOBE CBOJUX
CTaBOBH Wi HH(POPMALIHje KOje npatuiana va TButepy o oapehernm
Jenurte OUIM BUIUBMBH IITO LIKPEM MOJUTHYKUM MUTambHMa?
ayauTopujymy? m]la “He

Ipacdukon 4. TBuUTep anmaTyt ¥ MOMUTUIKY AaHTAKMAH
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Ja nu Ha apywTBeHoj  Jla cte yuectBoBaau y  [la i CcTe Ha JIMYHOM
Mmpexu JyTjyd mparute Kpeupawy JyTjyd kaHama JyTjy0 xanamy
(subscribe) kanane Ha Ha KojeM ce 00jaB/bUBaNU MOJUTHUYKE
Kojuma ce o0jaBibyjy €MUTOBa0/eMUTYje BUJE0-canpikaje?
MOJIMTUYKU CaApKaju  TOJMTHYKH caupxaj?
(MONUTUYKU TOBOPY,
CTIIOTOBH, NMepHOpMaHCH,

MpoTecT)?  Jla B He

Ipadukon 5. JyTjy6 amaty u HOIUTUYKN AHTKMAH

. o . Haveyouhad therole of
Did you participate in the creation of groups

on the social network Facebook in which administratorand used
political topics were discussed? administrator functions
(monitoring
3% attendance, excludingmembers
...) in the FB group in which
’ political topics are discussed?
3%

"Yes =No " Yes " No

Graph 1 and 2. Facebook groups as a political online tool

1107

@ BACK


Milan
Nazad

Milan
Back

Milan
Back


4@ BACK

@ BACK

Neven D. Obradovi¢, Sinisa M. Atlagié, Social media tools as an instrument of modern political..

120%
100% 98% 98% 9%6%
80%
60%
40% HYes
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20%
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Have you created and used hashtags Did you use the Facebook Story ~ Have you used the poll option on
on the social network Facebook to  option to share political content?  the FB social network to check the
make your political views or the views of your FB friends on certain
information you share visible to as political issues?
wide an audience as possible?
Graph 3. Facebook tools and political engagement
100% 94%, 94%
90%
80%
80%
70%
60%
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40%
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20‘. (U
20%
10% 6% 6%

% [ .

Have you created and used hashtags Do you retweet other users' tweets ~ Have you used the survey option on

on Twitter to make your political with political content? the social network Twitter to check the
views or the information you share views of your followers on Twitter on
visible to as wide an audience as certain political issues?
possible? mYes No

Graph 4. Twitter tools and political engagement
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Do you follow That you participated in Have you posted
(subscribe) channels on  the creation of the  political videos on your

the social network YouTube channel on personal YouTube
YouTube on which  which political content channel?
political content was / is broadcasted?

(political speeches,
videos, performances,
protests) is published? ®Yes mNo

Graph 5. YouTube tools and political engagement
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